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[bookmark: _GoBack]Immigration has been a hot topic in the media, with talks on Brexit ongoing, the media have played a part in shaping public opinion. This essay will look at how the media has portrayed immigration in the last six months using contrasting articles; how the media can be biased and shape public opinion on a given subject and, in turn, will look at values, discourse and political leanings.
[bookmark: _Hlk508619115]The media has a political agenda, be that right or left wing, and this influences how they represent a story. Immigration into the UK remains a key Hot topic in the Brexit debate (Tapsfield, 2017). It is interesting to note the differing approaches to stories about immigration in news outlets which have contrasting political leanings (Smith, 2017). For example, on Thursday 22nd February, 2018, the 'Guardian' reported that net migration of EU nationals to Britain had fallen by 75,000 (Travis, 2018). On the same day, Mail Online, part of the Daily Mail group, covered the same story, but with a far different approach. The Mail conceded that EU immigration had fallen below 100,000 for the first time since 2013, but emphasised that total net migration had risen to 244,000 a year and was double the Prime Minister's target (Tapsfield, 2018). These contrasting approaches reflect the right-of-centre political leanings of the Mail, compared with the more left-wing attitudes of the Guardian (Smith, 2017). In general, the only left-leaning news outlets are the Guardian, the Mirror Group and the Morning Star. Most of the others, especially the Mail, Express Group and Daily Telegraph take a right-wing approach. News outlets like the Guardian and Daily Mirror are widely viewed as having left-wing agendas, while others, including the Mail, Express and Telegraph, convey views that are right-of-centre (Smith, 2017). Media owners, like News International, part of the Rupert Murdoch empire, often influence a news outlet’s political outlet, for example, The Sun (Williams, 2003). The way stories are represented depends upon whether the media outlet is politically right or left wing and this, in turn, depends upon the outlook of the owner(s) of that media outlet. 
[bookmark: _Hlk508011728]An important aspect when looking at the way immigration is represented in the media is that of bias. Gunter (1997, cited in Williams, 2003) analyses several ways that bias can be identified. These include source bias, discourse/semantic bias, presentational bias and organisational/framework bias. Source bias can be seen in the newspapers and whether they are right wing or left wing. The guardian is identified as being left wing, while the mail online is identified as being right wing (Smith, 2017). The media have the power to portray what we see of events instead of the actual complete events themselves (Lippman, 1922). The knowledge that we have from the media is only what we actually think is true and is not necessarily what is actually true (Lippman, 1922 cited in Williams, 2003). The mail online just concentrates on immigration, but the same story in the guardian was presented in a more objective and ‘larger’ way. The guardian stresses that some immigrants are refugees that have been resettled in Britain, information which is excluded from the mail’s article. We depend on the media to give us facts about the extended world and what they portray can ‘afflict whole nations and cultures as painfully as individuals’ (Smith, 1980 cited in Williams, 2003). The guardian reports that specialists in medicine, software and other areas have been refused entry to the UK. The Mail fails to report this aspect of the problem with immigration. Source bias can influence public opinion on immigration. By not giving all the facts, but just a chosen few, the media portrays stories that are different to the actual events. By doing this, the media sways the reader to see the story in the light of how the paper has portrayed it. By having more facts on the story the public can see a bigger picture and the readers can come to their own conclusions and not just repeat what the media is telling them. Only giving that facts that the media chooses can have great implications on the way the public view immigration.
The media sometimes label and use ‘othering’ to get their point across. The media can play a big part in Labelling (Greer, 2017). This can have a knock-on effect on how others perceive an individual, it can also influence those individuals’ own sense of self-identity (Lemert, 1972), labelling them as deviant or non-deviant can see groups, for example, Immigrants being ‘othered’ through how they are portrayed in the media. Becker’s (1963) work on Labelling Theory showed ‘how deviant identities are produced through labelling processes rather than through deviant motivations’.  The public are being forged into the conclusion, by the way some media represent immigration as being deviant and by labelling them, that immigration is bad for Britain. Because of this the public can become prejudiced and this can pass on negative values.
Labelling in a general way, can have unexpected consequences. Davies (2017), claims that Theresa May’s policy on immigration includes the numbers of foreign students in the statistics for immigration, labelling all immigrants the same. Where, in fact, there are fewer than 5,000 a year that stay on after their visas expire (Office of National Statistics, 2017). The Guardian chose to include the claim that (Davies, 2017) “May’s Scaremongering deters foreign students” and went on to say that less students were coming to Britain to study and were being welcomed by other countries. The Guardian’s choice of language as in ‘scaremongering’ and ‘welcome by other countries’ (Davies, 2017) gives the impression that the Government are alienating foreign students and giving the sense they are misleading the figures. Grouping foreign students together with statistics on immigration, sends out messages that immigration is high when in fact these are different groups and should be counted separately.
How the media present images, can also direct attention and focus on significant messages. By using Bold and a different font to the rest of the article, The Mail on line (Tapsfield, 2018) draws the reader’s attention and puts emphasis on the word ‘Immigration’. By getting the reader’s attention on key words, this can emphasize and ‘other’ the word ‘Immigration’. In this instance, Immigration is at the start of the article making a point of it, and on both graphs immigration appears in red, normally associated with danger as the color red can represent hatred, anger, warning or death (Bear, 2017). The article also contains a video clip of Theresa may but not anybody from any other political party. Contrastingly, The Guardian newspaper ran another News story with the bold type caption “PM’s ‘mule-headed’ immigration policy makes overseas students feel unwelcome” (Davies, 2017). The way the media lays out the story emphasises certain words, drawing the public’s attention to that word or phrase therefore making it more prominent.
Pictures have to be chosen with care when illustrating stories as sensitive as immigration. Therefore, some outlets may ‘play safe’ with images of flags and graphics rather than, for example, queues of migrants.  
Another key concept to consider when looking at the media is that of discourse. The Article in the Mail (Tapsfield, 2018) has created a negative discourse by the language that it uses, for example it promotes an immigration system that “attracts and retains people who come to work and bring significant benefits to the UK but does not offer an open door to those who don't.” This implies that ‘anyone’ has been able to enter, and that those who have to date, have brought nothing positive to Britain. This contrasts with the Guardian (Travis, 2018) who state that “The fall in EU net migration, particularly of skilled workers, has been reflected in increased demand for skilled workers from outside Europe with the official Home Office quota for skilled workers’ visas being hit for an unprecedented three months in a row leading to overseas medical specialists, software specialists and other skilled staff being turned away despite vacancies.” In this way, the Guardian suggests that immigrants have been skilled, and that Britain is suffering due to the lack of these immigrants and the skills they bring. These discourses, either positive or negative, can have long-reaching effects, for “the meaning we attribute to words and images depend on cultural assumptions, and help, in turn, to perpetuate these” (Macdonald, 2003).

Conclusion
In conclusion, the way immigration is portrayed to the public through the media can have a knock-on effect on how immigration is perceived. By only having the facts that the media choose to report the public, in turn, take on the discourse of the paper, which can shape their views and lead to negative values being passed on. By dehumanising and labelling them, immigrants become deviant and this, in turn, has implications on how the public view them. The media has a responsibility to cover the story without bias, presenting all the facts and letting the public have their own opinions, but the public are being swayed by the political leanings of the paper, and its owners. By doing this and categorising all immigrants the ‘same’ and different to ‘us’, right-wing populist discourse capitalizes on othering for political gain. Unfortunately, along with other injustices, foreign students are being labelled the same way as immigrants and are choosing to study elsewhere.
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