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The purpose of the International Business and Communication program is to introduce business from all angles such as communication and with it the international economy (Bolten, 2020). During any study, the impact of economic and other companies on the world economy and the decision of political leaders is known. The next discussion will focus on issues such as Donald Trump’s trade policy or Brexit.
Argentine society generally follows a particular punctuality when it comes to business engagements. According to the country, any person’s time is very valuable so they show respect for the time and attention of the person. People in a business environment usually start their work with a smile and direct eye contact with a strong handshake ( Szkudlarek et al., 2020).
[bookmark: _Toc92490001]1.1 Importance of International Business Communication
Communication between an international business partner is essential for global           success. But the national and organizational cultural differences inherent in international business relations effectively hinder business communication and hamper performance.
Products can be sold worldwide by business. However, a country’s culture brings challenges in business communication. Good international business communications systems help maintain a complex business transaction. Again bad communication practices can lead to business losses and even international tensions between countries. The communication of any business is intricately intertwined with the non-verbal communication and etiquette of any country (Khan and Baldini, 2019).	            
 Argentina is a country with a relationship-driven culture, so building and using a network is important. Argentina maintains and uses a complex network of family and friends for help, favour or assistance. There is no such thing as an omission of name or a negative connotation of kinship in the West and this can be used as an advantage. The Argentines do business with people they know and trust (Khan and Baldini, 2019). They prefer face-to-face meetings rather than telephone or written communication, which is seen as positive. Once a relationship is formed, their loyalty will be to the individual rather than to the organization they represent which is undeniable.
[bookmark: _Toc92490002]1.2   Challenges of International Business Communication
The world is big and everyone is involved with each other in the only business in this world. Whether you produce and sell products internationally or not, global business affects the relationship between each organization.
5 Common Challenges of International Business
Linguistic barrier - When engaging in international business, it is important to know the spoken languages in the countries you want to expand (Dietrich and Fandrejewska, 2018).
Cultural differences by country- Just as each country has its own language, each country has its own specific culture or a mixture of cultures according to different states. It is important to know that a certain group of people follow holidays, arts, traditions, food, and social rules (Hyun., 2020).
Manage and communicate the global team- Maintaining communication and management with employees worldwide is another challenge in international business. When trying to work as a team, it can be difficult to manage because of language barriers, cultural differences, time zones and different levels of technology access and dependence.
To control the exchange rate and the rate of inflation- The value of a dollar in one country may not always be equal to the currency of other countries, or the value of the currency may consistently give the same amount of goods and services that the inflation rate may change (Hyun., 2020).
The subtleties of foreign politics, policy and relations- It is well known that a country's business is influenced by its politics, policies and laws. Since these relationships can be brief, it is important to follow the news related to the countries in which you do business.
[bookmark: _Toc92490003]	1.3   Barriers of International Business Communication
As we know there are three major barriers to international business communication: linguistic, cultural and psychological. All of them are extremely difficult for any business model. It is important for any international business to keep an eye on the first two, although the third is much more hidden and therefore, less considered 
Before any business can expand in Argentina, any business model needs to look at the business tensions in Argentina over the years 
(Fashuang, 2018). Years of economic woes, macroeconomic instability, high inflation and the currency crisis have forced the Argentine government, traders and consumers to cut costs. In an effort to increase foreign exchange imports and protect domestic production from imports, the Argentine government has imposed certain rules that adversely affect foreign goods and services. Importers must have Non-Automatic Import Licenses (NALs) to import certain products (Garg and Poljsak-Rosinski, 2021). Nevertheless, there have been problems, such as companies complaining of delays in approving import licenses for more than 60 days in some cases. Again many businesses face problems due to different rules to enter the official foreign exchange market which makes it more difficult to repay the borrowed foreign currency for imported goods. In response to the Covid-19 epidemic and high inflation, the imposition of current government regulations on various consumer goods and telecommunications services among other sectors creates another complication (Fashuang, 2018). 
[bookmark: _heading=h.gjdgxs][bookmark: _Toc92490004]2.0	Advances in business communication based on intercultural theories
The non-essential aspect of culture goes beyond the geographical background and emphasizes the complexity and diversity of individual identities (Garg and Poljsak-Rosinski, 2021). People participate in different groups or cultures, which can be defined according to nationality, race, language, age, social class, gender, religion, political activity. Their intensity may increase or decrease according to the purpose as well as change the context of their conversation. Cultural identity can be inconsistent, compromised in different situations. It can also depend on the power of a given relationship (Braslauskas, 2020).
Hofstede cultural Model
A dimension theory for intercultural communication has been developed by Geert Hofstede. This model shows the impact of the culture of a society on the values of its members. There are six important cultural dimensions such as the power of distance, Individuality in society, Impact of masculinity in society, Avoiding the uncertainty of innovation, long term orientation, Indulgence and Restraint (Rojo et al., 2020).
We will discuss these six cultural dimensions and how they create cultural differences between the UK and Argentina (Ahmed et al., 2020).
