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[bookmark: _GoBack]NIKE is an American popular multinational corporation which is involved in the design, 		worldwide marketing, development and sales of equipment, footwear, accessories and
             apparels services. Headquarter of this corporation is in Portland Metropolitan area. This company 
was founded in 1964 and it is the world's largest supplier of athletic apparel and shoe. This 
company was founded by Bill Bowerman and Phil Knight.
In its 1st year of business Blue Ribbon Sports or NIKE was sold almost 1,300 pairs of Japanese 
running shoes in 1964. By 1971 the relationship between NIKE and Onitsuga tiger was almost an
 end so NIKE or BRS prepared and think to launch its own line of footwear (Ramaswamy and 
Ozcan, 2016). This company hired and appointed John Brown and Partners in 1976 which as its
 first advertising agency which was situated in Seattle.
By 1980 this corporation attained 50% market share in the United States athletic shoe market 
which was the biggest achievement for it. In the same year of 1980 in December month it went 
public. With the help of Wieden+Kennedy, NIKE created many prints & television advertisements. Throughout 1980, It expanded its products line.
Nike since its inception has always been a good communicator with its targeted audience 
and consumers. The brand has always managed its style and reputation in such manner that it
 has attracted customers easily all across the world (Rodhain and Aurier, 2016). In order to ensure
 this, the brand has always looked forward in understanding the desires of its particular customers. 
The company has allowed its customers to freely express their views on the needs and demands from the brand and their individual self as well. 
Firstly, it has been seen as the company is having a tagline which is compelling, “Just do it”.
 The organization has always made use of this tagline in order to promote its product and services 
and create motivation among the people to buy its products. It allows the company to ensure a safe
 and secure marketing as well. These actions have brought forth new growth for the organization and 
has ensured required success. 
The other aspect which the brand has made use of since the arrival of Internet is leveraging the
 power of social media. Nike on platforms such as Facebook, Instagram and Twitter is having 
tonnes of followers which makes it easy for the organization to create an impact within its
 targeted consumer market (Chernev, 2018). Along with it, the brand has always attracted individual
 and groups by influencing them to do better. It has explored their lifestyles and has provided them
 with products and services which are fit for their use. The company in order to build a communication which is growth and success oriented has particularly garnered and evaluated what is best for its 
customers rather than being growth, profitability and success oriented. This has allowed the 
organization to ensure that the brand has achieved growth and its customers are always having a 
special place in their hearts about the brand’s.
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        NIKE PRODUCTS (Fatjona Ago)  
                                                                                                                                                                             
Our moto is to always do the best to fulfil our costumer’s needs and desires.  We provide to our customers (any age or gender) a wide range of sports equipment to make you feel comfortable in every step of your active and everyday life. 

PRODUCT RANGE OF NIKE: 

1. [image: ]Footwear 
Shoes are the first products of our company and what made us
well-known. We produce aerodynamic variety of sports shoes, such us football, baseball, golf, hockey, tennis, basketball, volleyball and snowboarding.  They are all made to provide the best effectiveness and comfort during activities. Moreover, if you are looking for a pair of fashionable, comfy and good-looking shoes style, this is the right company for you!  
Find the right shoes, and you can run the world!
         
2. [image: ]Clothing and apparel	
Besides our comfy shoes, Nike also provides casual clothes for woman, men and kids. According to Statista , in 2018, Nike was the most valuable global apparel brand, with a brand value of 28 billion U.S. dollars ( Statista, 2018) . Nike produces clothing for sports activities (athletes, biking, football, yoga, dance etc) and everyday use as well. This brand has also sponsored the most successful athletes in different sports. If you are looking for something sporty but casual, you can find the right outfits here.
[image: ]
3. Sports Equipment
Nike plays a very important role in worldwide sports 
equipment. We have been suppliers for different sports
 with a range of products such as:  Balls, golf clubs, yoga
 mats, baseball bats, rackets, knee pads, wrap sleeves, agility cones and shin guards.   
[image: ]
4. [image: ]Accessories
Accessories could not be missed in a major brand like Nike. This company has got also big popularity on selling accessories such as socks, bags and watches (collaborated with Apple), rubber bracelets and training DVDs. We always keep up with the latest fashion, not only with accessories but with all of our products. This has made us one of the most successful brands all over the world. 

If you want to learn more about our products, you can click in the link below:
https://www.nike.com/gb/en_ 

	FEATURES OF NIKE PRODUCTS 
	
· [bookmark: _Hlk5833966]High quality – Nike products are well-known for their high   quality and durability.  We always use   the latest technology to provide the best quality.This Photo by Unknown Author is licensed under CC BY-NC


· Comfortable – All the shoes and clothes provide excellent comfort and effectiveness. Shoes are flexible and lightweight. Furthermore, they prevent foot injuries and protect the feet. Clothes are made of Dry-Fit material that helps to evaporate the sweat.

· Wide-range products –Nike always produce wide-range of products so all people with different taste, desires and needs can choose between thousands of designs and styles.  

