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Section1: What is Knowledge?

Why focus on 'knowledge'? …it will be apparent that there are different ways of conceptualizing the curriculum, and how we conceptualize it will depend on how we conceive human knowledge. One of the most significant, and also one of the most dangerous, fallacies with which the curriculum debate has been and continues to be, beset, is the failure to recognize the problematic nature of human knowledge and the consequent assumption that it is possible to identify non-problematic elements which form the core of the curriculum without further debate…..Whatever view one takes of education, that view will be predicated on certain assumptions about the nature of knowledge and a particular set of values.

How can anything come into the mind apart from through the senses? All knowledge derives from experience or reflection on experience. Knowledge must always be viewed as tentative – the best that we know at the moment. knowledge must be relative – since experiences differ Knowledge as a 'metaphysical' and mystic process can easily lead to false beliefs about the human mind, e.g., only some minds are capable of this mystic process. Only some knowledge is valuable, and it is the Knowledge of the privileged Knowledge is constructed differently at different times in different places, arising from different experiences. Such knowledge must be viewed as tentative, provisional, not generalizable, relational, and so on. This view of knowledge might also be called interpretivism, subjective, relative. From this perspective, human knowledge is constantly evolving but subject to conformity through publicly accepted and agreed criteria. This view of knowledge emphasizes individual exploration and development (as opposed to universalizing). All knowledge is ideological. Power is exercised through the distribution of knowledge. Knowledge and politics are inextricably linked.

Knowledge, a vocabulary that is familiar but I have never really considered before. Based on the course content and the reading, I will make a little personal opinion from my central understanding.

In fashion, we often emphasize style rooted in individualism. Individualism may not necessarily be a conscious attempt to emphasize individualism, but it is not feasible to use individualism as an essential criterion. We need to add non-individual, community-conscious elements because the individual must survive in the relationship between others and society. 

As we know, these are different aspects and different social roles that we define for ourselves. People play different roles in our social work; other parts may favor different environments or styles. As a result, a social function in a fashion style. However, what is "true" or "real"?  one of the social roles is not exactly a person. Because We always see from this side or the other side, we cannot fully realize its truth. Different social roles show a different side of "self," different fashion styles are needed to suit the position we want to present. 

Epistemology and ontology are hard to separate that one's view of how we can be said to come to know something directly linked to how we view what we come to know – whether we view it as 'true' or not. Therefore, fashion designs are not suitable for all, but they will suit a person who thinks they are in the right state. The most profound problem in modern life is how individuals maintain the necessary independence and individual requirements in social life, the problem of coordination between individuals and society.

People can use fashion to obtain for themselves an engraved 'individual' identity feature, but at the same time, it may also highlight consistency because fashion is inherently a reinforcement of something all-in-one. It is a tool used by modern people to confirm their identity. With the help of fashion and clothing, people can secretly roam in the city (or, on the contrary, attract attention with the charm of fashion). As a result, fashion and clothing have become personal protection—a necessary barrier for survival.

In addition, Leopold (1992) noted that fashion is an imitation of established patterns. It satisfies social adjustment needs; it leads individuals to the path that everyone is on, and it provides a universal rule that turns personal behavior into a model. Nevertheless, at the same time, it satisfies the requirements for difference, change, and individuality.

German sociologist and philosopher Georg Simmel's mentioned that understanding fashion reveals the social nature of fashion: individual positioned in a particular social community and the fashion they follow expresses their sense of belonging to a specific community（Simmel,2001）. Fashion, in a practical sense, is a kind of popular aestheticism. Simmel's fundamental view of fashion is based on its "dual nature." In his view, there is a necessary prerequisite for discussing fashion, that is, to recognize that man is always a "dual nature" animal. This duality is challenging to describe in words, but it is universal in every aspect of human existence.

For example, people need passion simultaneously, need to be calm, need to focus simultaneously, need to struggle, need identity, and need to be different... Summarized in the spiritual realm of people, it can summarize as people's pursuit of two trends: universality/unity and particularity/personality. Because "universality brings peace to our spirit, while particularity brings dynamics." The former psychology means that fashion pursuers do not exist beyond the class but imitate the fashion of a specific class. The latter means that people of the same class hope to show their difference through fashion to obtain a sense of satisfaction. Convergence and uniqueness coexist in fashion. The history of fashion is an attempt to more and more perfectly adjust these two opposing tendencies into the history of favored individuals and social culture.

