Essay- an evaluation of marketing 

Introduction 

Marketing can be defined as a way to “encompasses every part of a plan to turn a prospective consumer into a happy and satisfied customer.” As defined by Forbes this is a going to be the main topic of my essay, I will be covering multiple aspects in this assignment such as the role that marketing plays in an organisation, I will also be talking about PESTLE and the role that it plays in affecting marketing and how companies might need to try different tactics and change their marketing strategies in an ever-changing digital world this is backed up by sfmagazine.com who say that “In today's digital world, businesses need to embrace a new way of thinking about marketing” this is again stating the fact that the world is changing and if a company wants to survive then they need to change and adapt to ensure their company’s growth and survival. In this essay I hope to cover every aspect that I mentioned above and come out with a piece of work that is done well and will be satisfactory. 
Marketing is important as it helps get more people to see your product and organisation according to the company where house marketing helps with the “promotion of your business” marketing helps ensure that more customers come and buy your producing causing them to tell more and more people ensuring that your business will be a success and will grow in influence and popularity, marketing is an important tool that every business should have at their disposal, indeed state that marketing Is important because it will “help businesses grow efficiently and reach their highest potential for ROI by promoting brands, products and services.” This is a very important part of any business as with out proper marketing then no one would know of their company or the services that they offer. The whole purpose of marketing is to get people interested in your product and to give them such a good experience that they will want to come back time after time which is backed up by emeritus who state that “The key purpose of marketing is to get people interested in the products or services of a company.” Which is the main purpose of marketing within any organisation because with out marketing then the business would never take off as nobody would know about it. 
Effective marketing in an organisation will lead to the success and growth of the company and “create brand awareness, drive profit and growth, acquire and retain customers, and enhance engagement.” this is an important aspect for business as without effective marketing then the business would eventually go under due to a lack of customers as according to indeed “Effective marketing strategies play a pivotal role in establishing a strong presence in the market and connecting with the target audience.” As without this then a business simply can’t grow. The 4 Ps of marketing are Product, Price, Promotion, and Place. This basically means that to have a successful business then you need a PRODUCT you can develop and get people to pay a reasonable PRICE for and you need a marketing strategic in order to PROMOTE your business and finally you will need a PLACE to sell you product from and a place where people can especially come ion to and buy your company’s product. Marketing objectives help business achieve their goals as according to Go Schedule marketing objectives “help you track and measure whether your efforts are paying off.” This helps a company realise if their efforts are in vain or if they are actually working and getting people more interested in their compony and their products on a whole. The importance of marketing objectives is to keep everyone on the right track and with marketing a company can expand their reach and improve their customer base which in turn will eventually increase their profits and number of sales within their company and as they get better at marketing eventually they will be able to reach a variety of different groups of people who all have different interests which they can target with enough understanding and practice of marketing which will inevitably lead to the organizations growth as well.
In an organisation they will need to use PESTLE which stands for Political, Economic, Social, Technological, Legal and Environmental factors according to    the University Of New South Wales, PESTLE plays a crucial role in an organisation as covers all the issues and information you would need to use in order for you organization to be a success such as technological which is responsible for the “production techniques, information and communication resources, production, logistics, marketing, and e-commerce technologies.” As stated by FutureLearn this one letter in PESTLE plays a key role in any organisation as in an ever-changing digital world you need to be able to advertise your organization and get the word that you are there to as many people as you can and wit the internet you can now do that to a whole other level so for an organization marketing is more important than ever when trying to advertise a new product or anything that has to do with that organisation. Another one of Pestle’s letters that affect marketing would be the letter L which stands for Legal as it can cause a lot of problems if you don’t do things in the organisation according to the law as you could be fined, sued and might even have to recall all the items they have sent out already, according to ProfessionalAcademy.com “health and safety, equal opportunities, advertising standards, consumer rights and laws, product labelling and product safety.” These all play a massive role in putting your products on the market and selling them as you have to have licenses and proper labelling if you want to sell products of a certain aspect such as food and drink and if you do sell drinks then you will be affected by the sugar tax which is “18p per litre on soft drinks containing between 5g and 8g of sugar per 100ml. 24p per litre on soft drinks containing more than 8g of sugar per 100ml.” as stated by the institute of government.
Digital marketing is just as important as regular marketing as it helps get you organization out to a larger audience varying in age and gender, Mailchimp said that digital marketing can be defined as “the promotion of brands to connect with potential customers using the internet and other forms of digital communication” this is very crucial to organisation in this day and age as we advance with technology and adapt into a society which is briming with new technology you will also need to adapt and change to keep up with the ever changing era that is digital, digital media is important as “it allows you to get creative and stand out from your competitors in congested markets.” As stated by FutureLearn. With a change in how business used to be run and upheld organisations will need to get on top and start reaching out to a wider audience and digital media is the ideal way to accomplish this as FutureLearn also say that digital media is important as it “allows you to connect with prospective and existing customers”. An example of digital media would be social media marketing as more and more people are starting to use social media it is the perfect place to start using digital marketing to make advertisements or do sponsorships with brands on social media to make your organization well known through put social media this is backed up by Investopedia as they state that social media “provide a powerful channel for reaching and engaging with a large audience, which can help increase brand awareness and recognition.” Which is why social media being a key tool in helping organisations reach their target audience and goals, another example of digital media would be sponsored content as according to hootsuite.com sponsored content helps the organisations as  “You can drive higher engagement” as if people see their favourite influencers wearing or promoting your brand or product then they will be more likely to try and buy it for themselves causing more engagement with the company and likely more revenue as well. 
Social media has become a marketing platform as they can reach million so people with just one post causing social media to be the most useful tool in marketing for any organisation as social media can bring millions of new followers and customers to any business with the right marketing, business.gov.au stated that “Social media can help you engage with your customers and find out what people are saying about your business.” This is another aspect that proves why social media is such a useful tool to businesses. While social media is a useful tool it like everything else has if advantages and disadvantages as stated by WebFX who say that an advantage of social media for business is that “You reach large audiences.” This is good as it helps the business grown and develop but according to WebFX a disadvantage for social media marketing is that it is “time-consuming for companies.” As if you have a lack of resources and staff then it will be difficult to manage and keep with the social media demands. On the whole social media is a brilliant platform for business to develop and grow as backed up by business.gov.ac who state that social media can “attract customers, get customer feedback and build customer loyalty.” 
 
Conclusion 
In conclusion I believe that the role of marketing plays a huge key role in any organisation as it helps the organisations gain recognition and influence and with a good marketing strategy, marketing is important as it helps a company achieve all its goals and helps them get more customers by putti g their product out their and trying to please the customers so they become recuring customers. PESTLE also causes a positive impact on organisations as they help them achieve their aims and helps them get a foundation in order to help their business grow and develop, as I have gone in to detail in this assignment about how organisation need to change in order to survive in an ever-changing digital world and I think it is a very important issue that many old business will have to face and adapt to in order for their businesses to survive and grow in a technological advanced era. I think that the overall role of marketing is to adapt as everything changes the business must also change with them so I believe that if a company has an ever-adaptable marketing strategy then they will continue to grow and prosper in the business world. 
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