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	Student Number
	2516890
	Student Name
	RICKY BARRETT

	

	Website Chosen 
	CLEANERS OF LONDON

	Insert hyperlink to website
	Cleaners of London | Professional House Cleaning Services

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
              The website Cleaners of London loads quickly without any jittering on screen , and the Landing Page is displayed perfectly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
YES : The website has navigation menu at the top and also a few more buttons that will link you to another page on the site, these also load quick and without bugging.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
YES: Once the Landing page loads up , instantly you will see a nice lovely green BOOK A SERVICE BUTTON and lower down the page is also a few more options to get in touch with the company.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: To be fair the website is very nicely designed and there is not much to improve , but looking at the site I see there is only two colour schemes and maybe a few more could be added for a bit more immersive Landing page.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has very good mobile functions but the layout is not as easily accessible for the user to see the option to book service and so on.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Like I stated previously the colour scheme could be better and it does look good with the white background and green assets but more colour would be a great lift for the visual effect. There is limited imagery but the pictures used are big and bold statements to the website look and feel. I did not see any use of VIDEO imagery at all and maybe one or two could be added.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Scrolling through I did not see a chat box for quick and easy access to customer services , and normally I would expect a chat box to POP UP while visiting the site for some time but unfortunately this did not happen. Despite this there is a contact us option for a user to click and CONTACT US information at the bottom footer.


	Question 2d – How effective are the social media links on the website?


	Answer: 
There are seven social media links for a customers diversity and all are easily enabled via the bottom footer which is where most social links are placed and this is expected of websites so they get good points for social media links.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
As stated before the Landing page is clear and straight to the point for what the company has to offer. There are also lots of options to choose from with different pricing for the services they offer.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer Reviews can be accessed via FREQUENLY ASKED QUESTIONS but I did not find this easy as I’m accustomed to see Reviews placed nicely near the bottom for most websites. The Reviews are up to date and customer relevant. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company is very proud of its reputation as Cleaners of London and on the website is a nicely placed Badge which boldly states that they already have 14000+ happy customers and I would recommend them also.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
YES price is shown very clear and big for a customer to see what they will be paying and also very nicely separated to show variation of different pricing for different products and services.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. CLEANERS of London 

	
	2. DO0MESTIC Cleaning facilities

	
	      3.   Professional services 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: YES the website came up top there when I typed in Cleaners.


	

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes being a cleaner myself I know full well that cleaning industry is very relevant in London today and this company proves that the service is in high demand.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
MOBILE ADAPTABILLTIY and I chose this because the website looks better on desktop laptop version and lacks usability when using the mobile version .



Reference List 
	
www.cleaners of London ( accessed on 29th Marc 2026) 