In this sense, fashion embodies the pursuit of two trends of universality/identity and particularity/individuality of modern individuals. It expresses the tension between the uniformity of the system and the differences of each individual: people want to conform to the Contradictory desire to chase something the same while still wanting to keep one's unique things.

Although fashion is gradually formed by acting on every modern individual, the changes in fashion caused by individual psychological impulses can extract the psychological mechanism of the entire era.
Fashion awareness is a mixture of envy and jealousy. Individuals lack independence and need support. At the same time, their self-awareness requires corresponding attention. In other words, such individuals express their absent individuality through fashion. Fashion is a medium for people to seek self-protection to gain inner freedom. From the perspective of social psychology, in modern society, individuals have a strong desire to realize the value of individual independence, hoping to stand out from the general public and become the focus of attention. However, being genuinely outstanding does not bring the expected respect and admiration to individuals but will make them more uncomfortable and unable to socialize with others, so they should try to avoid them. The psychology of anxiety and panic forces individuals to find a "sense of belonging" in social life. After all, "a sense of belonging" requires the approval of others is the "herd" instinct deep in the human heart. Fashion uniformly classifies individuals with unique personalities into one category through much mechanical copying. Individuals feel that they are in step with society by following the same social behavior. This unified function allows individuals to gain mutual recognition and find a sense of "home" in the pursuit of fashion. The protection of the individual by fashion is more embodied as a universal "collective unconscious" in modern society. The herd mentality of fashion seems to put a "mass" mask on all individuals, and the trend of fashion is like a "carnival of gods" with masks.

In this sense, the individual is nothing more than the structural "agent" of modern life. It is often not the individual who chooses fashion by himself, but fashion shows its sociality through the individual's agent. It is not so much that "I" leads in the following fashion. If you say, that fashion has chosen "me," it is the performance of fashion on the body. The change of various fashions is nothing more than the physical appearance and end of various performances.

Recognizably, fashion is not the originality of modernity, and it is one of the common phenomena in human history. "Fashion" is traditionally defined as "a special clothing system with historical and regional colors in production and organization." The earliest fashion history can be traced to the European courts in the 14th century, especially the French royal family in the Louis XIV era. At first, fashion had the closest relationship with clothing, and the so-called "fashion/clothing studies" was once formed. Today, fashion is not just a privilege in the field of clothing. It breaks through the barriers initially limited to clothing and appearance and has formed a non-negligible influence on taste, beliefs, attitudes to life, and even aesthetic concepts and moral foundations. As one of the characteristics of European modernity, fashion "touches almost every item of European modernity" continues to develop with the rise of the commodity economy. British sociologist Entwistle believes that fashion exerts a significant structural influence in daily life, similar to Leopold's view of fashion as a "hybrid theme." Hence, Digest from Knowledge and experience， Fashion became a specialized topic and entered the field of research, starting at the end of the 19th century， fashion in modern society was a way of life, a life attitude. From this perspective, 'knowledge' is limited and created through language and discourse. We think, view the world, and respond to it are governed by discourse—the rules of discursive practice rule what can be said. （Braudel,1981）

This idea reminds us of Baudelaire's understanding that "fashion is a key to understanding modernity." Simmel felt the same way. For him, fashion is a flavoring agent of modernity itself and a feature of modernity. He has researched fashion as one of the unique ways of aesthetic modernity.

The aesthetic principles of symbolic commodities have replaced the rational consumption of money in the past, and the aesthetic logic of consumption has gradually replaced production. "Fordism," the aesthetic dimensions, is no longer limited to the liberation and salvation of sensibility but is more widely included in the orbit of commodity consumption, adjusting to a rational society (Steele,1988). In the so-called "consumer era," we consume commodities, consumer life, consumer culture, consumer brands, consumer dreams, consumer hopes, consumer desires, consumer pleasure, consumer future, and consume ourselves. Consumption has become the most incredible soul and soul of this era. "Moral people" have become aesthetic people and consumers. Instead, the self-illusory hedonism triggered by this has repeatedly driven fashion, "It is an exercise of people's imagination in order to control external stimuli, which has produced a desire for modern consumption, but also brought harmony The indignation and insatiable shortcomings associated with modern consumption." Self-intoxicated hedonism represents a way of seeking pleasure and satisfaction. It focuses on a particular stimulus, that is, more Relying on emotions rather than direct feelings to provide some imaginative satisfaction. Self-intoxicated stems from the peculiar experience of daydreaming brought about by consumption, fashion, and pleasure. Daily life is naturally challenging to satisfy all the desires of individuals. In reality, a perfect dream experience is bound to be needed. Familiar things are challenging to satisfy, and the demand for experience of new things causes people to pursue fashion. Modernity is not an era of looking for fashion, but an era surrounded by fashion. Fashion has become a way of life and a modern experience in modern society.

