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Marketing field refers to the procedures that a firm conducts in order to promote the purchase or sale of a product or service. Advertising, selling, and delivering things to clients or other companies is all part of marketing. (Twin, 2022)
The Six Senses Resorts & Spas was founded in 1995 by Sonu Shivdasani and his wife Eva with new properties emerging in South East Asia and Europe. Since then, Six Senses has expanded into a chain of 22 resorts and spas in 17 countries, because to the couple's creative strategy. (Raghavendra, 2011)
One of Marriott International's newest brands is Moxy Hotels. The first Moxy Hotel debuted in Milan in 2014 as a joint venture with the famous Swedish retail chain IKEA. Moxy Hotels has seen tremendous success since that time. More than 70 sites are currently operational across three separate continents. (Miceli et al., 2022)
The Six Senses luxury brand was established on the concept that "to live is to connect," whether that connection is made via significant accomplishments like meaningful aspects of life and work or small pleasures like a happy moment spent with the dear ones or a bright day spent swimming in the sea. People's senses become more alert when they experience connection, making them feel more alive and connected to the outer world, the interior world, or the unseen world of love, purpose, and spirituality. The Six Senses name is based on this idea. Six Senses resorts and hotels frequently have biodiversity prospects to maintain, protect, and restore surroundings that vary from coral reefs to lush rainforest since they are situated in scenic locations near to nature. Thanks to on-site production and bottling of water supply (in glass bottles) as well as collaboration with suppliers, there are no longer any plastic straws and millions of plastic containers are removed every year. The bold objective was to eliminate all plastic by the year 2022. (Six Senses, Corporate fact sheet, 2022). Six Senses Spas provide a variety of holistic care, cosmetic, and anti-aging treatments that are delivered under the direction of skilled professionals. In addition to a selection of specialized and unique treatments, they blend cultural healing practices in each place. Leading the way in health by continually experimenting, learning, and reevaluating the traditional spa concept. (2019)
Millennials are their primary target audience. Six Senses places a lot of importance on millennials. This demographic is drawn to their views on sustainability and wellbeing, and they look for residences for these reasons. They choose businesses that are genuine and don't just provide the proper image—they actually live it. Six Senses is committed to forging connections with the neighborhood and its environs. The company's mission is to improve the lives of both its visitors and the local community surrounding its resorts and spas. (CPP-LUXURY, 2017)
Regarding the consumer profile, previously, the US market accounted for less than 5% of the total revenue. It is now the fourth largest market worldwide. China has also grown as a result of easy access and brand awareness following the opening of Six Senses Qing Cheng Mountain outside of Chengdu, and it is now the No. 2 market worldwide. (CPP-LUXURY, 2017)

Moxy is a lively, bright, and trendy hotel that has been meticulously created to provide guests with just what they want and nothing they don't. They dare to break all the norms, which means Moxy customers can have all the pleasure, comfort, and style without the high prices. (Jenny, 2018)
The target audience for Moxy is generation Z and millennials, especially the working nomads or gamers. The Moxy brand is creating its rooms with a DIY approach to emphasis on community surroundings. Check-in at Moxy Hotels, for example, takes place at the bar, where customers are greeted with a complementary beverage. A very fresh, casual and youthful approach to the conventional way of checking in the hotels. The public space in the Moxy lobbies is divided into zones, ranging from the extremely bustling bar area to the quieter zone - library section, allowing guests the option of working or playing. The hotel is marketing its business by being extravagant and not conventional. Guests are encouraged to do things they would never do at home, such as lip sync wars, acupuncture happy hour, Relax Corners with mini massages and nail tattoos, burlesque acts, tarot card readings, adult coloring books, life-size Jenga, and much more. (Jenny, 2018)
Moxy Hotels uses virtual space to celebrate inclusion. Moxy Hotels has created a campaign in Asia Pacific called "Moxy universe, play beyond," which combines the aspects of combined reality with an augmented reality experience. The campaign, developed by Media.Monks teams in China, Tokyo, Korea, and Singapore, intends to provide a space where individuals may freely express themselves, build their ideal identity, and even several identities in order to interact with other young-at-hearts and create their own experiences. It also mirrors a philosophy entrenched in Moxy's DNA: the desire and space to empower travelers with varied forms of self-expression and to develop like-minded communities founded in inclusion. (Interactive, 2022). This can be seen as another marketing approach Moxy hotels have. They are taking into consideration the future of our world and they want to encourage youngsters to express freely. 
