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During the past few decades, the importance of entrepreneurs has been increased at a rapid pace (Elia and Margherita, 2017). The researchers, academicians, and the entrepreneurs are focusing on the development of the entrepreneurial activities that might lead to affect the overall economic performance of the region (Soriano and Huarng, 2013; Leutner et al., 2014). To gauge a higher level of effectiveness in the development of the long-term stability in the region it is significant to ensure the business initiatives for the development of the small-medium enterprises that are also considered to be the entrepreneurial activities. The direct effect of the entrepreneurial activities on the economic indicators includes the development of the GDP rate, employment and all other productivity (Rowe and Christie, 2008; Goby and Erogul, 2011). 
	There is a large number of female entrepreneurs have made a significant impact on the society of the UK. Victoria Beckham is also one of the most successful entrepreneurs belong to the English fashion industry. Victoria was born in 1974 and pursue her career as a singer in the British music industry. Along with the singing career, she is also recognized as an international style icon and fashion designer. During her career, she has some considerable high-profile collaborations with the top fashion brands of the UK which allow her to enter the fashion industry very successfully. In 2008, her first fashion brand named “Low Priced Victoria” is launched which is highly successful all over Europe. That brand can generate an overall 60 million GBP sales in years. Initially, this brand is known for the dresses but after some year the product range has been expanded to luxury handbags. At the same time, the brand also includes the sales of sperate denim, eyewear, and perfumes. After 2011, the brand name has been changed into the “Victoria Beckham” brand which also won the “Designer Brand” of the year in the “British Fashion Award”. 
	In 2007, it is reported that Victoria Beckham was reported as a powerful entrepreneur in the fashion industry. With the high success brand, Victoria Beckham was the 52nd richest woman in the UK. At the same time, Victoria also placed in the 19th number with the richest husband in the UK. According to the Guardian, the “Victoria Beckham” brand is among the topmost performing family brand within three business in 2012. Leadership is one of the major concerns for Victoria Beckham in the entrepreneurial world. The rapid success in the business world is due to the exceptional leadership tactics she uses in her career. At the same time, she also promotes the eldership of the female at a different business forum.in 2014, Beckham joined the “Ban Bossy Campaign as a spokesperson to advocate the leadership role of the females. 
	In accordance with the investigation conducted about Victoria, it is observed that Victoria is leading with the “Charismatic Leadership Style” which adds lots of spice to its personality and also brings a considerable impact on the subordinate. That is one of the main reasons that Victoria is considered among the most successful female leaders in the UK.  	According to the studies conducted by (Oosterbeek, van Praag and Ijsselstein, 2010; Ratten, 2013; Yoon et al., 2015; Hsieh and Wu, 2018) one of the major roles of the entrepreneurship is to derive the economic condition of the region as well as also create a valuable emphasize on the implications of the innovation in the industry as well. The study emphasizes that the role of leadership in the development of the entrepreneurship is very important to bring creativity and the driver of change in the industry. Entrepreneurship is the natural-born leader that circle linked with the implication of the effective leadership in the venture. 
	Being an entrepreneur, it is observed that the “charismatic leadership style” of Victoria is very beneficial for the rapid growth of the entrepreneurial actives of 4the Victoria. It provides greater insight on the issues of the subordinates as well an also facilitates the entrepreneur to effectively motivate the employees. To be a successful entrepreneur it is observed that leadership style is very important. The most important ingredient of leadership is motivational strategies. The Victoria Beckham brand success in the UK indicates that motivational strategies are very effective. It is reported by “The Guardian” that Victoria is among the most demanding female leaders in the UK. The main reason is that she has developed an effective relationship with the employees. The success of the Victoria Beckham brand is also based on employee efforts which are due to the motivation. This motivation is developed due to the charismatic leadership style in which the employees are highly satisfied. As the role of entrepreneurship is very high in the development of the economy that is why most of the time the role of the leadership is also very important in the development of entrepreneurial activities. If the focus of the entrepreneur leader is to enhance the capability of the venture to excel in the competitive business it will lead to bringing lots of benefits in the long run (Heydari, Madani and Rostami, 2013; Crecente-Romero, Giménez-Baldazo, and Rivera-Galicia, 2016; Brixiova and Égert, 2017; Halvarsson, Korpi and Wennberg, 2018). Many of the researchers (Din, Anuar and Usman, 2016; Beynon, Jones and Pickernell, 2017; Newman et al., 2018) highlight the role of leadership and effective management in the development of the entrepreneurship. These studies focus on the role of leadership in the entrepreneurial venture. It also facilitates the implication of the long-run stability of the industry as well as the economy. 
