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Good and branded hotels are considered to be the most important part of travel. When the traveller books a hotel then they always check the brand of the hotel. Thus in this report, there will be an elaborate discussion of the hotel brand named Hilton Worldwide. This brand of hotel is an American multinational hotel brand that manages different franchises of hotels and resorts around the world (Zhang, 2023). This brand was founded in the year 1919 by the founder Conrad Nicholson Hilton. This is a very famous brand of hotel and the headquarters of this hotel brand is at Cisco, Texas United States.  There is more than 584 hotel around the whole world that are tied up with the brand Hilton and they satisfy their customers with the supreme level of satisfaction (Dodu, et. al., 2021). The portfolio consists of 18 world-class brands which comprise 7000 properties and 1.1 million rooms in over 122 countries in the globe. 
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Main consumers of Hilton Worldwide 
As per research, it was found that the hotels which are tied up with the brand Hilton are quietly costly than the normal hotels in the world. Thus it can be said that the brand expects customers who have slightly a higher income and who belongs to the upper class of society. Sometimes it is observed that many travellers want lavish stays during their stay on vacation also (Zeng, 2021). For them, Hilton can be the best option for their stay. The services which are provided by the hotel brand are very much different from the other normal hotels which are in the country. There are also many business personnel who goes for an office tour and conference and they also prefer to stay in these types of luxurious hotels. It can be said the facilities which are provided by these branded hotels set up a mark of rich people who are in society. Middle-class people, can't stay in this type of hotel. As Hilton ranks first as a branded hotel thus the prices of their hotel room are also very high which can only be afforded by the rich and the people who belong to the upper class of the society (Deng, 2022). 
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The nature and scope of services which are provided by the brand Hilton are extremely good. The services are very much different from the services which are available in the normal hotel. It can be said that they try to give the most luxurious services to their customers. The infrastructure of the room is very beautiful and the most important is that location of the hotels is very much convenient for the customers (Teng, 2019). The Rooms have all the facilities such as a television, fridge, coffee maker, air-conditioning, wardrobe, essentials of coffee and tea and many more. The quality of the bed mattress is also very good. The washroom is also very much extraordinary and they have all the essentials with the big bathtub. Hot water facilities are also available in the hotel 24X7. Moreover, the food quality of the hotels is very delicious and all types of continental foods are mainly available in the hotels. Most of the resorts and hotels have their own swimming pool and gym and own car parking space so that the customers did not face any issues while their staying (Abdou et. al., 2020). The behaviours of the staff members of the hotels are also very good and they try to satisfy their customers with all their effort. 
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Role and function of guest services
The services given to the guest of the hotel who falls under the Hilton brand are very much exceptional and overwhelming. The behaviour of the staff members of the hotels is very good and they also try to impress their customers. All the details of the check-in and checkout information of the hotels are given to the customers in an organized way so that they did not face any issues during that time (Jang and Moutinho 2019).  The members of the hotels always guide the customers will all types of accommodation information which help the customers longer stay in the hotels. They try to provide the best and the most unique services so that the customers can give good feedback on the day of their checkout.  Hilton always tries to maintain their service level from the day one and they are still in the process of improving their services in the future (Mahafzah, et. al., 2020). Their main target is to provide the best quality services to their prime customers in the hotels. 
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Importance of hospitality
There is a huge impact on the hotel if the hospitality of the hotel is very good and luxurious. This helps the hotel and the brand to improve in the future days. If the services of the hotels are good then customers would like to come to stay there for more times. This will also affect the reputation of the hotel brand. At that time it can be heard that the hotels which are under the brand of Hilton provided the best services in the world (Davronov, 2021). As per research, it is observed that   86 per cent of customers want to pay more than the usual prices for better services. The feedback option is also very important for the hotel as there the customers can write their own opinion regarding how the hotel brand can improve their services. The main three things which come under the importance of hospitality are transport, accommodation and food and it can be said that Hilton gives prime services in all these sectors. Good customer service is also very important in hotels for which the customers will come back again and again (Ampofo, 2020). Thus maintaining good hospitality is very much important to run the branded hotel business. 
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Conclusion
Thus it can be concluded that brand Hilton is a very famous hotel brand in the world and they have a huge chain of hotels that are attached to them. The main quality of this brand is that they provide prime services to their customers. Thus in this report, there is a discussion of the prime services which are provided by the hotel brand. It is also mentioned that the customer service which is given to the customers are also very good. As the brand of the hotel prices are high that is why the main targeted customers of this brand hotel are the rich people. 
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