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Introduction: 
Apple Inc. is a well-known global Giant in technology industry with its headquarters situated in Cupertino, California. Apple is private company that has a long history of developing cutting-edge products. The company's main goal is to design and provide innovative technological products and services that increases the lives of its customers. Apple is a company that produces a wide variety of goods, including the well-known iPhone series, Mac computers, iPads, Apple Watches, and other apps and services. The company's commitment to superior design, user experience, and quality unites all of these products. The three primary areas of Apple investigation's focus—Marketing, HRM, and Accounting and Finance—will be discussed in this study. These functions are vital department to ensure the company's market presence, talent-driven innovation, and financial stability to gain organisational success. This paper also focuses Apple's different organisational culture, those are innovation, needs of the consumer, secrecy, ease of use, and unwavering high standards etc.
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Accounting and Finance:
Accounting and finance departments are responsible for maintaining the company's financial record and stability all over the year. This covers handling investments, spending, and income. Budgeting, financial planning, and risk management are all handled by Apple's finance department and also are essential to the company's survival and expansion.
Marketing:
Apple is renowned for its superb advertising techniques to its customer. Targeting particular customer segments, promoting products, and building a strong brand image are the main goals of the marketing function of Apple Inc. Apple's marketing tactics are distinguished by their elegance, simplicity, and customer-focused methodology (Mackenzie, 2017). Notable examples are the "Think Different" and "Designed by Apple in California" advertisements.
Human Resource Management:
The talent that accelerates innovation must be attracted, retained, and developed by Apple's HR management. The HR department of the business oversees hiring, training, and workplace culture. Apple is renowned for its rigorous hiring standards and commitment to professional development to their employees (Psathiti et al., 2015).
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Apple Inc. is recognised for its unique and impactful corporate culture all over the world, which significantly contributes to the success and innovation of the firm. Here, examine the fundamental components of Apple culture are following below:
Creativity & Innovation:
In Apple culture, creativity and innovation are highly valued. Workers are urged to question the status quo, think creatively, and investigate novel concepts. The development of innovative devices like the iPhone and iPad has been made possible in large part by this culture of invention. "Think Different," Apple's internal motto, embodies this dedication to creative thinking (Robinson and Sharp, 2015).
Customer-First Priority:
The core of Apple's corporate culture is a strong dedication to comprehending and satisfying the demands of its customers. The company's goal with its goods and services is to give customers an exceptional experience. User-friendly interfaces, intuitive product designs, and a tireless commitment to quality are the outcomes of this customer-centric strategy.
Privacy and Sensitive Information:
In the tech sector, Apple is renowned for having a culture of secrecy that is somewhat uncommon. Up until they are formally introduced, the corporation tightly controls all product details and developments. This culture of secrecy adds to the thrill and anticipation surrounding Apple product debuts and enhances the mystique surrounding the company.
Elegance and Objectivity:
Apple's culture places a high importance on UI and product design simplicity and quality. The company prioritises simple, minimalistic design with clean lines and easy-to-use functionality. Apple products are renowned for their sophisticated and minimalist designs, appealing to customers who value minimalism (Ahmed, 2019).
Elevated Criteria and Responsibility:
Apple holds its workers to a high standard and demands accountability from them. Apple is known for its magnificent hiring procedures, which guarantee that only the most gifted and committed people join the team all over the years from different part of the world. Employees are motivated to deliver their best work by this excellence-driven culture, from customer service to product development in workplace.
Cross-functional Integration and Team Collaboration:
Apple encourages cooperation and teamwork between its departments. In order to create integrated solutions that result in seamless user experiences across hardware, software, and services, cross-functional teams collaborate. 
Dedication to Inclusion and Diversity:
Apple prioritises inclusivity and diversity that is creating a work atmosphere that allows individuals from different backgrounds to succeed organisational goal. The business's supplier diversity initiatives, staff development plans, and hiring procedures all demonstrate its dedication to diversity at all (Sultan et al., 2012).
Apple's organisational culture is responsible for the company's success and creativity at a time. This culture, characterised by innovation, customer-centricity, secrecy, simplicity, high standards, and a commitment to diversity and affects every step of the company's operations. It enhances an environment where employees are inspired to create innovative products and provide the best user experiences while upholding Apple's illustrious reputation. 
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Apple's long-term survival and success in the technology industry depend heavily on its basic business activities and those are included marketing, human resource management, finance and accounting. Effective financial management guarantees the company's financial security, while innovative marketing strategies help to create a strong brand presence to the customer. Effective human resource management is crucial for nurturing the talent that produces Apple's innovative products all over the year. Apple's unique corporate culture, which is characterised by innovation, customer-centric, secrecy, usability, and high standards, significantly influences the company's competitive edge. It fosters an environment that inspires employees to design innovative products and provide the best user experiences. These crucial responsibilities and Apple's distinct culture all contribute to the company's exceptional overall organisational performance and its global leadership in the technology sector.






















[bookmark: _Toc149410349]References
Sultan, N. and Van De Bunt-Kokhuis, S., 2012. Organisational culture and cloud computing: coping with a disruptive innovation. Technology Analysis & Strategic Management, 24(2), pp.167-179.
Ahmed, P.K., 2019. Culture and climate for innovation. European journal of innovation management, 1(1), pp.30-43.
Psathiti, C., Sailer, K. and Palaiologou, G., 2015. The Apple story: Spatial, functional and cultural parameters in branded architecture. In Proceedings of the 10th International Space Syntax Symposium (p. 33). Space Syntax Laboratory, The Bartlett School of Architecture, University College London.
Mackenzie, N., 2017. Teaching excellence awards: an apple for the teacher?. Australian Journal of Education, 51(2), pp.190-204.
Dzomonda, O. and Fatoki, O., 2019. Evaluating the impact of organisational culture on the entrepreneurial orientation of small and medium enterprises in South Africa. Bangladesh e-Journal of Sociology, 16(1), pp.82-94.
Robinson, H. and Sharp, H., 2015, July. Organisational culture and XP: three case studies. In Agile Development Conference (ADC'05) (pp. 49-58). IEEE.
7

image1.png
Prifysgol Cymru
¥ Drindod Dew Sant

J University of Wales
Trinity Saint David