The both hotels’ brands are using social media such as website, Instagram or Facebook, to communicate with their customers. They are very different when it comes to their marketing values. Six senses hotel brand is about connecting with nature, with your inner self, taking care of the planet. They want to make their atmosphere a very intimate one where the costumer can relax and meditate. The wellness of the body and mind and spirituality are their main concerns. Their marketing strategy is all about this. The resorts are using locally and sustainable produced food as much as they can, they have a very interesting concept in their cuisine experiences called 'Mindful Dining', which is a philosophy of providing as much nutritional information about each meal item on the menu as possible under each product's description. (Six Senses, 2023). The brand is very engaged on its social media platforms and they are trying to attract people who are care about nature and wellness. They promote a healthy life style through food and work out of the body and mind. Another marketing concept of the company is using the tree R’s practice, refuse, reduce and reuse. (Six Senses, 2019). It is nevertheless an eco-accommodation. Finally, their prices are pretty high. For example, a night in Lagoon Water Villa, Maldives, costs £1,091.22.  (Six Senses, 2023)
On the other hand, the Moxy hotels are located at the other end of the spectrum. Moxy is a fun, accessible, and contemporary hotel brand. The dynamic brand mixes modern, industrial design with social service at a low-price range, allowing visitors to conserve space while indulging on activities. Moxy was designed for the young and energetic and emphasizes nonconformity, open-mindedness, and uniqueness above all. The Moxy experience is both serious and playful, with compact yet smart bedrooms and bright common spaces with innovative programming to plug and play. (Moxy Hotels, 2023)
Moxy refers to its target visitors as "fun hunters" since they don't take themselves too seriously, embrace the present, and want to live life to the fullest. Most grew up in a DIY environment; they are used to checking oneself in at airports, they like the independence of being in charge, and they feel that self-service is the greatest service. (Jenny, 2018)
Inside a decade, Generations Z and Y are estimated to represent up to 90% of the workforce; the oncoming generation is steadily reshaping leisure, labor, and communities as a whole. Moxy's design and style are both sophisticated and fun. Today's millennial travelers are sociable people who want to work and play in public places. As a result, Moxy's living rooms become the hub of activity in all of the brand's hotels throughout the world, providing guests with innovative options to work hard while prioritizing leisure.
Moxy is a bold, startling design for the socially extroverted, dynamic consumer, from the shared public area to clever, adaptable bedroom.  The concrete floors, the visible concrete columns, and open ceiling give the design an industrial aspect and vibe. (Escobar, 2022)
Moxy is trying to combine working with leisure. The hotel design is made for digital nomads or for every person who is able to work away from the office. In contrast to six senses, which values a break from technology and all the things that causes stress to the wellness of the body and mind, the Moxy hotel brand is trying to offer a very digital experience to the youngsters. The brand is made for young people who are more in the rush of our society and want to have everything on the hand and next to them. Room prices differ according to season and market. Rates at the new Moxy London Stratford start at £68, much more affordable than Six Senses Resorts and Spa. When it comes to sustainability, Moxy is trying to go as green as they can and safe the plant. For example, one of the Moxy hotels, Moxy Copenhagen, has been granted the distinguished LEED Platinum environmental certification. The LEED certification represents a step toward better, more sustainable architecture. Moxy Copenhagen Sydhavnen is now the second hotel in Denmark to be certified by this green scheme, having received the highest possible LEED designation. (Haaber, 2021)
In conclusion, this essay has shown the differences between Moxy and Six Senses marketing strategies. Both brands are very good at what they are trying to promote and attract in terms of clients.  Both of them are trying to be sustainable in their filed, plastic and electricity. The main difference is in terms of the values they are trying to promote through the marketing strategy and who are the clients. Six senses is promoting its strategy to millennials or older generations, while Moxy is destined for younger generations. Both of the brands are very engaged with their customers on social media. (Mor-Avi, 2019)
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