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Marketing refers to the procedures that a firm conduct to promote the purchase or sale of a product or service. Advertising, selling, and delivering things to clients or other companies is all part of marketing. Marketing is made up of an immensely diversified range of methods. (Twin, 2023). The hospitality industry is characterized by intense competition. Hotels and resorts constantly strive to differentiate themselves and gain a competitive edge. This competitiveness stems from the need to attract and retain customers in a saturated market, where consumers have a wide range of choices for accommodations and services. (Hayes et al., 2017) This assessment compares the marketing methods employed by Six Senses Hotels & Resorts and Moxy Hotels, two distinct hotel brands targeting different segments of the market. Through an analysis of their brand identity, marketing channels, content strategy, distribution channels, and local integration, the strategies utilized by each brand to promote their offerings and engage with their target audiences can be explored. By examining their unique approaches, new insights into how these brands effectively position themselves and connect with their respective customer bases in the competitive hospitality industry can be gained. The selection of Six Senses Hotels & Resorts and Moxy Hotels is justified due to their diverse target audiences, varied marketing approaches, and industry relevance. These prominent brands in the hospitality industry offer distinct and unique brand identities that make them compelling subjects for analysis. With their global presence, studying their marketing methods provides valuable insights into successful strategies across different markets.
Six Senses Hotels & Resorts is renowned for its luxury, wellness-focused experiences. The brand emphasizes sustainability, offering guests a holistic approach to well-being. Through its marketing, Six Senses promotes its unique features, such as eco-friendly initiatives, wellness programs, and immersive experiences. The brand targets affluent travellers seeking high-end accommodations and wellness retreats. (De Sá Barbosa, 2018) For example, at Six Senses Laamu in the Maldives, the resort utilizes solar power and desalination systems to minimize its environmental impact. The brand's dedication to eco-friendly practices resonates with its target audience of environmentally conscious travellers, who seek luxurious experiences without compromising their values. (Six senses climate action plan, 2023)
In contrast, Moxy Hotels projects a vibrant, playful, and contemporary image. The brand appeals to millennial and Gen Z travellers looking for trendy, budget-friendly accommodations with a social atmosphere. Moxy emphasizes a fun and lively environment through its marketing, showcasing energetic social spaces, local attractions, and events. The brand creates a sense of belonging and discovery for guests within the local surroundings. (Maurer et al., 2019).  An example of this is the Moxy NYC Times Square, which features bold and playful interiors designed to capture the energy and excitement of the city. The brand's focus on creating a social atmosphere is evident in its communal spaces, such as lively lobbies, game areas, and bars, where guests can interact and connect with each other. (Vora, 2017)
Six Senses Hotels & Resorts focuses on direct marketing through its website, social media platforms, and targeted email campaigns. The brand maintains a strong online presence, leveraging platforms like Instagram, Facebook, and Twitter to engage with potential customers. Through visually appealing content, Six Senses promotes its luxury accommodations, wellness facilities, and sustainable practices. The brand also partners with different business and offers exclusive concierge services to reach its niche clientele effectively (Partnership with luggage free 2021), gain more popularity or to help the ones in need. (Six senses partners with Covid Relief Bangkok through three once-only experiences 2020).
On the other hand, Moxy Hotels heavily relies on digital marketing, particularly through social media platforms like Instagram and TikTok. The brand harnesses the power of online influencers to create buzz and attract a younger demographic. By collaborating with popular events and partnering with local influencers, Moxy effectively increases brand visibility among its target audience. The brand's energetic and visually appealing social media content reflects the vibrant atmosphere of its properties. ((video) Moxy hotels "Do not disturb" YouTube web series with comedian Taryn Southern premieres 2015)
The content strategy for Six Senses Hotels & Resorts focuses on establishing the brand as a leader in luxury wellness and sustainable hospitality. It aims to inspire and educate the target audience while promoting the brand's core values of sustainability and wellness. Key themes include wellness, sustainability, destination experiences, and culinary excellence. The strategy involves utilizing various channels such as the website, blog, social media, video content, and email marketing. The strategy aims to communicate the brand's unique value proposition, build affinity, and attract the target audience with captivating and informative content. (Viera, 2020) For example, Six Senses Hotels & Resorts, introduce the concept of mindful dining. Mindful dining goes beyond the traditional dining experience, as it embraces the idea of savouring each moment and cultivating a deeper connection with the food consumed. Six Senses believes that food is not only nourishment for the body but also a means to nourish the soul. Mindful dining is about appreciating the origins of the ingredients, understanding the culinary techniques employed, and savouring each bite with gratitude. Six Senses encourages guests to be present in the moment, fully engaging their senses to truly experience the flavours, textures, and aromas of each dish. With their commitment to sustainable and locally sourced ingredients, combined with creative culinary expertise, Six Senses aims to create a mindful dining experience that fosters a sense of connection, well-being, and enjoyment for their guests. (Healthy eating retreat in India: Cuisine connects our philosophy n.d.)
