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FINANCE

Costings:
Decorations: £147.44
Printing: £35
Total Expediture: £182.44
Bunkhouse drinks: £290 Revenue: £914
a Ticket sales: £710 (Eventbrite £420,
onh the door £290)
D .I.|.|.I Raffle: £204
overall left: £237.56
e £59.39 each.
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