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[bookmark: _Toc113103053]Introduction
Business Intelligence is a new concept of emerging technologies which are used to improvise performance of the business by providing various aids. Every tool is unique and helps to analysis data and manage the information systems of the business depending on the strategies and technologies used by the businesses (Yee, Cross and Bhargava, 2022). BI helps to collect proper business-related data, source and blend data from multiple sources, create visualization of datasets, identify data trends and patterns, and gain insights while making informed decisions (Lateef and Keikhosrokiani, 2022). There are several emerging Business Intelligence trends in the global market. However, this report analyses the five most suitable trends for the case.


[bookmark: _Toc113103054]5 Current Business Intelligence Trends
There are numerous Business Intelligence trends which are emerging and gaining demand. However, with the recent confrontation with the pandemic, businesses have adapted new and innovative Business Intelligence tools which help them work and make better decisions despite having less employees present at the firm. Some of the trends have been explained below.
[bookmark: _Toc113103055]Cloud Analytics
During the pandemic of COVID 19, physical presence of human employees had been scarce and prohibited. This meant that businesses needed to rely on data analysis and other methods of operations which required minimal physical presence of workers and hardware. Cloud analytics have helped businesses to get rid of spreadsheets, eliminate the limitation of hardware or storage space, and strategize according to the needs of the business (Kitsios and Kapetaneas, 2022). Around 20% of the total workload has been transferred to the cloud, which meant that employees were not forced to be present at the office premises to work; but have internet connection to stay connected to the workplace (Kaur, 2021). Moreover, adapting into cloud analytics and operations help the business to analyse data more accurately and precisely. Also, the growth of the firm is expected to thrive and improve with time. The storage of data is not a limitation for the businesses anymore, especially for those who deal with big data. Cloud analytics allow the analysis of numerous real-time data in one place, which increases the accuracy.
[bookmark: _Toc113103056]Artificial Intelligence
AI is an emerging technology which has been gaining popularity in the recent times. The main goal of AI is to mimic the actions and decisions taken by the humans through machines and software. AI helps to improve on data analysis and help to identify trends and patterns in the datasets for the management to make informed decisions. Artificial intelligence has allowed businesses to focus on the future through meticulous forecasting rather than only analysing past data. It has helped to execute detailed reports and forecasting of the future trends of demand and supply through automated analysis of various elements such as economic changes, political changes, etc. (Hawkins, 2022). The benefits of AI do not limit to this only, rather, the BI solutions have unscaled insight capabilities.
[bookmark: _Toc113103057]Data Visualisation and Storytelling
Storytelling and visualisation help improve client’s engagement and help them understand the business better. Data visualisation helps to convert business information into graphical representations such as charts, statistics, and tables; which provide quick and better interpretation of the business information. Data storytelling puts data into contexts by creating a narrative around the critical metrics (Mishra and Mishra, 2022). Dashboards are essential part of data visualisation and storytelling as they provide the foundation. These help to hold the KPI of the business and use them to narrate the story of the business and its requirements to the clients. Data visualisation also helps the audience as well as the stakeholders to identify and examine the trends of the business performance (Attar-Khorasani and Chalmeta, 2022). Moreover, decisions can be made based on the quick look at the visualisation and a short storytelling presentation. These help to save time pf the business and create visuals and stories which the business executive can use for client engagement and presentation.
[bookmark: _Toc113103058]The API Economy and Automation
API economy, otherwise known as Application Programming Interface, is the future of data analytics which help to integrate logistics with software. This provides an overall insight of the business to the users. It is a set of business models and designs based on the economy. This helps to create business models which are adaptive to the economic changes. It has been forecasted that around 60% of the total businesses shall be able to build their customised business solutions. Instant data analysis and decision-making process help create business intelligence while speed and ease of the data analysis is provided by the automation systems (Darwiesh et al., 2022). Automation occurs when machines and software automatically generate finished products and data analysis. This has reduced labour costs, production time, data analysis time, decision-making process, etc. and has helped businesses to enhance their knowledge regarding the business position and performance (Huang, Savita and Zhong-jie, 2022). 
[bookmark: _Toc113103059]Data Governance
Data governance is gaining popularity in recent times as the question of security and accuracy of the data have risen. Thus, data governance is responsible for ensuring the quality of business assets through role-based access, authentication access, and auditing of the data. It has been observed that the market for the data governance has increased and is expected to increase in the future (Marzouk and Hanafy, 2022). This is mainly because, almost all of the businesses are incorporating modern and innovative business intelligence tools. Thus, data collection, data analysis, and data availability of the businesses must be scrutinised and governed to be accurate and of high quality. As the data of the physical representations through reports are audited, the data analytics of the cyber provisions must also be audited and regulated to avoid any misrepresentation of data. The General Data Protection Regulations (GDPR) is one of the organisations which is responsible for managing data governance and protocols of the data analytics of various businesses (Peukert et al., 2022). 



[bookmark: _Toc113103060]Conclusion
The five Business Intelligence trends have been explained along with their importance towards business operations and decision-making process. Despite having several tools emerging with time, these five serve the best results and services in terms of visualisations, data analysis, and forecasting. These tools have its own characteristics and provide different services for the businesses that help with data analysis and trend analysis.
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