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'NIKE SMART FITNESS WATCH

1.INTRODUCTION

e Brand extension uses an existing
brand to create a new product
(Kotler, 2024).

e This presentation is
about a hew product
idea called the Nike

Smart Fithess e Nike is known for shoes and clothes.
Watch. It is Nike’s * Now Nike can enter the smart
extension into technology market with a fitness
wearable technology watch (The Guardian, 2014). .‘ \
(Apple, 2016) -~
4 BRAND
EXTENSION &
e SMART DEVICES (Al & SUSTAINABILITY
TECHNOLOGY) The Nike Smart Watch can be eco-

* HEALTH AND FITNESS AWARENESS PSS

¢ WEARABLE TECHNOLOGY

e Use recyclable materials

¢ Smartwatches today track * Energy-saving battery
fitness like heart rate, * Less paper packaging
distance, and activity(Apple, This product can support
201 sustainability by being eco-
016). friendly(Nike, 2024).
5.CONCLUSION 6.REFERENCES
* Nike is aleader in sports, so a o Kotler, P., Armstrong, G. and

fitness watch is a perfect match Balasubramanian, S. (2024) Principles of
for the brand marketing. 19th edn. Harlow: Pearson.

e Apple Inc. (2016) Apple and Nike launch

* Itfollows current trends. Apple Watch Nike+. (Accessed: 4 April
¢ It helps people stay healthy. 2026).

¢ This product will be successful.  * NIKE, Inc. (2024) Annual report 2024.
. (Kotler, 2024). Beaverton: NIKE, Inc.
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