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[bookmark: _Toc153298951]CHAPTER 1 INTRODUCTION
1.1 [bookmark: _Toc153298952]Introduction

In an era where digital media predominates the landscape of communication and self-expression, social media platforms like TikTok and Instagram have emerged as influential forces shaping public perceptions and ideals. This dissertation proposes to explore the profound impact of these platforms on contemporary beauty standards. TikTok and Instagram, with their billions of active users, have not only revolutionized the way we consume media but have also significantly altered the paradigms of beauty and aesthetics in modern society.

The core of this exploration lies in understanding how these platforms, through their unique algorithms, user interactions, and content trends, contribute to the formation and evolution of beauty norms. While these social media giants offer unparalleled opportunities for self-expression and community building, they also present challenges and complexities in terms of body image, self-esteem, and the homogenization of beauty ideals. 

In doing so, this research aims to provide a comprehensive understanding of the intricate relationship between social media and beauty norms in the 21st century, offering insights into both the empowering and detrimental aspects of this digital phenomenon. This dissertation will not only contribute to academic discourse but also aims to inform policy and societal responses to the evolving landscape of beauty standards in the digital age (Saiphoo and Vahedi, 2019).

1.2 [bookmark: _Toc153298953]Significance of the topic 

Firstly, these social media platforms are powerful cultural and social influencers, shaping norms and perceptions of beauty across diverse communities. The portrayal of beauty on TikTok and Instagram has a profound effect on societal beauty standards, influencing what is considered attractive or desirable globally.

Secondly, the psychological impact of these platforms is a crucial aspect. The way beauty is represented can significantly affect users' self-esteem and body image, particularly among young adults and teenagers. This raises important questions about mental health and well-being in the context of social media use.

Thirdly, inclusivity and diversity are key concerns. This research sheds light on whether TikTok and Instagram are promoting a more inclusive representation of beauty or perpetuating narrow, unrealistic standards. This is vital for understanding how these platforms impact various demographics differently (Frisby, 2019).



1.3 [bookmark: _Toc153298954]Purpose of the research

This research serves several key purposes, each contributing to a comprehensive understanding of the interplay between social media and societal beauty norms.

Understanding Social Media's Influence: The primary objective is to delve into how TikTok and Instagram, as influential social media platforms, shape and influence modern beauty standards. This involves analysing the portrayal and propagation of various beauty ideals and aesthetics on these platforms, offering insights into how they mold public perceptions of beauty (Maes and Vandenbosch, 2022).

Examining Psychological Effects: Special focus is placed on understanding issues related to self-esteem, body image, and overall mental health, particularly among teenagers and young adults who are frequent users of these platforms (Walker et all, 2021).

1.4 [bookmark: _Toc153298955]Proposed aim, objectives and research questions

The aim of this research is to critically analyse and understand the influence of TikTok and Instagram on shaping contemporary beauty standards, examining their sociocultural, psychological, and commercial impacts.

Objectives:
1. To Investigate the Representation of Beauty on TikTok and Instagram: Analyse the types of beauty ideals promoted on these platforms, and how they are influenced by platform-specific features and user interactions.

2. To Assess the Psychological Impact on Users: Evaluate the effects of exposure to these beauty standards on users' body image, self-esteem, and overall mental health, with a focus on vulnerable demographics.

3. To Evaluate the Inclusivity and Diversity in Beauty Representation: Assess whether these platforms promote a diverse and inclusive range of beauty standards, or if they contribute to a narrow portrayal of beauty ideals.

Research Questions:
1. How do TikTok and Instagram represent and promote specific beauty standards, and how are these influenced by the platforms' features and user dynamics?

2. What is the psychological impact of these beauty standards on TikTok and Instagram users, particularly on their body image and self-esteem?

3. To what extent do TikTok and Instagram support diversity and inclusivity in their representation of beauty standards?


[bookmark: _Toc153298956]CHAPTER 2 LITERATURE REVIEW

Introduction to Social Media and Beauty Standards

The proliferation of social media has ushered in a new era in the perception and valuation of beauty standards. Foundational studies in media studies and psychology have shown that digital platforms significantly influence societal norms, particularly in shaping what is deemed beautiful or desirable. This transformation in beauty ideals aligns with the advent and rise of social media, reshaping traditional concepts of aesthetics and attractiveness (Gepp, 2023).