Undoubtedly, the city is a fashion hub. As many of the European mature metropolitan, unprecedented population explosion happened, many people to abandon the land, rushed into the city, looking for a job, growing industrialization and the city is becoming farther and farther away from the daily life of the same original peaceful, quiet, elegant, and walk, into the tight, busy, crowded, noisy, and cannot wait.

The anonymity of modern urban life has strengthened people's attention to appearance and has even evolved into purely relying on appearance to interpret others. After all, in such an alienated and unfamiliar environment, urbanites can only impress each other in a fleeting moment in the face of countless strangers passing by. Of course, the appearance wrapped in fashion has become the only "code" that people can understand each other, and fashion has naturally become the center of modern urban experience.
Entwistle once proudly concluded that in a world like modern life, fashion had acquired a new meaning:

People can use fashion to obtain for themselves an engraved 'individual' identity feature, but at the same time, it may also highlight consistency because fashion is inherently a reinforcement of something all-in-one. It is a tool used by modern people to confirm their identity. With the help of fashion and clothing, people can secretly roam in the city (or, on the contrary, attract attention with the charm of fashion). As a result, fashion and clothing have become personal protection—a necessary barrier for survival.

From this point, fashion is a vane of modernity. The use of fashion is a "survival skill" in a metropolis. It enables a person to meet strangers adequately in a modern metropolis. The modern metropolis has evolved into a stage of public speech, and fashion has added a scene of prosperity and excitement to this stage. There is a massive tension between naturalness and being constructed, the self who pursues nature and the true self. Therefore, fashion results from economic, cultural, and aesthetic activities. It forms our view of the world and is a key to understanding modernity.
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Section2: Reflections on previous research

The concept of "fashion" has no longer been beyond the simple purpose of visual creation or body measurement, and related philosophy, sociology, anthropology, and anthropology as well as technology. So, fashion attempts to promote the consciousness of the human community rather than individualism. The fashion required by society is not limited to function and beauty, but a fashion that makes people aware of social responsibility.

2020 is the 75th anniversary of the United Nations. The official documentary named "Nations United" was produced simultaneously. This documentary takes an in-depth look at the global crisis today, from COVID -19 to poverty, from inequality to gender discrimination, from climate change to justice and human rights, etc. To lead us in exploring the times we live in, the plant faces multiple critical points and the interventions that may change our world in the next ten years. So what the fashion design is going to be? Use the fashion design to solve the problem, not the problem's creator. Use design as the answer

1) A fashionable society
The existence of fashion as a human way of life is showing from the shallower to the deeper, from the inside to the outside. First of all, in terms of people's ideas, people now have a great acceptance and tolerance of fashion, and will actively absorb new fashion information from all over the world. These fashionable choices come from their minds and hearts and express them as an old and materialized way of existence. Pursuing fashion in human society always keeps improving and advancing with economic development. With the accelerated economic development today, humanity's new and fashionable lifestyles are also accelerating and spreading. People in modern society have broken the thoughts of the banned people and have fundamentally liberated and expanded their individuality.