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This dimension is related to the fact that not all individuals in a society are equal. Argentina has scored 49 in this dimension. Argentina's three roots of power are quite spectacular compared to other countries such as character, attraction and history (Braslauskas, 2020). In most cases, these three personal roots of power will control the influence a person has or how productively they can guide others. The most important thing of power in Argentina is character and honesty, and here character means respect, especially in culture. If it is at home, in business or in the community, Argentines are expected to respect people in positions of authority (Jain and Jain, 2018).
On the other hand, with a score of 35, Britain ranks lower in this dimension - implying that British society believes the inequality between people should be eliminated (Braslauskas, 2020). The point is some research shows that the Power Distance index is significantly lower than the number of working-class people in Britain's upper class. This dimension score at first seems inconsistent with the British class system and reflects one of the underlying tensions of British culture, such as the importance of birth status on the one hand and how far you can go in life will not be limited to the society in which you are born. These kinds of intentions help to understand the equality of British society (Yang, 2019).
[bookmark: _Toc92490006]2.2 Individuality in Society
The fundamental problem of this dimension is the maintaining of interdependence between a society and its members. Whether the human self-image is analysed in terms of "I" or "we" is entirely related to it. In an individualistic society people are only supposed to take care of themselves and their direct family but in a state-controlled society people belong to 'groups' and take care of each other in exchange for loyalty and honesty (Yang, 2019). 
Argentina is in the middle of the rankings with a score of 48 in the world rankings. Argentine culture is a mixture of European, Latin American and its own indigenous customs. Argentines are proud of their own racism and its mixed traditions, as well as its ability to grow with difficulties. They have shown their talent in many ways and they are proud of it.  As a result of the Eastern immigration wave, Argentina is now one of the most individualistic of all Latin countries (Arana and Rice, 2020).
However, with a score of 89, the United Kingdom is at the top of the list of individualist countries, only to be defeated by some Commonwealth countries, such as Australia and the United States. The British are very self-centred people. In their society, from an early age child are trained to think about their future and what their purpose in life is and how they can contribute to society etc. The society here teaches that the path to happiness depends on personal perfection. As Britain's prosperity has grown over the past decade and wealth has spread, this phenomenon has been seen as reinforcement in the 'ME' culture (Opute et al., 2021).
[bookmark: _Toc92490007]2.3 Impact of masculinity in society
The dimension’s score describes that the competition and success of the society will be governed by the winner or who is best in the field, - and this system starts from school and then continues throughout organizational life (Opute et al., 2021). Argentina scored 56 at this level. In this country, the presence of slightly more masculine elements than feminine elements can be noticed. The masculine behavior and equally strong arrogance of politicians is very noticeable.
By scoring 66, Britain has built a patriarchal society that has been very successful. A major source of confusion for foreigners is the apparent conflict between the humility and the devaluation of British culture, which has led to problems with the culture's inherent success and value system (Bellot, 2021).  
[bookmark: _Toc92490008]2.4 Uncertainty of innovation
The future of how a society will deal with the avoidance of uncertainty is never known. Should we try to control it in the future or should we allow it to continue? This question brings ambiguity and concern. Again, different cultures have learned to deal with this concern in different ways. Argentina has the highest score of 86 in this dimension (Pasciaroni et al., 2018). Not only Argentina but also most of the Latin American countries have taken part in it. These societies have taken a particularly firm stand in the rules and broad legal system for building a perfect life.
In this dimension of avoiding uncertainty, Britain scored 35 which is much lower than other countries which means that regardless of race they call for a new plan and they are quite happy with this change. There are usually not many rules in British society, but there are rules that have to be followed, the most famous of which is to line up and participate in the game of British valuable fair play (Opute et al., 2021). In terms of work it turns out to be a plan that is not based on details but details of how we can get there and the actual process will be flexible for the changing environment. The horizon of planning will also be smaller. UK heavy consumerism for its new and innovative products and rapidly evolving into a highly creative industry, advertising, marketing, financial engineering in all these cases it appears in the whole society (Sergeeva and Zanello, 2018).
[bookmark: _Toc92490009]2.5 Long term orientation
This dimension describes how each society has to maintain some connection with its own past while adapting to present and future challenges and how to adapt to innovation (Opute et al., 2021). Argentina, with a score of low 20, has shown a very ideological culture. Such a society expresses deep concern for the honesty of the people; they are very respectful of their heritage, have a small tendency to save for the future, and focus on achieving those results. With an average score of 51 at this level, an influential choice in British culture cannot be analysed (Huang and Crotts, 2019).
[bookmark: _Toc92490010]2.6 Indulgence and Restraint
Indulgence means a society that allows relatively free satisfaction in the basic and natural way of life related to enjoying and having fun. Indulgence refers to the extent to which societies meet basic human needs. On the other side Restraint means a society that suppresses the demands, hopes and aspirations and regulates its own life through strict social rules. According to Hofstede's research, most Asian countries are on this side. Although these countries are developing rapidly, this may seem reasonable now.
With a high score of 69 in this dimension, people in British class society generally express their passion and desire to enjoy life and have fun. They have a positive attitude and tend to be optimistic. They also value each and every moment of their lives, work as they please and spend as much money as they want. Argentina scores 62 in this dimension, albeit slightly lower than the UK. This means that Argentine society also wants to lead a life of joy and hope like UK society (Heydari et al., 2021).
Trompenaars dimensions
	Dimension 
	Impact 