· Keep up with fashion – One of the main reasons of Nike success is that we always keep up and adapt with the latest trends and technology which makes people interested to follow the brand.

 	Branding strategy  
 
Our branding strategy is corporate umbrella branding because we always use one brand name for different products. 
Moreover, using the right brand strategy, is the key to be successful in the market and to achieve goals.
Nike also uses the emotional branding and the story of heroism. They want to build a powerful brand through inspiring stories to gain customer loyalty. The most common story is a Hero against a great foe, who struggles and in the end triumphs. Furthermore, their attention is to motivate people so they can beat laziness with healthiness. This strategy works excellent as the viewer is the hero.
Check our latest video here: https://www.youtube.com/watch?v=whpJ19RJ4JY

[bookmark: _Hlk5997845]MAss CUSTOMIZATION
[image: ] 
Have you ever thought of creating your own shoes? Well, Nike gives you the opportunity to customize your own shoes. It is the quickest and easiest way as customer can pick their favourite shoe model, colour, details and order them. By possessing this feature, Nike has attracted so many customers that are aiming to have a unique style. 



Create your unique shoes here: https://www.nike.com/gb/en_gb/c/nikeid


                  NIKE  PRICES  (Mihaela Manolache 1805932)
1. April 2019
1.Footwear
We price our products and we have a keen eye for quality. 
While looking for lowering price point for some of the shoes ,such as Nike Roshes or Kevin Durant signature, some of the other shoes, like vintage shoes value thousands pounds on secondary market.
Supporting by tradition sport events and athletes, we provide a huge range of shoes. If you love sports or you are Nike addicted  you  can get personalized  discount based on your shopping history.
All you need to do is  to bring in store your customer loyality card 
       or go  online nike.com and use your customer unique number when you make a purchase



We value our products based on the type of shoe. 
Starting from 60£ to over 200£ for a pair of shoes for man and women. 
Make sure you don’t miss the latest collections on our website at the latest prices nike.com
12 April 2019
Make an online preorder on our website for Nike Air Max 720 in White and Gym Red  and you get a free 15£ accessory 
Best deal on preorder:
230£

[image: Nike Air Max 720 White Gym Red CD2047-100 Release Date]




2.Clothing and apparel
 13 April 2019
Our prices are directly proportional with the quality that we provideand based on the customers needs, we match the price to  give valueto product after we determinate the cost of the material.
In the end we come on market with a huge range of products that meetsthe desired valueon theirtarget price.
Buy Nike men’s and women’s clothing at the best price in UK online on  nike.com and you get free fast delivery on  miminum purchase of 60£ 

[image: Image result for free shipping]
3.Sports Equipment

14 April 2019

Choise you favourite Nike Athletes apparel and you can get free delivery and returs for 30 days when spending over 200£ on a purchase.
Nike Athletes will Keep Cool with Bold, Breathable Apparel at PGA Championship
[image: Image result for nike apparel\]
4.Accessories
15 april 2019
Get the best prices for Nike football accessories .
If you find a lower price somewhere else we’ll match it.
Nike Mercurial Lite Football Shinguards- Volt/Black £ 21.95
[image: Image result for nike football accessories]
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[bookmark: _Hlk6261584](Shafrina Jauffar-1713417)


Where can you find Nike products?
(Place / Distribution)

Nike is a multinational corporation of the United States which is the world largest manufacturer and supplier of shoes, apparel and sports equipment. Nike products are manufactured in 42 countries in over 700 factories around the world. Every products move from more than 50 distribution centres to the retail accounts and etc. Nike has maximised its distribution channel to increase sales. By using both direct and indirect approaches it has reached target customers and expanded the maximum buyers. In fact the mission of Nike is to make its product available all over the world.
[image: ]

[image: ]When we consider about direct selling, Nike products are available across the global retailers approximately in 200 countries like United states, United Kingdom, Germany, Hong Kong, Japan, France and etc. Retail stores are the most remarkable place where you can find the Nike products. Nike sells its products to more than 20,000 retail accounts in the U.S. Through independent distributors, licensees and subsidiaries including Converse, Brand Jordan and Hurley international. Nike sell its products in the international markets. The independent distributors need not adapt to local pressures because the 4Ps of marketing are managed by distributors.

We are glad and proud to inform you that the In total number of Nike retail stores worldwide was 674 in 2009 and after a decade the total number of retail stores are in times of two compared to 2009. These retailers include large firms as well as small stores.

Nike also sells the products directly to consumers and wholesale customers through Direct to Consumer operation.


Here are some popular stores for your purchasing………

· NIKE FACTORY STORE



[image: ]		Address: London Design 		Outlet, 42-45 				Wembley, Boulevard,			London HA9 0TG

		Phone: 020 89031696			Website: nike.com



· NIKE TOWN

[image: ]
		Address: 236 Oxford 			            Street, London W1C 1DE

		Phone: 020 7612 0800
		
		Website: nike.com




· NIKE FACTORY STORE
[image: ]
		Address: Comet Way, 			            Unit62, Hatfield 			
    AL 10 0XR

		Phone: 01707 260450

		Website: nike.com


Please visit our webpage to find more stores around the world!