The pursuit of fashion can be said to be human nature. It contains two aspects: one is to seek novelty and differences, abandon old habits, and transcend tradition; the other is to follow imitation and imitation. Human beings are always seeking new and different things, pursuing what they think is beautiful. Specifically, fashion has several very prominent characteristics: One is a novelty. Novelty is the most fundamental characteristic of fashion. Fashion can be said to be synonymous with novelty. If it is not new, it is impossible to become the fashion. The current trend is to dye hair colorful; second, and it is popular among the masses. The most prominent feature of fashion in modern society should be its Popularity, and a particular fashion is prevalent in almost all levels of society. Without spreading, there will be no fashion in the true sense. The formation of fashion is generally manifested in continuous expansion and spread. For example, once a piece of clothing becomes the object of people's pursuit, it will spread quickly, "It develops extremely fast, which can be described as "popular"; third, it is short-lived and changeable. Fashion means that it is not eternal, especially in modern society with the rapid development of science and technology, increased wealth, and increased leisure time. The development of communication and transportation methods makes the communication between countries and regions more convenient and frequent, which promotes fashion to a certain extent. The cycle of existence has become increasingly short and endless; the fourth is suggestive and infectious. The Japanese scholar Itakura Juro pointed out: "People's irrational feelings dominate popularity... It is caused by a certain common emotion and expression of people living in a certain era and region. Formed." Generally speaking, when fashion followers participate in a fashion, they often lack systematic, rational thinking but are dominated by irrational perceptual intuition and adjust according to other people's interests and standards. Fashion has a strong suggestive and infectious power, which is also an important reason why many people are obsessed with fashion; the fifth is anti-traditional. The so-called fashion means that it is different from the past. Whether it is language, behavior, clothing, or thoughts, it must be different from tradition. Therefore, fashion phenomena hide certain values. These values ​​are different degrees of "rebellion" against traditional values; the sixth is self-expression. Regardless of the founders or followers of fashion, they always express themselves to society in different ways to attract the attention of others. From the perspective of the personal psychology of fashion, it is a kind of personality pursuit. Seek self-realization. At the same time, chasing fashion is also a sense of self-protection. It is a kind of compensation for the inferiority complex to overcome the inferiority complex caused by a certain insufficiency of oneself in a way beyond everyone.
Fashion has a direct connection with human development. It is always related to a particular way of life. It summarizes some important and repeated activities in people's daily life. This activity is not purely the form and characteristic of personal life, but the form and characteristic of an individual joining the social system. Any lifestyle always reflects the general conditions and characteristics of material life and spiritual life. Fashion involves all aspects of lifestyle and is an objective force that affects people's words and behaviors, ideological and moral concepts, and even social changes. A large number of emergence and frequent changes of fashion reflect the progress of society to a certain extent and have different effects on mortality.

(2) Thinking about problems in fashion production and consumption
The prosperity caused by society's consumption of fashion products has made humanity pay attention to the actual consumption of objects and pay more attention to the symbolic consumption of objects. Therefore, human beings have fallen into blind pursuit and enthusiastic consumption. Many things are of the same quality and material, but their value is different because they are quilted with different symbols. People blindly follow the consumption of fashion symbols. Such consumption can only be blind and excessive. People who blindly pursue pure symbolic consumption in this way will inevitably lead to the scorpion and waste of natural resources, the severe pollution of the earth's environment, and other ecological severe crises that cannot be avoided. Therefore, from this perspective, the ethics of fashion consumption also has a realistic basis and value. At present, only from the depths of the human soul can rescue the increasingly severe ecological crisis, and ethics has become the best choice. Facing the increasingly severe ecological crisis, changing people's deep-rooted ideology is essential. Only by strengthening the moral concepts and ethical norms of ecological ethics can people not fall into the state of blind and excessive consumption in fashion consumption.


Faced with such a wide variety of fashionable lifestyles, everyone must first go to the market to buy the goods and services they need according to their wishes and preferences. The love and following of fashion is an attitude that conveys one's wishes and preferences into a message to the producers through the expression of fashion. As a result, the production companies will process and give feedback on the fashion concept information that is popular in the season based on these people to produce and provide the most popular fashion products of the season. In such a process, on the surface, it is people's pursuit and love for fashion and fashion, but in fact, it is the inevitable requirement of human development and existence. We need to pay special attention here because every fashion maker, lover, and follower must bear specific related social responsibilities and obligations for their consumption process. Because there are serious ethical problems in fashion life and consumption, which are mainly manifested in: First, consumers of fashion products enjoy the speed and convenience when they receive this sovereignty, but they should also bear specific social responsibilities and responsibilities. Social obligations. The requirements of these social responsibilities and social obligations can satisfy one's fashion consumption and satisfy one's pursuit and love of fashion, thus harming the interests of other people and society. Such as damage to the public interest and the destruction of the natural environment. For example, you cannot just get rid of the animal's fur to pursue the love of fur products.


It is cruelty to animals. Human rights activists also pointed out the production of fashion products behind various ethical issues. "Some people argue that as long as something has life or is alive, then it should be considered morally, no matter where life is found in the place of life, human beings have the moral obligation to protect and preserve it." Every piece of fashion symbolizes luxury. The fur or unique leather products will directly take the lives of one or more animals in exchange. In the fashion industry, the more rare and precious animals are, the more popular their fur is, and the higher their economic value. At one time, some people regarded owning this limited-edition item as standing on the top of the fashion pyramid.
Nevertheless, while a large number of animals or rare animals have become fashionable sacrifices, the earth where we live together has also lost its ecological balance, and many species have slowly disappeared on this earth forever. Another problem is the impact of fashion on the ecological environment. Furthermore, this problem mainly occurs in the fashion production process. For example, news reports have frequently reported that many places in Vietnam have polluted sewage sources because of washed denim fabrics. In the previous "What is knowledge," I mentioned that because people are social, we need different styles of clothes. It is not difficult to explain why we need to produce so many denim fabrics to make different styles of jeans or Clothes, but the manufacturing process of jeans will cause a lot of water pollution. I do not directly cause this problem, But I have a responsibility; I should think about it.

