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The company chosen? COCA-COLA 

How has Coca-cola used innovation?
Coca-Cola has been an innovative company throughout its history. The company has been known for its successful marketing campaigns and brand image, and has also been credited with several product innovations. For example, Coca-Cola was one of the first soft drinks to be sold in cans, and the company has introduced several new product variations over the years, such as Diet Coke, Cherry Coke, and Coke Zero. Coca-Cola has also been active in the development of new technologies, such as its Freestyle vending machines, which allow customers to mix different flavours of soda.

However, it is important to note that the definition of innovation can vary depending on the context and criteria being used. While Coca-Cola has certainly been innovative in certain areas, other companies may be considered more innovative in other areas.

Coca-Cola has used innovation in several ways throughout its history. Here are some examples:

· Product innovation: Coca-Cola has introduced new products and variations over the years, such as Diet Coke, Cherry Coke, and Coke Zero. The company has also experimented with different packaging options, such as aluminium bottles and eco-friendly plant-based bottles.
· Marketing innovation: Coca-Cola has been known for its successful marketing campaigns, such as the "Share a Coke" campaign that personalised Coke bottles with people's names. The company has also used digital and social media to engage with customers and create interactive experiences, such as its "Happiness Machine" video campaign.
· Technology innovation: Coca-Cola has developed new technologies to improve its products and operations. For example, the company introduced the Freestyle vending machine, which allows customers to mix and match different flavours of soda. Coca-Cola has also used technology to improve its sustainability efforts, such as using AI-powered robots to clean up plastic waste on beaches.
· Partnership and collaboration: Coca-Cola has partnered with other companies and organisations to drive innovation. For example, the company has worked with startups and entrepreneurs through its Coca-Cola Founders program, and has collaborated with the World Wildlife Fund to develop more sustainable packaging solutions.
Overall, Coca-Cola has used innovation to stay competitive in the beverage industry, improve its products and operations, and create new opportunities for growth.






How has Coca-Cola used creativity?
Coca-Cola has been a highly creative company throughout its history. Here are some examples of how the company has demonstrated creativity:

· Iconic brand image: Coca-Cola has created a highly recognisable and iconic brand image, with its classic logo, red and white colour scheme, and memorable advertising campaigns. The company has used creative marketing tactics to build brand loyalty and connect with customers.
· Unique product variations: Coca-Cola has introduced a range of unique product variations over the years, such as Cherry Coke, Vanilla Coke, and Coke Zero. These variations have allowed the company to appeal to different tastes and preferences, and have helped to keep the brand fresh and relevant.
· Innovative packaging: Coca-Cola has used creative packaging designs to stand out on store shelves and reinforce its brand identity. For example, the company has used unique bottle shapes and sizes, as well as custom labels and packaging materials.
· Innovative marketing campaigns: Coca-Cola has developed some of the most creative and memorable marketing campaigns in the industry, such as the "Share a Coke" campaign, which personalised Coke bottles with people's names. The company has also used innovative technologies, such as augmented reality and social media, to engage with customers and create interactive experiences.
Overall, Coca-Cola's creativity has been a key factor in its success, helping the company to create a strong brand identity, stay relevant in a constantly changing market, and connect with customers in unique and meaningful ways.

Statement of contribution;
The task I had to complete; create the PowerPoint, add crucial slides eg title and contents page etc, research ways Coca-cola has become more circular by giving examples, find out if they are innovative and creative, provide evidence for both, explain how Coca Cola has responded to global challenges and provide a conclusion/summary. 
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The link to my video: 
https://uowtsd.sharepoint.com/:v:/t/assignments301_GRP/EW1WWHjjgflMmnvCAAtxMvsBHGRiMBjtyQNSI2qwBgm0qQ 

The link to the presentation: https://uowtsd.sharepoint.com/:p:/t/GROUPPRESENTATION640_GRP/EYEi_7ooAJxKjkvGVtv32z4B9TYPkCQa60HPS3U3v7ZXlA?email=davina-wyn.evans%40uwtsd.ac.uk&e=3toXzr 
