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Introduction:

 In this report I will write about the importance and influence that Facebook and LinkedIn have when it comes to job hunting. What people does not realize is that social media has become a tool to help the organizations to find the new talent. These strategy platforms help to get on a global level from where can take diverse talent instead of focusing on local people. This report elaborates on how LinkedIn and Facebook have taken the centre stage in moder recruitment practices and making it more efficient, easier to source candidates from everywhere around the world. (Walters,2023). Also, I will reflect the advantages and disadvantages of social media in general. To finalise the report I will add the conclusion in the end.
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[bookmark: _Toc175631828]overview of social media: social media has evolved so much that it currently doubles as all-powerful tool in our lives, such as socially and professionally. Alike throughout the year. These platforms have become more connected to evolved increasingly growing baseline features that are impacting on of all things professional networking. They also have influence on consumer behaviour ways by the influencers and trough targeted advertisement. But as social media has grown, questions of privacy and ethics have led to these sorts of debates about regulations and good behaviour. It is very important to note that now a days social media plays a crucial role in person life and even in professional. (Amedie,2015)
[bookmark: _Toc175631829]What recruitment means: the recruitment is the process of identifying and hiring employees to work for an organisation. It is objective is to get right talent people who are identified with the culture and needs of the company as references for helping future recruitments succeed.
The companies have available modern and traditional recruitment methodologies.
Some of the traditional methods are Jobs advert in the newspaper and magazine ads for vacancies, recruitment agencies, employee referrals, carers fairs and walk- ins giving candidates chances to apply in person.
Also, I wanted to mentioned some modern methods such as social media recruitment scouring LinkedIn Facebook and various social platforms to source potential talent, post jobs on job boards, employer branding, online hiring and analytics for recruiting on how to use numbers to refine the hiring strategies. (Amedie,2015)
[bookmark: _Toc175631830]Describe how LinkedIn and Facebook can be used for recruitment:
LinkedIn since is a career site it should be used for recruitment. This platform allow organizations to post job opportunities search for applicants and display your brand all while building out the tools necessary to tap into employee network for referral recruiting.
Facebook is a complete stage where by organizations can put their page for job advertisements create advertisement campaigns as per the necessities and join groups that fall under their sectors. Additionally, it is good for the employer branding through statuses and videos that highlight their corporate culture. (Walters, 2023)
[bookmark: _Toc175631831]Benefits of Social media recruiting:
Social media connects recruiters to user from all around the world so more candidates including passive job seekers come into consideration. Also, social media is generally cheaper than traditional recruitment methods with free or low-cost job posting and advertising on many social media platforms. Focused job posting from employers save them money and time in finding the exact talent by running an advanced search based on factors like location or interest. Also, platforms analyse job posting and candidate engagement so that you can learn how recruitment practices are performing. The reach of employee networks also enhances the ability for social recruiting from referrals reaching likeminded professionals via trusted connections. (Karim,2023)
[bookmark: _Toc175631832]Disadvantages of using social recruiting:
One of the disadvantages with recruiting through social media is the limited access to passive candidates. Job seekers might be more hesitant to engage with job posting on social media platforms due to privacy concerns in how their information is treated and shown to others. A time-consuming group effort for many small businesses with only a small HR department will have trouble overseeing multiple social media channels change enquiries and vetting hundreds of applications. The larger exposure of social media platforms could also mean more potential for people to applying who do not meet requirements making it harder for recruitment teams to quick identify and filter out unqualified applicants. Also, negative comments or reviews on social media can affect the reputation of companies as this may de-motivate aspirant applicants who might otherwise be high talent. (Karim,2023)

[bookmark: _Toc175631833]Conclusion:

In conclusion, platforms like LinkedIn and Facebook have changed the game of recruiting before which has never seen a level of scale or effectiveness in the history. By doing so, it allows companies to reach a wider range of talent and automate intake processes. While also enhancing employer branding. There are obviously some risks and challenges involved and issues around like privacy which means social media date concerns but overall, the benefits of recruiting via this medium far outweigh any negatives. However, buy using these tools wisely organisations can build robust recruitment strategies and attract the best talent while staying ahead in an industry that is always changing. From my point of view social media is a good way to easily apply for a vacancy in the industry.
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