Secondly, when companies produce fashionable products, they pay attention to saving raw materials in the production process to protect the environment and natural resources. Nowadays, many designers and brands will proudly display their designs and products with a sense of social responsibility under the limitation of fashion ethics legal person in western society. Brands, designers, manufacturers, and distributors are trying to solve many problems in fashion ethics that have not been noticed before. For example, the fur debate, sweatshop fanfare, outsourcing, environmental impact, global trade, and fashion-inspired appearance issues. The subjectivity of corporate social responsibility is being highlighted, and the world realizes the importance of environmental protection and business ethics. More and more fashion ethical issues are being recognized and paid attention to by people.

Therefore, strengthening awareness of the protection of the earth is a new topic of fashion, the cruel behaviour of animals in the fashion industry and ethical issues in business; the use of ethical and moral means to regulate business ethics, etc. Try to find the most appropriate way to solve the harm to society in fashion and production. At a higher level of human life behaviour, fashion behaviour also has many manifestations of its own. In human society's consumption habits and daily life habits for thousands of years, people have many kinds of material pursuits, including luxury, thrift, waste, economy, and moderation. In this, luxury consumption and too stingy consumption are the two extremes in consumption activities. Luxury consumption has become a trend in post-modern society, especially contrary to our modern society's moderate consumption and reasonable consumption. Reasonable and moderate consumption principles and all corresponding ethical standards are the ethical standards people should abide by while following fashion products in today's market economy.

(3) Existing actions on related issues in the fashion field
The ethics of fashion brands have attracted more and more attention. Fashion ethics and ethics should pay attention to the use of environmentally friendly, natural, and non-dramatic materials. In addition, it should also include providing humane office conditions and reasonable wages to workers. It is not excluded that the current workers in the luxury repair product manufacturing industry rank low wages and work in unhealthy and unsafe environments for long periods. Workers who are exhausted in order to meet the needs of the public. These words are unreasonable from the perspective of ethics and morality.
Secondly, ethical and ethical raw materials should also be used in the production process of fashion products. The concept of fashion ethics was prevalent in Europe and the United States around 2000. Many clothing brands have proposed and produced organic cotton vests and T-shirts. Organic cotton is an environmentally friendly and healthy fabric because organic fertilizers and biological rice are used to prevent pests and diseases in the entire production process, and natural farming management is mainly used. No chemical products are added, and all-natural and pollution-free production from seeds to agricultural products is prohibited. Organic cotton production is an integral part of sustainable agriculture. It is of great significance to protect the environment, promote the healthy development of human beings, and meet people's consumer demand for green and environmentally friendly ecological clothing.
In addition, there are some highlights in some American fashion brands. For example, LEVIS, Reebok, Nike, etc. These brands have become members who are consciously responsible for business and society. These companies are setting up their ethical operations. For example, some will join organizations that improve workers' quality of life and provide donations. A rule of supplier behaviour has also been developed. For example, LEVIS put forward the statement of green jeans, in which all his materials, including pull buttons, are made of entirely organic materials. Some fashions produced by many companies also make full use of organic materials, and the use of these organic materials can also help the reproduction of resources to a certain extent. These behaviours have undoubtedly promoted the ethics of fashion.
Therefore, following the global development requirements, many universities in Europe and the United States have researched fashion ethics in corresponding majors. University of the Arts London establishes a sustainable fashion center, which includes a particular research direction on fashion ethics. At the same time, the University of the Arts in London also initiated experimental teaching of a new concept of organic fashion, preparing to combine organic fashion with ethics. This allows more future designers to practice fashion, fashion, and ethics in their future lives. For survival, fashion runs through social responsibilities in its design, production, and consumption process and realizes the organic combination of fashion and ethics more effectively. Fashion as a way of survival can better serve society and the public.

In general, the next step is to understand how to use fashion theory to critique issues related to social culture and artistic design, and how to use fashion theory to analyse clothing and jewellery design in actual practice and cultural representation, make sure that all design is a solution to a problem, a way of community life after 2050. The fashion design concept must conform to the background of this era.
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