	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	Sheik Omaru

	2440622

	Website Chosen 
	Eden Spa Harborne

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Navigating within the particular website was a bit challenging due to the slow loading of subpages which took me roughly 2-3 seconds each. Due to my resilience, I was able to navigate patiently through the subpages and got the work done. However, the website on its own loads quiet easily accessible. I think the poor loading of the subpages was due to the wrong format of images which affected to the speed of website.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the Eden Spa Harborne website content many subpages. In total there were four subpages that were poorly positioned that were hidden behind map images, making it difficult for costumers to easily access them. Specifically, subpages one and two were easily accessible while pages three and four were impossible to read, however the visitors still can access to them. Plus, going through hidden subpages cause some doubts and worries because a costumer does not  know what he is clicking on and what will happen further. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There are no provisions for an online appointment booking rather the management of the Eden Spa Harborne prefer costumers to make via telephone or email to book an appointment. In addition, in this website there is no LifeChat which could make it easier for costumers if they have any concerns to be addressed and solve the issue, plus it could be helpful with appointment booking as well.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: As I realised that, in website there was not including user feedback. This is first action they need to improve because it helps to build trust between customers and businesses. As (Habib et al., 2023) said ‘One effective improvement could be implementing heuristic evaluation and gathering user feedback to enhance usability. This approach provides actionable insights into design flaws and user frustration, error prevention, and overall user experience’. In addition, they could add a LifeChat to being in touch with clients a whole time, plus adding online booking will make a booking process for costumers much easier.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: When you access the website, the webpage is festinating and that is what is called digital skills as visual marketing because first impression goes a long way. It gives you a clear picture of how the Spa looks like, so you know exactly what you expecting when you visit the spa. In mobile version the website looks a bit different than accessing via laptop. On laptop you can have a clear picture of the website, evaluating design of website, while via phone it is frustrating due to the some issues such as hidden subpages. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
In this website there is no videos but it has images that 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:


	Question 2d – How effective are the social media links on the website?


	Answer: 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.

	
	2.

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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