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	Student Number
	
	Student Name
	Rokeya Bushra Chowdhury

	

	Website Chosen 
	https://www.thecookingacademy.co.uk

	Insert hyperlink to website
	The Cooking Academy

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website demonstrates efficient loading performance, with most pages rendering within a few seconds under normal internet conditions. Visual elements load progressively without disrupting navigation. While image-heavy sections may introduce slight delays, overall speed remains within acceptable usability standards and does not significantly hinder the user experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes multiple structured sub-pages, such as classes, corporate services, blog, and shop. Navigation is facilitated through a clearly organised menu bar with logical categorisation. However, accessing specific course details may require several clicks, which slightly reduces efficiency. Despite this, the overall navigation remains intuitive and user-friendly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers are able to make bookings directly through the website by accessing individual course pages. Each listing provides relevant details alongside booking options. However, the booking pathway is not prominently highlighted on the homepage, which may reduce conversion efficiency for first-time users.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usability could be enhanced by introducing a more prominent and streamlined booking process, such as a visible “Book Now” feature on the homepage. Additionally, reducing navigation steps, improving page speed in media-heavy sections, and integrating a search function would further optimise user experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website presents a clean, modern, and visually cohesive design. Its layout is structured and aesthetically pleasing, creating a professional impression. On mobile devices, the responsive design maintains functionality, although some elements appear more condensed. Overall, visual consistency is preserved across platforms.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website effectively uses high-quality imagery related to food and cooking experiences, reinforcing its core theme. The colour palette is warm and inviting, aligning with the brand identity. However, limited use of video content reduces the potential for deeper engagement and interactive storytelling.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not appear to incorporate a live chat feature. This limits real-time interaction and may delay customer enquiries. While alternative contact methods are available, the absence of instant communication tools reduces responsiveness and overall customer convenience.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are present and provide additional channels for engagement and brand visibility. They contribute to credibility by extending the company’s online presence. However, their placement could be more prominent, and more active content integration would increase their overall effectiveness.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company’s services are clearly communicated through well-defined sections, including cooking classes, corporate events, and wellness programmes. Descriptions provide useful detail; however, more concise summaries or highlighted key points would improve clarity and accessibility for users.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are limited on the website, with only a small number of testimonials available. The lack of regularly updated and diverse feedback may affect perceived trustworthiness. Incorporating recent and verifiable reviews would strengthen credibility and support customer decision-making.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is positioned as high quality through its professional presentation, detailed content, and emphasis on nutrition and expertise. The unique combination of cooking and wellness enhances its value proposition. This differentiation provides a strong reason for customers to engage with or recommend the service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing information is not consistently displayed across all sections. This may encourage users to explore further or make enquiries; however, it reduces transparency. Clearly stated pricing would improve trust and enable customers to make quicker, more informed decisions.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes UK

	
	2. Healthy cooking courses

	
	3. Cookery school London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The website does not consistently appear within the top search results for these keywords, likely due to strong competition and limited search engine optimisation. Improving SEO strategies, including keyword targeting and content optimisation, would enhance visibility and traffic.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant in modern UK business as they serve as a primary platform for information, branding, and customer interaction. While social media supports engagement, websites provide credibility, detailed content, and transactional functionality. They allow businesses to maintain control over their digital presence, making them essential for sustained growth.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer: A key recommendation would be to enhance the visibility and accessibility of the booking process. Introducing a clear and prominent call-to-action on the homepage would reduce user effort and improve conversion rates. This improvement directly addresses usability limitations and aligns with user expectations for efficient online services.
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