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Community care and development.

The purpose of this report is to establish how successful or unsuccessful a campaign has been. In order to determine this a series of data will be analysed, evaluated and critiqued. 
This data will  be relating to how the campaign was carried out, who the target audience was, if the campaign was successful in reaching its target audience, and also the effectiveness of the campaign. 
How the campaign used social media in order to gain publicity for the campaign will be assessed. Lastly the campaigns metrics will be discussed as well as recommendations for future campaigns that will be carried out. 
This report will be based on a domestic abuse initiative that was introduced in 2014 by a charitable organisation named Calan DVS (2021)
 Calan DVS is the largest  third sector organisation who’s purpose is to support those who are currently or who have been in an abusive relationship. Calan DVS supports both male and female survivors and also the perpetrator. A person is not discriminated against in terms of their sexual orientation, gender, race or ethnicity. Services have been introduced to ensure that there are safety plans in place in order for a safe exit from the relationship as well as preventative measures which enable an individual to recognise the early warning signs of abuse. 
Calan DVS doesn’t just focus solely on domestic abuse , their aim is to encourage and support service users to become independent , this may be through education or to support with finding employment. 
The service practices using a holistic approach. All elements of the service users life can be supported.  This can range from debt management , legal aid , housing and health services. 
Calan DVS is funded by  many different organisations. Some of which include the Welsh Government as the local authority is allocated a specific amount of funding to support those in need.  In particularly the council funds the children and young person programme. Every 3-5 years the organisation will have to go through a commissioning process where they will have to apply for the amount of funding needed to run the programmes and service.  The Lottery also provides a significant of funding for services such as Calan DVS. 
Calan Dvs is based in many areas across Wales in work closely with the local authority, the national health service, health and social care professionals and the police. There are drop in centres that the public can access and women’s refuges for those fleeing for safety. Although there are many refuges for women unfortunately there is only one establishment for male victims. 
The effects that Coronavirus had on the rates of domestic abuse incidents increased substantially. This meant that a current initiative was reintroduced in a new way to educate those who may be in this situation. 
The Office of National Statistics (2020) shows that there was a significant rise in domestic abuse related incidents within the year 2019-2020. There appears to be a link between coronavirus and the rise in cases. Due to covid 19 isolation social distancing restrictions this meant that those In an abusive relationship were left even more vulnerable and this enabled the perpetrator to  continue or increase the severity of the abuse. 
One of many programmes that is provided to service users, in particular for females is called the freedom programme. This is a preventative measure. Relationship building is a key aspect of the freedom programme as well as giving women the ability to recognise the early warning signs of abuse. This is found to empower women and to give them the confidence to be independent. This has a huge benefit in the “recovery process” and is known to improve an individual’s health and well-being.
There are many different services available for those who need them. Calan DVS have implemented a service which supports male victims which is referred to as the compass programme. This is a support group where male victims will discuss their experiences, to have support in their journey to freedom. The compass programme was created in XXX by a service user and the organisation. 
Many services had to adapt during coronavirus so that they were more accessible due to social distancing. As a way to spread awareness a campaign took place involving domestic abuse services and the hair and beauty industry. M Whelan (2021) informs readers that the campaign involved the use of social media posts to spread awareness and to encourage hair and beauty professionals to educate themselves regarding domestic abuse using free online services which have been provided by domestic abuse services which was funded by the government. Due to the hair and beauty industry being heavily female orientated this was used to promote services and spread awareness. 
According to Hesketh (2021) where an interview took place with a representative from women’s aid a Hair dressers often spend a number of hours with their client and some who may be regular clients who may of build up a rapport with their hairdresser may disclose that they are being abused. Due to the nature of the environment the perpetrator often is not with the victim even more so during coronavirus. A hair dresser or beautician would be able to recognise potential signs of abuse some of which include a sudden or drastic change in body language or how their client presents themselves this may include lack of eye contact or change in appearance. This would give an opportunity for the woman to access help. In order to spread awareness of this service social media has been a key aspect. A podcast has been created as well as an image which has been shared numerous times on social media with a hashtag “#cutitout”. 
Very similarly following an incident which occurred 
Rahul De (2020)  informs that Coronavirus has been a huge influence in the increase of services using digital technology within their delivery. The use of domestic abuse helplines was increased and with the lack of social interaction and the rate of incidents increasing Calan DVS and other services similarly needed to adapt and use social media to show case the services that they coud offer. Much like the National Health service who begun using the Ask My GP smart phone app in order to triage patients. Domestic abuse services needed to be able to support service users through the use of social media and other platforms such as Microsoft teams. However given the nature of the service this was difficult as often a perpetrator may not allow an individual a phone, or they would not be able to make these calls to the support staff. The image that was shared online to spread awareness may have been beneficial and it certainly made others more aware of the signs that someone is being abused. However for the individual to be able to access the services this would still be an issue. 
The target audience in this campaign was initially women between the ages of 18 – 65. The effectiveness of this campaign is measured  and analysed through audits carried out by the organisation itself in which they will then pass this information to the office of national statistics. Target Internet (2022) is a digital marketing media organisation which informs its readers that within the last decade there has been a 65% increase in those 25-65 using social media outlets. This suggests that using social media as a way of advertising and promoting campaigns should be effective and should reach the target audience in this instance. 
The Information commissioner (2021) acknowledges that the purpose of an audit is to ensure that data is collected and examined in order to predict and prioritise funding for particular areas. Things that will be considered and looked at once the data has been collected would be the geographical location  , in this case looking at the possibility of those living in more rural locations and if there is a higher risk of an individual being in an abusive relationship.
An individual’s ethnicity or religious beliefs may be looked at as this could influence the type of abuse that they have. An example of this could be that those who are in a minority group such as those who are of Islamic faith, younng girls and women are potentially more at risk of female genital mutilations as well as arranged marriages. This would mean that more funding would be put in place in order for schools or health care settings to be trained in order to manage and sign post this. Another thing to consider within this community is that unfortunately there are cases where there are issues with citizenship, as some individuals may be in the united kingdom on a spousal visa which is a huge barrier for someone to leave the perpetrator as they may not have access to public funds in which makes fleeing the perpetrator very difficult, as the local authority will pay a refuge to house them. Also areas with a high presence of those in a traveller community would need additional funding in place so that the support staff and health care professionals are able to provide 
substantial support for the victim, it is Important that staff have knowledge relating to these subjects. 
An audit would consider the amount of individuals who rely on the perpetrator to be their main carer as they may have comorbidities in which makes them even more vulnerable to abuse. This would mean a greater input from other services such as social services and health.  There are services in which an individual can be referred to in which enables them to gain skills to management money, life skills, as well as medication management. WHAT WOULD I CHANGE
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