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Executive summary 
The present report has entailed the importance of the green practice adaptation by the hotel industry to maintain effective business sustainability. Britannia has been considered as the hotel which reflected less concentration over the green practice application and also has faced the degraded brand reputation issues. Addressing the green practice application, Hilton hotel and Marriott hotels have been identified as the best hotels using the green practice approaches managing its excellent business sustainability aspects. Addressing the benefits and limitations of green practice, several important recommendations have been offered to the Britannia management ensuring the recycling and reusing of the resources offering positive impact over environmental aspect. 
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Green hotels are considered as one of the important environmentally friendly initiatives followed to eliminate the negative impact on environment using the energy saving approach, reducing the water consumption and many more practices. Protecting the environment and reducing the carbon emission are the important aspects of the Green practices in the hotel industry (Uyar et al., 2020). Rise of the environment friendly practices and using recycled materials, opting the process of products recycling and also managing better sustainability in the hotel practices are linked with the green practices (Molina-Collado et al., 2022). In the present era it has become to earn the green certification for the hotel industry to keep the business ethical and famous in the competitive hotel industry.
Figure 1: Green practice and business sustainability
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Source: (Molina-Collado et al., 2022).
Britannia hotel has been identified as the hotel lacking the issue of following the green practices. The hotel is lacking in managing the sustainable practices in energy conservation and using recycled materials in the daily operations of the hotel business. In the present report, offering solution to the Britannia hotel to recycle and reduce waste and also maintaining the hotel cleanliness and green practices have discussed. Britannia hotel has been considered as the one of the worst hotel in the UK in terms of cleanliness and value for money approach and also from the point of view of green practices (Elkhwesky et al., 2024). Thus, it is required by the hotel management to look after the benefits of the green practices and should opt for suitable solution which has been discussed here. 
Greener Practices in hospitality industry
Rise of the environment friendly practices followed in the Hospitality industry can be referred to as the green practices. Minimising the environmental impacts along with using the practices like resource conservation, reducing waste and also lessening the carbon emission are the important aspects of green practices followed in the Hospitality industry (Fatima & Elbanna, 2020). 
Green hotel practices is considered as one of the sustainable practices followed. Following the environment conservation aspects and managing the ethical and sustainable business standards are the key targets of the hospitality industry in the present era (Achmad & Yulianah, 2022). Making the hotel green practice equipped and managing the business sustainability has become the mandate requirement to make the business sustainable for the longer time period in the market. 
Some of the ways to make the hospitality industry greener are as below:
· Waste management: Reducing waste form environment and eliminate the greenhouse gas impact is the aspect followed here. 
· Water conservation: Limiting the water use and recycling the water usage.
· Minimise the waste: reduce the water wastage and trying to adopt the recycling of the waste generated (Kim, 2020). 
· Renewable energy; using renewable energy usage and controlling the operational cost also is important (Yousaf et al., 2021)
· Eco friendly washroom changes: making the ecofriendly changing of the washroom.
· Eco friendly cleaning supplies usage also is important and others (Sobaih et al., 2021). 
Thus, Britannia is required to follow the Eco-friendly washroom changes along with Eco friendly cleaning supplies usage and using renewable energies to maintain green practices in the hotel environment. Recycling and reusing is the most effective green practice to be adapted by the hotel as a gesture of waste management helping the brand to reduce the impact over the environment. 
Figure 2: Waste management processes
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Source: (Han, 2021)
Hilton, UK has been observed as one of the important UK hotel brands followed the green practices in a serious manner and also has earned the green practice certification by managing the water reduction process, renewable energy usage in the daily hotel operations and also looking after the carbon emission form their daily business operations (Sakshi et al., 2020). Thus, one of the important green practices as recycle and reduce waste has been chosen for the hotel industry as the sustainable business practices. 
Along with the Hilton Hotel, Marriott hotels in the UK and also in the global platform also use the recycling and reusing the resources as the best gesture if the sustainable business practices. Marriott has taken the aim to reduce the food waste by 20% by the end of 2025. The waste reduction by 42% to be achieved by the brand by the end of 2025 is another important target taken by the brand. Achieving the target of 30% renewable electricity usage is another important aspect followed by this hotel. Developing a team of staff named “ Greek teams” is the strength of this hotel (Marriott, 2024). Following these aspects, it is required by Britannia to follow some stringent rules and regulations and innovative approaches to meet the recycling and reusing materials effectively developing positive and ethical brand image.   
Benefits and challenges associated with integrating sustainability into their daily operations 
Benefits of recycle and reduce waste in business sustainability 
· One of the important impacts of the recycling and reducing the waste is minimise the volume generated as waste that ends up in the landfills which impact on environment pollution and also contributes in harmful emission and degrading the brand image of business sustainability maintenance. 
· Using this process, the hospitality brand like Britannia will be able to protect he ecosystem reflect its high ethical brand image.
· The hotel cleanliness and best value for money brand image also can be developed by Britannia adopting this green practice (Shen et al., 2020).
· Using the recycle and reduce waste practice, the hotel also can opt for the saves money approach and also can add in the business portability for the long run. 