DO YOU SEARCH FOR THE NEAREST NIKE STORE FOR YOU?  Visit: https://www.nike.com/us/en_us/retail/en/
[image: ]


	Are you busy?
It is for YOU

Here we go…..

Apart from above Nike also sells its products through official website, www.nike.com. You can design and customise shoes, equipment and apparel through online store according to your preferences and you can enjoy fast home delivery as well. Nike provides a great service,by giving you totally safe and reliable buying options in online, Standard and next day delivery options, on the other hand if you are a NikePlus member, the shipping is totally free.

E-commerce websites like Amazon.com, Flipkart.com, Myntra.com and etc are used by us to promote our products.


Standard Delivery
(2-4 business days)
>Free for Nike members
>Free for more than £50
>£4.50 for guest orders

Next day Delivery
(1-2 business days)
>£8
>Available before 12pm

Payment options
>PayPal
>Gift Card
>Visa, MasterCard, American Express,   Visa Electron, Maestro
www.nike.com
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STUDENTS GET
       10% OFF
AT NIKE.COM












[image: ][image: ]Nike mobile application is another easiest way for you for quick access and it is one of the excellent application with added benefits and wide range of products for your selection.













































			 NIKE PROMOTION	 (Albert Betaneanu)

  	Celebrity endorsement

Celebrity branding or celebrity endorsement of a company's product is effective largely 	because celebrities have the potential to reach a large number of prospective consumers. Reach can be loosely defined as the number of people that have seen and/or heard the brand's intended message at least once. If a brand or company decides to use celebrity branding to    market their product, it is highly probable that they are deciding to attempt to reach the largest  assortment of potential consumers possible, rather than reaching a small number of consumers   but more frequently – which is described as frequency (Belch & Belch, 2012).

Imagine the effect of a celebrity posting an endorsement across all of their social media, (Facebook, Instagram, Twitter, Snapchat, etc.). The reach that an A-list celebrity has possesses	   the ability to reach millions of potential consumers, and as a result can be an incredibly effective way to boost sales, or at the very least get a brand's name out there in a wider audience than before.     

Nike is known around the world for being one of the most iconic brands. In 2017, it was   ranked as the world’s 16th most valuable brand in terms of its brand value – USD29.6 billion –       by the annual Forbes ranking of The World’s Most Valuable Brands. In spite of many market manoeuvres (such as the recent merger between Adidas and Reebok), Nike has remained the    leader in its category. 

Nike is also very well known for another aspect and that is its consistent use of celebrities to endorse the brand. In fact, one of the most successful collaborations between a brand and a celebrity is that of Nike and Michael Jordan. So successful was the collaboration that Nike and Jordan launched a new brand variant called the Air Jordan line of sport shoes.

[image: ]

NIKES GOES GOLD! 

[image: ]With the upcoming Play-Offs, the cheers for favourite teams, be it of Western Conference or	 Eastern, can be seen among children, adults and the elderly all the same. The tug of war between the best of the best is about to begin and Nike thought to take it a little higher! The company	   has been known for its creative promotional strategies and customization. Nearly three-fourth of	 the NBA players are signed to Nike on a contractual basis. In 2013 season, the company was 	unable to retract NBA Superstar and a member of four-time NBA Champion team Golden	 State Warriors, losing none other than Stephen Curry to Under Armour. 

Stephen Curry has been one of the most influential players of NBA since his drafting back 		in 2012! His shoes sell off like wild-fire and the sales are up by 350 percent which are only expected to grow more until the end of the year. Following this, Nike has recently planned to go in collaboration with Curry to promote an extended line of Stephen Curry Shoes through their online customization portal called 'Nike by You'. For this purpose, the company aims to target NBA fans in their promotional strategies. 

Nike will be collaborating with Stephen 
curry under their latest marketing strategies where they provide customize shoes to their customers including men, women and children. It includes different types of stitching that would allow the purchasers to have their personal marks to be included letting them associate with the brand on a deeper level. This move comes after the company decided to become more involved with their target audience. Being a sports brand, Nike believes in unified growth and team spirit. What more can be unifying and motivating than letting their customers feel the same uniqueness that is felt by their beloved Basketball players.





To be more precise, Nike will be providing facilities to their customers to order customize shoes with their name. Along with this, the user would be able to print their favourite jersey numbers on their shoes. 

[image: ]These customized shoe line will be available in the US, UK, Australia and Europe for now. However, they would be shipping them to other nearby countries too. These unique features will attract the consumers who are a fan of Stephen curry, Golden State Warriors as well as who are loyal for this brand. Nike is also planning to hold a promotional campaign for this purpose where NBA followers would get to meet Curry and have a one-on-one interaction with him. He would also be launching the products with an offline model that would be easily available in the US and UK stores. The estimated Promotional cost of this campaign has been known to be around $2.5 million. Nike develop their advertisement according to the features they offer positioning of their products is different because of their brand ambassador. Sports lover defiantly love the collection of Nikes they include the differed features in their product line.
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