The Role of TikTok and Instagram

Focusing on TikTok and Instagram, recent research has highlighted these platforms' unique influence on beauty standards. Due to their extensive reach and engagement, particularly among younger demographics, these platforms have become pivotal in defining and disseminating contemporary beauty ideals. The interactive nature of these platforms, coupled with their visually driven content, positions them as powerful arbiters in the realm of beauty norms (Jantz, 2023).

Psychological Impact of Social Media on Users

A significant body of literature addresses the psychological impacts of social media. Studies indicate that constant exposure to idealized beauty standards on platforms like TikTok and Instagram can adversely affect users' self-esteem and body image. This is particularly pronounced among adolescents and young adults, who are more susceptible to internalizing these ideals. The correlation between social media use and issues such as body dysmorphia and lowered self-confidence is a growing concern in psychological research (Henriques & Patnaik, 2020).

Diversity and Inclusivity in Beauty Representation

Research examining diversity in media representation sheds light on TikTok and Instagram’s role in either promoting inclusivity or perpetuating narrow beauty standards. While there have been strides towards more diverse representations of beauty, studies suggest that these platforms still often favour and amplify more conventional beauty ideals, marginalizing diverse and unconventional aesthetics (Bringé, 2021).


The existing literature indicates a profound and multifaceted impact of TikTok and Instagram on beauty standards. While these platforms offer new avenues for self-expression and diversity, they also pose significant challenges related to mental health, inclusivity, and commercial exploitation of beauty ideals. This review underscores the need for further research to explore these complexities, particularly in the context of rapidly evolving digital landscapes (Gioia et all., 2020). 
Existing Literature

Influence of Social Media on Beauty Perceptions
Recent literature has increasingly focused on how social media platforms, particularly TikTok and Instagram, have become pivotal in defining modern beauty ideals. Researchers have noted that these platforms, with their visually oriented content and interactive features, significantly influence user perceptions of beauty. Studies have highlighted how the pervasive nature of such platforms leads to a constant exposure to curated and often idealized images, which in turn shapes societal beauty norms (Tiggemann and Anderberg, 2020).

Psychological Impacts of Altered Beauty Standards
A growing body of research addresses the psychological consequences of social media on individual self-esteem and body image. Studies have shown that exposure to idealized images on platforms like TikTok and Instagram can lead to negative body image perceptions, especially among adolescents and young adults. The literature emphasizes the role of social comparison, where users measure their own appearance against the often-unattainable beauty standards depicted in social media.

[bookmark: _Toc153298957]CHAPTER 3 Research Methods and Methodology

[bookmark: _Toc153298958]3.1 What research philosophy and why? 
In the qualitative study on "The Impact of TikTok and Instagram on Beauty Standards," an interpretivist research philosophy is particularly suitable. This approach aligns with the study's focus on understanding the subjective nature of beauty standards as perceived through social media. By emphasizing the participant-centric approach and flexible methodology inherent in qualitative research, interpretivism facilitates a nuanced understanding of how users interact with and are influenced by beauty ideals on platforms like TikTok and Instagram.

[bookmark: _Toc153298959]3.2 What research paradigm and why? 
I will be adopting the Constructivist paradigm. This paradigm is ideal because it aligns with the study's focus on understanding how individuals construct their perceptions and meanings of beauty standards in the context of social media. The Constructivist paradigm acknowledges that reality is subjective and socially constructed, particularly relevant when exploring how platforms like TikTok and Instagram shape and influence personal and societal views on beauty.

[bookmark: _Toc153298960]3.3 What research approach and why? 
An inductive research approach will be used. This approach is particularly well-suited for the study because it allows for the development of a theory or understanding based on the observations and insights gathered from the data. Given the exploratory nature of the research, which aims to uncover how social media platforms influence beauty standards, the inductive approach enables a bottom-up analysis. It allows for patterns, themes, and categories to emerge from the data, facilitating a deeper understanding of users' experiences and perceptions.

