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                               INTRODUCTION
This is a report on how communication and marketing affect a self-employed person. The self-employed sector of business has seen a sharp rise in entrepreneurs in recent years and plays a vital part to the UK economy as the fact will show later in this report.  
 The reason for communication and marketing in this report rather than one or the other is simply that for a self-employed business owner, communication is marketing and marketing is communication, both are decisive to bring in business, point blank period.
Research from a wide range of methodologies will be used and analysis undertaken. On the aspect of data collection, there will be a discussion on the data collected and how it was ethical and effective as well as an interpretation on it. There will also be a discussion on qualitative and quantative and why one was used over the other.  
In the report there will be various quotes from outstanding scholars from the business, marketing, psychology and technological field, some quote are thought provoking especially to an entrepreneur or a person looking to soon start their own business.   
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LITERATURE RESEARCH
There were many aspects to the literature research undertaken from getting details from the Office for National Statistics which is a government-based service which show how UK businesses are broken down from different areas of the UK in terms of their industry, business size, location and their activity of business. The most crucial aspect for this report is on the self-employment feature. The government when adding additional data call this ‘UK labour market statistical bulletins’.
Various books were used as part of this research such as the highly acclaimed academic study books: Certificate  of Higher Education, Skills for the Workplace by Maund, Schriek & Tinkler and the  Business Guide to Study & Employment by the well renowned Dr Peter Morgan who was the Associate Dean for Nottingham University Business School in China and has had many years’ experience in transferable and employability skill workshops in various parts of the world from Europe to South East Asia.
Online sources from ‘Ted Talks’ as well as great best-selling books worldwide as well as informative online material from such scholars as Dr Carol Dweck, Seth Godin, Simon Sinek and Chris Voss provided valuable research into the topic of communication and marketing. The reason for going onto YouTube and watching ‘Ted Talks’ was because there was so much varied information spoken from the various scholars on topics including communication, negotiation, marketing and all round soft skills which an individual gift is learnt over time and for the most part, cannot be taught but plays a huge part in someone having a thriving own business.
In conclusion, the various scholarly material bought their own various aspect to the party. On this subject it is not possible to use very few sources ranging from books, journals and online material.
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RESEARCH METHODOLOGY
In this category of research, it was decided that quantative rather than qualitative approach would be appropriate. Qualitative is more a generalised group discussion methodology whereas quantative is more structured in terms of pin point questions to individuals in either on street or telephone surveys.
To break it down in more detail, qualitative research is more of an investigative approach and the findings are not of a definite nature. Quantitative research is asking more direct questions and get where possible a definite answer so that once the findings are collated, you can then plan accordingly based on the findings.
The quantitative data report collated in this research was based on getting feedback from 100 individuals from the ages of 18 and above to get a broader spectrum of realistic results. In affect the people in the full time working category or people who have their own business. There was occasions that some people were employed but simultaneously had recently launched their own business to give them a greater income or eventually if things went according to plan, they could leave their employer and get out of the so called ‘Rat Race’, where you are forever working for someone else who dictates to you what you can and cannot do. “To keep up, you will need to do more than merely invent new ideas and products, but above all, reinvent yourself again and again and again.” Harari. N. Y (2018)
[bookmark: _Hlk534502747]Primary data collection was used in terms of the questions asked to members of the public out on the street as this would be more realistic and current with people’s thoughts and the technology available as we know at that moment in time. In the book Influence: The Psychology of Persuasion, there is a very thought-provoking statement which is “A well-known principle of human behaviour says that when we ask someone to do us a favour we will be more successful if we provide a reason, people simply like to have a reason for what they do.” Cialdini. B. R. (2007).
 Technology and business moves so fast that sometimes a piece of software or technology 2 years ago feels almost pre-historic. Business feels dated if you don’t move with the times. “Ten years ago, the economy wanted you to fit in, it paid you well to fit in. Now like it or not the world wants something different from you.” Godin. S (2016). Whilst doing the surveys, you can sense people’s body language as they read and then answer the questions.
Face to face questions was done in this process and the reason for this was because I could feel someone’s body language and I could interact with them better. If the individual was unsure of something or wanted to ask me something, they were free to do so. When surveys are done by post or telephone although for the most part the person surveyed is anonymous, there is always that uneasiness of who filled in the survey or who you were speaking to on the phone. The age of the person is a huge factor in deciding against postal or telephone surveys. For this topic, we are dealing with the working age public and one the phone some people sound older than they are, and some people sound a lot younger than they really are to the point you would have a shock if you saw them. I speak from experience as it has happened to me. I had to be persistent in getting the correct amount of people for my questionnaire. “Your much more persistent when your confident in your abilities.” Cialdini. B. R (2007)  
I did not want embarrassing questions that were political or about their sexual orientation, how much they earn, do they work and where they work and why do they work there. 
The statistics used were based on measurements of aa sample drawn from a small percentage of people from different cities or towns and it did not matter if they were male or female because when it comes to self-employment and entrepreneurship overall, both are equally successful. To survey a whole town or city is virtually impossible but it is possible to get good accurate information from a cross section of people in a targeted questionnaire. Sampling frame, sampling size, response rate and the overall sampling method were all considerations in this task.
“Two ways to influence human behaviour: You can manipulate it, or you can inspire it.” Sinek. S (2011) 
It took a lot of hard work to get the information, but it was worth it. “Working hard for something we don’t care about is called stress: Working hard for something we love is called passion.” Sinek. S (2011).
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QUESTIONS FROM SURVEY & FINDINGS