	The leadership literature includes lots of important researchers like (Brixiová, Ncube and Bicaba, 2015; Ahmad, Ahmad and Abu Bakar, 2018; Hamdi-Kidar and Vellera, 2018) who firmly emphasis on the development of the strong relationship between the leadership excellence and entrepreneurial growth. The focus of these studies is to highlight the effective and deliberate effectiveness of the leadership styles that are used in the entrepreneurial activities as well as also highlight that the role of the leadership is very important for the growth of the SMEs. There are several important roles of the leaders that are also discussed in these studies. These roles include the empowerment of the subordinates, management of the complexity, decision-making capabilities, change management and unexpected plan in the dynamic business environment. 
	Management today indicates that the most important ingredient for the success of Victoria Beckham is leadership style. Ass she is a commercial celebrity as well that is why her motivational personality also brings more and more females toward the business. As she has started the business for 15 years back that is why her maturity level is very high which lead her to adopt the chromatic entrepreneur very high. 
	The charismatic leadership style adopted by Victoria is to develop effective behavior for the sub-ordinates. But it is also observed that the charismatic leadership pattern of Victoria also encourages many of the other females to start their entrepreneurial ventures. It is observed that as Victoria always motivates other females to start their business it is observed that this leadership style adopted by Victoria is considered to be very effective for her. 
	To understand the role of the female gender in the entrepreneurship world, it is important to first investigate the profile of the female entrepreneur. The topic of female entrepreneurship has been researched by several researchers in the past. Based on the detail provided by these researchers, the providing of female entrepreneurs has been developed. In accordance with the research conducted by (Eagly and Carli, 2003; Goby and Erogul, 2011; Fitzsimmons, Callan and Paulsen, 2014; Øystein, Espallier and Mersland, 2014) the age of the female entrepreneur is between the 35 to 55 years old. Most of the females are married or divorces. These families prefer self-employment what is why the main motivation of the entrepreneurial ventures has been developed. 
	There is a strong difference that has been laid between the make and female entrepreneurship. Although in this highly competitive business world there are several examples for female entrepreneurship still the success rate of the male entrepreneur is high due to several factors. The study conducted by (Fitzsimmons, Callan and Paulsen, 2014) emphasizes the role of the female lead in large organizations. Where it is a highlight that the ability of the women has been increased to work at a higher post due to the improvement of education and other determinants. 
	In the review of previous researches, it is evident that there is a different kind of concerns about the advantages of the female lead in entrepreneurial ventures. Some of the researcher's highlight that leadership entrepreneurship activities are not that much benefit. On the other side, some of the researchers also highlight that with the implication of the entrepreneurial actives by the female there is a strong change in the overall SMEs. The role of females is very important for the development of strong and considerable entrepreneurship ventures (Powell, Butterfield, and Bartol, 2008b; Sidani, Konrad and Karam, 2015; YANG Chun, 2015). In the end, it is concluded from the detailed investigation in this essay that the charismatic leadership style adopted by Victoria Beckham is a very successful leadership style for the female. It facilities them to develop strong integration with the female entrepreneurial activities. At the same time, this relationship style also facilitates entrepreneurial activities. 
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