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Introduction

Firstly, I am writing this report about how social and digital media can be used to reach a wider customer base. To narrate my understanding so far in my first term of the digital module, I will be discussing how social media can be a better way of marketing and reaching out to people or customers quicker than any other form of marketing, targeting the most suitable consumer for a particular product. Furthermore, I will discuss the advantages and disadvantages of social and digital media.
In conclusion, I will discuss how social and digital media can be addictive to our younger generation and can be a bad influence.
Social Media
Firstly, social media can be seen as a platform to meet people, socialize, and find old friends or acquaintances who you are no longer in contact with.
Digital Media
Digital media includes internet websites such as Google, Yahoo, YouTube, and countless other websites that we use daily. Nowadays, social media is one of the biggest platforms for marketing. Social media advertisements are highly effective because they redirect consumers immediately once they click on the link, and if the product is enticing enough, the person might purchase the product immediately.
It drives the buying urge of our younger generation extremely high to the extent that they shop unnecessarily. “Marketing is our quest to make change on behalf of those we serve, and we do it by understanding the irrational forces that drive each of us.” (Godin, 2018). One thing I learned when I was a marketer is that people like to buy but hate to be sold to. Many times, when we purchase through targeted advertisements, we do not realize that we are being sold to or that it was a targeted advertisement.
Today, monitoring corporate profiles is an integral element of any company’s business, and both large and small businesses must market on social networks. To put it briefly, social media marketing involves using platforms to engage with customers to develop brands, boost sales, and increase “internet traffic” to the brand’s website. Social media marketing entails updating your profiles with original and pertinent information, interacting with, and listening to your followers, evaluating the data, and displaying targeted advertisements (Dimkovska, 2024).
Social networks have developed into much more than just platforms for content distribution; in fact, they have ushered in a new era of digital marketing in which numerous businesses fight for the interest of their target market. 

Advantages of Social and Digital Media
Quick Response
It passes the message and reaches people faster than direct marketing; an advert might pop up while a consumer is surfing on social media, and the person will make a purchase immediately. People see it as not being forced to buy, unlike direct marketing where the marketer indirectly wants you to sign up on the spot or decide immediately.
No Guilt Marketing Involved
Most people will not buy from direct marketing or telephone marketing but could buy from social and digital media without the thought that they are being sold to. This is why I label it most effective because today’s generation and the younger generation fall into the category of people who trust or patronize social and digital media marketing more than direct marketing.
Targeted Marketing
The platforms can always redirect the right products to you whenever you are surfing their platform, following your interests or the things that you are searching for. The proliferation of internet connectivity and many display devices has transformed digital surroundings into significant hubs and great marketing tools. In contrast to traditional print-technical advertising products, digital environments are less expensive and allow for consumer grouping. Because digital platforms can track a user’s every action, marketers can benefit from using them.
Disadvantages of Social and Digital Media
While social and digital media marketing provide numerous advantages, they also have several downsides. Here are some of the main drawbacks:
System Error
At times, system errors may occur, and the market target may be inaccurate by reaching the wrong class of people instead of the targeted consumers or customers. For instance, an advertisement of a product with parental guidelines may pop up on a teenager’s timeline while they are accessing their social media account or browsing other platforms.
Wrong Timing
Many times, the targeted customers do skip or ignore the advertisements. We all do that when we are focused on a particular task on the internet or trying to access a page or platform quickly.
Negative Feedback
Social and digital media platforms allow customers to voice their opinions publicly. Negative comments or reviews can quickly tarnish a brand’s reputation.
Time-Consuming
Managing social media accounts and creating engaging content requires considerable time and effort. It can be challenging to maintain a consistent presence.
Privacy and Security
One major disadvantage of social media marketing is the concern over security and privacy. To maximize your advertising efforts on these platforms, you often must share both public and personal information. (Owen,2019).
Conclusion
While social and digital media have revolutionized communication and marketing, they come with significant disadvantages. From mental health issues and privacy concerns to the challenges of managing a brand’s online presence, it is important to approach these platforms with caution and mindfulness. Balancing the benefits with the potential drawbacks can help individuals and businesses navigate the digital landscape more effectively. Social media can be highly addictive. Spending too much time on these platforms can interfere with daily activities, reduce productivity, and negatively affect real-life relationships.
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