Q.1) Would you use Zoom.US as part of your business?



A very interesting result from this particular question because Zoom.us is a highly efficient and outstanding tool, it lets the user see everyone who has logged on with a site code wherever they are in the world to see each other in real time. Whoever is leading the presentation will let everyone put themselves on mute so they can all hear the designated person, then the next person on the Zoom call can do the same. In effect it is like FaceTime or Skype but with multiple people on the site reaching thousands simultaneously.
61 people who knew what it was or once explained said they would defiantly use it as they would expect it to help build their business faster. There was only a total of 15 people who ranged from not sure to strongly disagree for a real time live UK or worldwide conference call.
This shows clearly people will use modern technology if it helps financially.
 
Q.2) Would you use online advertising as part of your business?



A surprising result to some because initially most people I spoke to thought that the majority would favour online advertising strongly.
If you totalled strongly agree and agree then yes overall people favour the online advertising. 
There was a huge percentage that did not like the idea of online advertising because of negative press recently and through other people they know who used search engine optimization (SEO) and online advertising and either they never made money or were cruelly and falsely conned into believing it was a guaranteed way to bring huge income to their business.
Many people agreed and understood that paying for advertising up front does not guarantee success. Google on their search ranking can have an inferior product ranked more highly someone with a far superior product. Let us just say ‘Money Talks’. 

Q.3) would you initially use only word of mouth advertising for your own business?


Most people simply agreed that word of mouth was the cheapest and cost effective way to start business.
     



     


 




Q.4) Would you use Email Advertising as part of your business?


From speaking to the people after they said not sure or disagree or strongly disagree, they classed email advertising as a form of junk mail. 
This was a surprising revelation but an interesting fact. 













Q.5) Is marketing your own online business something you have planned?




More than half agreed they planned their own online business. The real issue here is how they exactly planned to go about marketing it. Some openly admitted that they would deal with advertising once they were up and running and figure it out from there, which is slightly worrying.











Q.6) Are You Ready For the digital world to promote your business?


This shows people are ready to embrace the digital world with a total of 70 people have said they are ready. Some openly admitted they may be ready but have not exactly figured out the exact way they will go about using the technology or exactly when they would use it after starting the business.
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CONCLUSION
The conclusion to this shows that people are ready to embrace technology but there is a percentage who are unsure how to go about it.
The vast majority are in favour of word of mouth advertising.
Email advertising/marketing was big no in terms of people thought it was like spamming and junk mail.
I have made the conclusion as short and simple as possible bur the details are clear in the graphs.
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