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Community engagement is a frequent program.  It can be done by working together with a large number of people. The England Tree action plan is a community engagement functional program. It is started by UK Government. This community engagement program is designed for execution that will go from 2024 to the year 2021. The report will make a discussion about the community program called England Tress Action Plan that was started by the government of the UK. The report will illustrate the best community engagement practices and principal standards and benefit from stakeholder participation. The report will also describe the utilization of social media platforms for promoting the community engagement program.


[bookmark: _Toc102304425]The England Tress Action Plan (2021-2024)

The industrial revolution in the year 1924 generates a cabalistic ecological impact on the Woodland based bound in the United Kingdom. England was indicated to have around 5.1% woodland cover areas in the year 1924. It has increased to around 10.1% recently after 2003 during government policies incorporation.  The action plan is about tree planting in England. Changing climate and the loss of biodiversity affect the lifestyle of the people of England. So, the government of the UK did a sustained effort to make rising tree plantations. Protecting and developing the woodland areas are the main factor of the initiative. It can build up a connection between humans and nature.
The government of the UK initiated this program in the 30,000-hector area. The total cost of the program is over £500. The trees are planted for around £640. The law of the Environmental Act was applied in 2021. It has created a remarkable impact on the retailing and production industry. The usage of plastic, deforestation and management the waste is changing according to the distinct transformation with the Net Zero target rule and carbon emission standard. This Community engagement program vis. The England Tress Action Plan (2021-2024) is being executed for increasing awareness and for making a widespread relation with the environmental impact. It is created by the public and the responsive initiatives of UK citizens (Baker, 2021). The main aim to initiate this plan is to engage every community in the tree plantation program. It allows building cultural execution in the program of tree plantation in the woodland areas of the UK. This type of community-based activity connects people together to take on a few social responsibilities. It can make changes in the community. If all the people work actively nothing is impossible. This can increase the awareness and relevance in every people of the community in the UK about tree plantations iterative in daily life. According to Trout et al. (2018), the realisation of environmental criticality is expanded by this process where the evaluation, monitoring and identification of the tree plantation proactiveness of the public can be rewarded by the government. The recognition and self-esteem build-up can also be an extremely effective motivation for such charitable and social well-being activities (Barron, 2017).
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The four most important factors are People, Practice, Policy and performance in community engagement. People awareness, policy proposition, performance management and consistent community engagement practices using a wide market-related analogy. The demographic analysis and community analysis improve the validity and place of community engagement practices.
Stakeholders' participation is very important in this type of active initiative and community engagement practices. There is a targeted market of tree plantation by public and big business organisations. The government is the main stakeholder in this project for its planning activity and sustainable tree plantation solution between 2021 and 2024 (Investors In The Environment, 2018). The big business organisation shows interest in the initiative to sustain their carbon emission index to cut down carbon footprint and develop CSR status widely in the market of UK. The active involvement and participation of the public, government institutions, schools, universities and business organisations are creating the opportunity of covering the initiative (West, 2021).
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Nowadays almost everybody uses social media. On all these social media platforms there are options to post a photo with a mention or tag. Engagement with social media is very useful to get stakeholders. It connects with a lot of people from every corner of the world. On this social media platform, people can share, mention and comment on any post. So, it creates a good relationship with another person. All the people love to see the community engagement related activity. It allows showing the public interest in an event. So, it helps to make a strong relationship with the stakeholder (Richman, 2019).
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There are many social media are presented in the UK like- Facebook, WhatsApp, Twitter and many more. All the program has a different way to connect people and also with stakeholders. Social media is the main key to marketing. It is a platform where every individual has a proper value. This also helps to achieve the target audiences and customers as well. Facebook and Instagram have different marketing segments in their application. Social media helps to connect people in a single platform > It is also very effective to do sustainable marketing as well. In marketing social media related data is highly useful. It is the most active marketing tool. It can be also used for making charitable trust, donation programs and also an awareness campaign (Kelly, 2018).
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In this generation of social media influence marketing is a very helpful procedure. It can be done from various social media platforms like- Facebook, Instagram, YouTube etc. It is a very impactful strategy to grow a community-based activity. It connects people and also gathers them in a single platform. It also has a tagging and hashtag-based facility that has the power to show the people every activity. It plays a very significant role in social media marketing. It allows people to contribute to a process. It has the potential to make changes in the mind of people in a very short period of time. It sets a community campaign and other marketing campaigns and many other strategies for marketing. Thus, influential marketing plays a huge role in marketing on social media (Mingmin, 2020).
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With social media, people can organize a social campaign. The news of social campaigns and awareness campaigns can be spread with the help of social media. So people from different sections of the country can connect with the program and can also participate in this program. For making all the programs raising funds is very important. Social media increase the reach of the post of happening an activity. So many people can join this program using the social media handling account. Collecting donations and fundraising via social media is a very effective way. Social media helps to find a new member of the community and a huge number of donors. The members and donors can easily donate via the links on the Facebook page or website (forbes, 2012).
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Merchandise marketing is a very effective way of marketing. It helps to connect the audience. It also helps to make members and donors. It allows to connect all the people and gives them the proper information about the event or the program. It helps to find people who can be actively involved with the community. It helps to gain the interest of the people. So, it is a very important segment in marketing on social media (Zhou, 2019).
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It is very important to build a proper connection with people who are present in the community. It allows everyone to know about the event or the campaign. People in the community get proper information about the program by building a proper connection. It allows making engagement of all people in the community-based activity. In a community engagement called England tree Action, the government of the UK provided all the information about the campaign through many social media and other television media channels. So most of the people got connected with this program and also give their active participation to organise the program properly (Hutchings, 2018).