[bookmark: _Toc153298961]3.4 What research methodology and why? 
For this research, I will be using a qualitative methodology. This decision is rooted in the study's aim to deeply explore and understand the complex, nuanced ways in which social media platforms influence personal and societal beauty perceptions. Qualitative methodology is ideal for this purpose as it allows for rich, detailed data collection through methods like interviews, content analysis, and observation. These methods are crucial for gaining insight into individual experiences, perceptions, and attitudes, which are central to understanding the subjective and varied nature of beauty standards as mediated by TikTok and Instagram.

[bookmark: _Toc153298962]3.5 What research strategy and why? 
In conducting my research, I have chosen a case study strategy. This strategy is apt for its ability to provide an in-depth, contextual analysis of the specific phenomenon of social media's influence on beauty norms. By focusing on TikTok and Instagram as case studies, the research can delve deeply into how these particular platforms shape beauty standards. This approach allows for a comprehensive examination of complex interactions, user behaviours, and content trends within these social media environments.
[bookmark: _Toc153298963]3.6 Sampling methods and why?
Purposive sampling as the primary sampling method. This method is appropriate as it allows for the selection of individuals who are particularly knowledgeable about or experienced with the topic. Given the focus on how TikTok and Instagram influence beauty standards, purposive sampling enables the identification and selection of participants who are active users of these platforms and who can provide rich, relevant insights into the research questions.

[bookmark: _Toc153298964]3.7 Data collection methods/tools ?
The primary data collection methods include semi-structured interviews and content analysis. Semi-structured interviews will be conducted with active users of TikTok and Instagram to gather in-depth insights into their perceptions and experiences related to beauty standards on these platforms. Additionally, content analysis will be employed to systematically examine the types of beauty-related content featured on these platforms, including posts, hashtags, and trends.

[bookmark: _Toc153298965]3.8 Ways of interpreting data/How are you going to interpret data? 
The data will be interpreted using thematic analysis. This approach involves identifying, analysing, and reporting patterns (themes) within the data. It allows for flexibility in interpreting the diverse and rich qualitative data gathered from interviews and content analysis. By coding the data and categorizing these codes into themes, I aim to uncover the underlying narratives and insights related to how beauty standards are influenced and perceived on these social media platforms.

[bookmark: _Toc153298966]3.9 Time prospects of the research (Gantt chart)
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[bookmark: _Toc153298967]3.10 Ethical consideration of the research?
In conducting this research, ethical considerations are paramount. Participant confidentiality and informed consent are critical; all participants will be fully informed about the study's purpose and their rights, including the right to withdraw at any time. Data will be anonymized to protect individual identities. Additionally, given the sensitivity of topics related to body image and self-perception, care will be taken to approach these discussions respectfully and to provide support resources if distress arises. Ethical approval will be sought from the relevant institutional review board to ensure all research activities adhere to high ethical standards.

















[bookmark: _Toc153298968]CHAPTER 4 CONCLUSION

[bookmark: _Toc153298969]4.1 Conclusion
In conclusion, this proposal outlines a comprehensive qualitative study designed to explore "The Impact of TikTok and Instagram on Beauty Standards." Through an interpretivist and constructivist lens, the research aims to understand how these popular social media platforms shape contemporary beauty norms and perceptions. The study adopts an inductive approach, utilizing a case study strategy with purposive sampling to gather rich and relevant data.

Data will be collected primarily through semi-structured interviews and content analysis, offering both subjective insights from users and objective observations of content trends. Thematic analysis will be employed to interpret the data, aiming to identify and understand the patterns and themes that emerge around the construction and influence of beauty standards on TikTok and Instagram.

Ethical considerations, including participant confidentiality, informed consent, and sensitivity to the topics of body image and self-perception, are integral to the research design. The study not only seeks to contribute to academic discourse but also aims to provide insights with potential practical implications in the realms of social media policy, mental health, and marketing ethics.
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