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    My report is all about social media for reaching new customers in the completion of studying CertHE Business skills for the workplace. I will be discussing about overview of social media, its use and development in recent years, what is marketing, methods open to companies (traditional vs modern), how social media can be used for marketing and reaching new customers, advantage of social media as a tool for reaching new customers and lastly the disadvantages of using social media as a tool for reaching new customers. 
   By studying and researching about social media I can able to understand and my audience to comprehend to the advancement of our technology.
[bookmark: _Toc184742117]Overview of social media its use and development in recent years. 
Social media means the interaction of people which they create, share, exchange information and ideas in virtual communities and networks, The main overview and the use and development in recent years rise up. It reaches a wider advance and effective way for business to increase and promote. Building relationship with new customers, conduct website research, grow people organically, business can create and share educational or entertaining site to increase their followers without paying straight away.
It was 1997 when the first social media site has been recognized but businesses don’t get accepted in the use of social media as a marketing strategy until 2000’sand carry 2010’s. social media flatform like FB, twitter (X), LinkedIn, Instagram, Pinterest, and snapchat have all try to monetized their business thru a sponsored advertising.
As of October 2024, there were 5.52 billion internet users worldwide, which amounted to 67.5% of the global population, were social media users (Ani Petrosyan, 2024).
[bookmark: _Toc184742118]What is marketing, what methods are open to companies, traditional vs modern.
Social media marketing is a strategy to connect people using social media, build brand, and upgrade the sales. It involves producing content, connect with followers, reviewing the results.                                        ongoing advertisement, using social media management tools (Hayes, 2024). Methods of/search marketing that is open to u were as follow to open email, context marketing, influencer marketing, search engine optimization, affiliate marketing, referrals search engine marketing, brand building.
Traditional marketing relies on physical media example is ads or billboards modern marketing is more on targeted and specific. Another difference is the price. Traditional marketing is always costly than modern marketing which will be a problem for small business (Zuckerman, 2022). An example of traditional marketing were newspaper, ads and other print ads, mail advertisement and tv, radio advertisement (Zuckerman, 2022). It was popular on the 1950’s. Traditional style focus on rich, dark colors, floral pattern and loads of details inside your home. Modern styles focus on muted light colors, open spaces, and fewer details. Traditional sales focus on getting prospects and buyers while the modern model focus on keeping the present buyers and establishing long term relationship (Zuckerman, 2022).
[bookmark: _Toc184742119]What social media in marketing and reaching new customers   
Social media in marketing reach new customers and build loyalty to your business, it makes real connections, provide real time customer service, build brand name, incorporate relevance informative content, social media listening and promote social recommendation (Hayes, 2024). One of the reasons social media marketing is effective because buyers spend 2 ½ hours on social platforms daily. It means for three hours a day; you have the capacity to get target buyers with your commodities and services (Hayes, 2024). Social media allows you to put your business into an active member in the market place. Your account, post and communication with the people that can connect, build trust and acquaint to look as you are welcoming person good to start a business, social media marketing boots lead generation and conversion, using and collaborating in a content is the best to upgrade sales leads a victorious lead conversion (Hayes, 2024). It means that you are connecting to buyers that already showed interest.  
[bookmark: _Toc184742120]Advantage of using social media as a toll for reaching new customers   
 Advantage of social media as a tool for reaching customers was really proven effective thru out the whole world, its globally accepted and been a trend for all marketing strategy for all businesses especially business that was just starting and small capital and can have the merit of reaching their target audience boost sale over time. Some more of the advantage is improving the brand of awareness and help business owner and become leaders of their own branding; it also help to grow website of traffic and invite new leads; another advantage also is promote customer service, platforms allow for two way interaction, both the business owner and the buyer or potential buyer;  social media marketing also impact the sales and conversion rates; it may also allow businesses to lead customers loyalty because of consistent interaction with their audience. Lastly it can also help businesses acquire talent that might be very surprisingly to a person that he has the ability, skill and creativity that he can never imagine (Hayes, 2024). 
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If there’s advantage there’s also a disadvantage of social media marketing these were unfavorable feedback can ruined the brand reputation, if not handled with caution, complains can become public and future problem to win back the trust of the customers;  false information about your business can be a great impact and harm your business status;  another one disadvantage also was time consuming because it require a lot of time and attention, including creating and posting, monitoring and interacting with your audience;  also result from social media aren’t intact  meaning it will take time to see the outcome from a social media marketing campaign; I can also see that it requires a lot of work and monitoring; privacy and security will also be concern in using social media; and lastly it doesn’t work for all groups (Shah and Borkakoty, 2023).
[bookmark: _Toc184742122]CONCLUSION
Its good the advancement of technology in the present time because it connects people, family, friends in the whole world as well as businesses can just expand globally. Unlike Traditional marketing such as television or print advertising social media platforms requires minimal financial investment. There are also many ways to use social media in reaching new customers, you can also target your audience, collaborate with influencers, respond to comments and messages, run ads and contests, track and measure your results whom you can decide what need working and improvement. But you need also to take in consideration that there will be disadvantages in using social media like I discussed here in my report. On my opinion, advised and experienced I love using social media especially Facebook, YouTube and WhatsApp but we need to be responsible enough to use it with cautious, our safe and security is the most important to think and focus in. I hope you get something useful for you in my report and apply it in your daily living using the social media whether it is personal or business purposes. 
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