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Introduction

In this assignment, I would like to analyse  what is important of the marketing information system. Marketing is a process of understanding and satisfaction the needs of customers and what they need.
 Marketing is Market research with a view to supply and search for goods. Marketing involves different disciplines such as sales, PR, pricing, packaging and distribution. Marketing components are Interacting and Interacting Subsystems Forming the Marketing Information System. 
It is very important to have a system of marketing research.  This system could be Systematic planning, collection, analysis and provision of data and conclusions that relate to a specific brand. the situation faced by the company. 

In this task I will look at the marketing information for a hotel Ritz Carlton
 “Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.
Hospitality is a larger part of the overall tourist structure in a country” (American Marketing Association)
-Hotel Marketing system
Every  customer is at the core  of the hotel’s marketing system. The success of the hotel is  based on the opinion  of the costumers. The main purpose is to satisfy the needs of consumers. For that reason, the manager needs to know consumer needs. Hotels  use 4 tools - product, price, distribution and communication to impact on customers.  These  tools shape the marketing mix. In the marketing process is used this mix for collection and analysis.

According to Wober (2006) each organization must disseminate the available marketing information and make a research  of their needs. On this way they will be able to provide them the necessary information. The marketing administration will be successful if internal and external information is available when planning marketing opportunities


According to Pride (1989) information systems are the most important tools used in the field of marketing. They support marketing in making important decisions as well as solving all important issues.

Marketing information system for  Marketing.

The  marketing information system is a management system which has been developed to support   marketing decision-making. the marketing system includes different approaches in order to make the right decisions and create advantages over competitors.
Hotel Ritz has developed a good concept, with a good atmosphere, quality service and good food.

Big companies have research departments, but small companies usually use  marketing research firms

According to Kasper, H (1999) “the hotels marketing manager must take strategic decisions in 8 directions”

-product details-products  which  is offer on the market for the goals  of acquiring. Consumers use these products to meet their needs

Distribution channels- the number of objects through which each hotel product passes before reaching  the end user.

Processes- actions involving stacks that need to be in a certain sequence to suit the needs of customers. These are reception, accommodation, registration, service and posting

Creation and distribution of product- the costumers require the construction and implementation of efficient processes. These processes show how companies operate in the hotel industry


Productivity and quality-Productivity shows the funds become a result. Quality  shows us how much the service satisfies the customer.

People-Costumers and employees who are committed to implementing the services. Many services depend on direct connection between customers and employees.

Marketing communication- It is an activity that involves familiarizing users with company or product which are supplied by them on the market .

Material environment- these are the elements that create the quality of the service
Building’s interior, furniture, equipment, staff, promotional materials and others represent the tangible evidence for quality of service of the hotel.
Price- she is also an important and in most cases is the main criteria when tourists choose accommodation and is the main tool for positioning the product.  Therefore, proper hotel price management is essential to its competitiveness. Hotel Managers strive to reduce all costs that customers can make in connection with buying it the use of hotel product including additional financial costs, time, physical effort (for example, eliminating any additional charges
 The next step of my task is to analyse marketing information system in the hospitality industry and chose to use Hotel Ritz for example. 

-Gathering information
Marketing information system is a  “system in which marketing data is formally gathered, stored, analysed  and distributed  to managers in accordance with their informational needs on a regular bases ” (Kotler and  Keller, 2006).  According to the author, any information about  the costumers and their needs  are gathering, well analysed  in order for their needs to be covered.
То be successful marketing research is a constant approach to collecting and analysing data. The research project should follow the steps:
1. Identify the problem of researching and identifying the objectives of the research
2. In order to achieve our goals, the sources of information must be identified.
 3. Collecting relevant information from primary or secondary sources. The research project should follow the steps:
1. Defining the problem of researching and identifying the objectives of the study
2. 1. Identify the problem of researching and identifying the objectives of the research
2. In order to achieve our goals, the sources of information must be identified.
 3. Collecting relevant information from primary or secondary sources. The research project should follow the steps:
1. Defining the problem of researching and identifying the objectives of the study
2. Identify sources of information to achieve the goals
3. Collecting relevant information from primary or secondary sources
4. Analysing, interpreting and presenting the results
any information that is gathering   will be used to develop a successful marketing strategy. Once we develop this strategy, we can sell properties, services, ideas 3. Collecting relevant information from primary or secondary sources
4. Analysing, interpreting and presenting the results
any information that is gathering   will be used to develop a successful marketing strategy. Once we develop this strategy, we can sell properties, services, ideas, information. The hotel industry is very variable, but the right strategy can maintain a level.

Hotel Ritz is a chain of American luxury hotels. 
As every chain of hotels and hotel Ritz are trying to attract as many costumers as possible. hotel Ritz uses an information gathering system that monitors guests and their preferences as well as the people who supply multiple services at the hotel
they strive to achieve their goals. from the beginning, they follow the established marketing plan. their strategies have helped them in growth. the basis of Ritz marketing strategy is their brand. The brand image is the most important factor. the hotel empowers the  employees because when employees do their job well and are happy with it, then customers will be happy.

Marketing information system for communication.

 Marketing information system for communication are channel, fund, database, and technology exchange technologies for the organization and its current and potential customers, clients, partners, employees, and the public. MK takes place on the elements of a promoter. mix: advertising, sales promotion, direct marketing, public relations and personal sales, but before that, it must win the client, be stimulated to buy the product or pay for it, be convinced of their advantages and get acquainted with them.
Communication in marketing means to inform customers of the value of the product or service. Sometimes communication means simple to notify customers about the location of the service or product. According to McCarthy, Jerome E. (1964)  the marketing decision is reduced to 4 levels called marketing mix: product, price, place and promotion. Hotel Ritz also covers this mix. 
Product:
It is  a leading brand in the hotel chain that offers services at high levels, Professional service and hospitality is their main goal to allow their customers to enjoy a pleasant and refined atmosphere. The hotel wants to be redeemed from other hotels and not only offers rooms but constantly improves the comfort and the environment and service.
 Price: Hotel Ritz offers first-class service and service, it caters to people who, in search of luxury and comfort, do not worry about the extra prices. Place: The hotel is a long way to build a name and spread to 30 countries.
 Promoting: Ritz uses media space to popularize his services. Besides the official site of the hotel, they also advertise in magazines with amazing slogans. In some countries they host events and conferences

Conclusion 

Gathering information is most important to success. Most importantly, because we gather information to meet the needs of our clients, we can improve the services we offer. Hotel Ritz aims to be loyal to customers and employees. 
Each company must have a good marketing strategy because the decisions we make can create prerequisites for more sales and lead to brand expansion. Hotel Ritz has good management and marketing
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