	Universalism vs Particularism 
	While Britain is about rules and standards, Argentina’s workforce is about trust and relationship among the employees. 

	Individualism vs Collectivism 
	Working culture in Argentina is based on a collective working environment. Teamwork under proper guidance provides better professional outcomes in Argentina  

	Neutral vs Affective
	The Argentinean workforce is driven by strong emotions of loyalty. The British workforce is based on rational thinking 

	Specific vs Diffuse 
	The promotion in British work culture is influenced by rational approach, age does not matter. However, in Argentina promotion is often followed by age and work experience 

	Achievement vs Ascription 
	Both the country’s workforce praises and rewards their employees as per their performance. The mentioned aspect is common between both countries based on which they can work out for conducting their international business proposition

	Sequential vs Synchronous 
	Both the nations believe in doing several work at time and thus obtain maximum objectives. 



[bookmark: _Toc92490011]3.0 Conclusion and recommendation 
This research paper explains how culture affects international business. It turns out that culture has both positive and negative effects on international business performance. In some cases, the complete disregard of regional languages ​​and dialects, the connection of a single national language with a nation-state, negates the reality of many markets and excludes a large number of customers from the firm's potential reach. 
Hence, it can be recommended, Argentina’s approach to work is collective and British workforce is influenced by flexible work approach. British managers can introduce collective team work during the initial stages. Once the employees get accustomed with the British working pattern and culture, the managers can make changes to obtain the expected professional outcomes. 
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