In comparison, Moxy Hotels is all about capturing the spirit of the modern traveler and offering a playful, energetic, and social atmosphere. The content strategy aims to reflect this unique personality by utilizing platforms like Instagram and TikTok to showcase the brand's dynamic and trendsetting vibe. By encouraging user-generated content and leveraging specific hashtags like #atthemoxy, Moxy Hotels creates a sense of community among guests and fosters organic brand advocacy. This approach not only enhances Moxy's online visibility but also allows potential guests to see authentic experiences and testimonials from other travellers, generating excitement and interest in the brand. The content strategy of Moxy Hotels focuses on creating a fun and interactive digital presence that resonates with the target audience and inspires them to be part of the Moxy experience. (Moxy Hotels – How We Moxy n.d.) For example, Moxy Hotels, known for their vibrant and social atmosphere, often offer unique and interactive check-in experiences, including the option of a bar check-in. This innovative concept combines the traditional check-in process with a lively bar environment, creating a relaxed and enjoyable experience for guests. At the bar check-in, guests can approach the designated area where they are greeted by friendly and knowledgeable staff members who handle the check-in process. This setup allows guests to conveniently complete the necessary paperwork while enjoying a drink or a snack from the bar. The bar check-in concept not only adds an element of fun and socialization but also provides an opportunity for guests to engage with fellow travelers and hotel staff in a relaxed setting. It encourages a sense of community and sets the tone for the vibrant atmosphere that Moxy Hotels are known for. (Why moxy hotels target guests who are 'fun hunters' 2018)
While both Six Senses Hotels & Resorts and Moxy Hotels utilize direct and indirect distribution channels, there are notable differences in their approach. Six Senses emphasizes direct bookings through its official website and call centres, enabling the brand to maintain a closer relationship with its customers and control the entire booking process. In contrast, Moxy Hotels focuses on digital channels, leveraging the power of its website and partnerships with OTAs to drive bookings. This digital-centric approach aligns with Moxy's target market, which consists of tech-savvy and digitally engaged travelers. Furthermore, Six Senses Hotels & Resorts emphasizes personalization and customer service through its direct distribution channels, allowing for a more tailored and personalized booking experience. On the other hand, Moxy Hotels embraces the convenience and reach offered by online platforms, catering to the preferences of its target audience who prefer self-service and digital interactions.
Both Six Senses Hotels & Resorts and Moxy Hotels demonstrate a commitment to local integration, albeit through different approaches. Six Senses places a strong emphasis on sustainability and environmental consciousness, integrating local practices into its operations to support the local ecosystem and community. On the other hand, Moxy Hotels focuses on incorporating local culture, design, and collaborations to create an immersive and authentic guest experience.
In conclusion, our exploration of Six Senses Hotels & Resorts and Moxy Hotels has shed light on various aspects of their marketing methods and approaches. Six Senses Hotels & Resorts distinguishes itself through its focus on wellness tourism, sustainability, and local integration. The brand's holistic approach to well-being, environmentally conscious practices, and deep integration with the local community contribute to its success in attracting discerning travelers seeking unique and authentic experiences. The success of Six Senses Hotels & Resorts and Moxy Hotels can be attributed to their ability to effectively market their unique value propositions, engage with their target markets, and deliver exceptional guest experiences. By understanding and applying the principles and strategies demonstrated by these brands, marketers can make informed decisions and contribute to the success of their own hotel or hospitality business.
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