[bookmark: _Toc102304434]Be Responsive

In this generation, experience takes a lot of roles in growth. There are many people needed to organise a social campaign. The people who want to associate in a community may have any queries. If all queries can solve people get faith and also get happily involved with the community. In terms of the England Tree Plantation project, the government of the UK solved all their queries with a direct approach. So people felt free to involve actively in the campaign and executed properly the program.
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The content of the campaign should be engaging for the active participation of people. It can be nature-based or other social activity-based. This type of content can target a large number of people. In this period of time environmental issues is a very high concern. So, when there is a program for resolving the situation people can give their active involvement in this program. In the matter of England Tree plantation initiative by the UK government, people found a way to resolve deforestation. They take the initiative to resolve that issue with tree plantation. So, people show their positive and active involvement in the program of community engagement (Hutchings, 2021).
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To organise a community engagement related program a collaborative approach is highly needed. In a collaborative approach, the participation of people is very important. In this system, people can work together successfully. For collaborative operations, people are treated with respect and dignity. It also helps to build cultural awareness. People understand diversity and its importance with the help of a collaborative approach. In the matter of the Tree plantation program in England, the government of the UK move forward with this program with a collaborative approach. It helped to create unity in people and also the local people of the United Kingdom contributed together to the program with positive activeness.
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There are many factors that affect the growth of the community. The forward-looking approach is a formation that is used by Community Engagement management that helps to educate the community. It also makes to understand the variables that may give influence the development of the community. Forward-looking approaches are prepared for making smart decisions. It always supports the priority of fulfilling the education-related activity. It creates an impact both internally and externally.
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The forward-looking approach helps to educate the community about the internal factors. The internal topic of the community is the internet for participating in a community engagement program. In England Tree Plantation program (2021-2024) is an outcome of the engagement of a huge number of people in the UK. In organizing this program the community member educated the new members with a forwarding looking approach. That helps to be the program successful (Gustafsson, 2018).

[bookmark: _Toc102304439]For External Factors

The external factors are the geographical location, environment, legal procedure, restrictions and as well as government involvement. To organise a program external factor can influence the people of the community. There will be a problem for some people to go and involve in a program in the rain as well as a disastrous situation. The other factors act as the same. So, the community have to take a look at external factors for organizing a program. There is also a factor of government involvement. In a government certified program people make faith. So, the plan for tree plantation is a government program. So many people were influenced to participate actively (Cain, 2018).
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The report had been discussed the topic of community engagement in the UK. The report has given detailed information on practices, principles and benefits of stakeholder involvement. The report has described the community engagement process as well as strategies required for social media awareness initiatives for promoting the event. The study has illustrated the significance of such proactive initiatives. The reason behind choosing a forward-thinking approach for educating the community members' regarding the internal and external influencing factors for community development has also been included in the report.
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