· It also reduces the carbon emission which is one of the important element of business sustainability management. 
· Natural resource conservation and strong movement towards green certification also is recognised as another important benefit of this practice application. 
· Reducing the amount of waste developed in the hotel operations to landfill ensures lower disposal fees addressing cost reduction approach management (Hamrouni et al., 2023).
· Correct implementation of the recycling and reusing materials used in the hotels further ensure decrease in the cost level by turning the waste into valuable resources like compost or recycled materials which can be sold. 
· Overall brand reputation development and attracting more customers to the hotel brand value also is another important benefit can be managed in the hotel for better brand image development and managing business sustainability (Seraphin et al., 2021). 
Application of the Green practice in terms of recycling and reusing the resources of the Britannia hotel will be able to add competitive advantage in the organisation in terms of better ethical brand image development and also maintaining the cost effectiveness and incurring additional profitability to the organisation. Application of the green practice in terms of waste management and using recycled and reusing materials can be proved as realistic approach used by the Britannia hotel brand to remain It’s ethical and image value is helping the hotel to earn positive customer satisfaction support to develop brand value. 
Challenges for the sustainable practice implementation in the hotel practice
The important challenges in implement the sustainable practice impanation is: 
Lack of awareness: less awareness among the Britannia hotel employees about the benefits of the recycling and reusing practice as a part of effective green practice lead to improper waste disposal process application (Khan et al., 2021). 
Limited infrastructure: Limited infrastructure facilitating in Britannia to collect and process the recyclable materials for further use is recognised as another important challenges faced by the organisation. 
Cost management approach: Waste management consists additional budget which is also considered as the important challenge faced by the hotel brand. 
Low market demand: Buying recycling materials without any proper planning may be expensive for the business which is required to be managed and controlled by the management of the hotel. 
Safety aspects: recycling of the materials may be sometimes exposed to the dangerous hazards which can be stated as the important limitation of the sustainable practice implementation in the form of recycling and reusing of the resources of the hotel. 
Incorrect business culture: Incorrect business culture to implement the waste management process and recycling and reusing resources as the best practices of greener practices is one of the important limitations faced by the business which is required to be made flexible by the management of the organisation (Guix & Font, 2020). 
Benefit the Greener practices for hotel and the environment
As per the discussion, Britannia hotel is required to be well equipped with the recycling and reusing of the materials following the waste management aspects so that the present issues like unclear bathrooms and less value for money brand value images can be controlled and better business operational practices can be developed. With the help of the green practices, the hotels can be benefitted in several ways. 
· The greener practices adopted by the hotel can help ion reducing the environment impact by conserving the resources, minimising the waste and also by using renewable resources. To facilitate this approach, strong supplier connection is important to be managed.
· It has been mentioned by Floričić (2020) that green practices used in hotel helps the hotel to save money by reducing the energy usage water usage and usage of resources in daily operations. This will facilitate the value for money brand image development of Britannia.
· As per the recent trends, consumers have become environment conscious which can be addressed by the greener practice used by the Hotels ensuing positive brand image development. 
· Greener practices help the business to gain the competitive edge by making the bard differentiated from others (Matušíková et al., 2023). 
· Biodiversity conservation by reducing the waste generation and wisely using the recycled products in daily operations as is the important gesture to develop ethical brand image of the organisation (Blasi et al., 2024).
There are several ways using which the hotels achieve the greener practices ensuring sustainable business practice which is also cost effective and realistic in nature. 
· Using water conservation processes and recycling the water sources for various operational processes in the hotel is one of the cost effective and greener as well as sustainable business operational practices. 
· Recycling and compost the wastage to minimise the waste accumulation and landfills is another important approach followed by the businesses concentrate over the recycling of materials (Elkhwesky et al., 2022). 
· Using eco friendly organic products is very much useful image offering positive impact over the environment conservation process (Gürlek & Koseoglu, 2021).
· Making the staff educated and skilled to obey the rules and regulations related with the environment conservation is another important process used by the hotels.  
[bookmark: _Toc182471987]Conclusion
Therefore, overall discussion has revealed the fact that as per the recent status, Britannica is losing its market reputation due to its incorrect operational aspects like bathroom cleaning and les value for money approach along with less consideration towards the environment friendly business process application. Report has reflected the fact that Hilton brand and Marriott brand are the important hotel brand follows the greener practices to maintain sustainable business operation practices. These approaches also are required by the Britannia hotel to be applied and implemented successfully. 
Recommendations
Considering the benefits and limitation of the practice recycling and reusing of resources, Britannia is required to look after better suppler collaboration to resource organic products to be recycled and reused further. It is also important by the brand to look after operational process audit to maintain best green practice execution and its perfect application ensuring better brand image development. Awareness among the staff about the green practice application and making them educated is important to be looked after by the management (Elkhwesky et al., 2022). Realistic targets to be achieve by the brand and Suitable plan of action also is important to be framed out by the business effectively to ensure better brand image and brand reputation development and ensuring business suitability and more profitability earning. 
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