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	[image: Checklist with solid fill]  Introduction and Research Aim 
[bookmark: _Hlk195031568]A methodology poster visually presents the research methods used in a study. It outlines how the research was conducted, including the type of methodology (Reeves and Buczkowski, 2023).  This poster will emphasize a narrative literature review as the methodological approach. This research design will include the search strategy, data sources, analysis methods, and ethical considerations. The primary goal of this research is to investigate the positive and negative effects of digital editing tools and filters on the body image and self-esteem of teenage girls on social media platforms in the UK through an analysis of existing academic literature. 
	 [image: Remote learning language with solid fill]Search Strategy 
A search strategy is an organised framework of key terms used to search a database. This strategy combines the essential concepts of your search question to retrieve accurate results (Atkinson and Cipriani, 2018).  For this dissertation, keywords such as social media, editing tools, teenage girls, body, and self-esteem were identified. Boolean operators (AND/OR) were used to refine the results. Data were sourced from academic databases, including PubMed and Google Scholar, ensuring they were current, reliable, and accurate. This search strategy helped break down and gather the relevant information (Muis, Denton, and Dubé, 2022). 

	[image: Folder Search with solid fill]Searching for Information 
The information was gathered through academic databases and the university library to collect reliable and relevant information. Boolean operators, such as AND, were used to narrow my search, while OR was used to expand it by incorporating keywords from the topic. A few examples of the keywords used in the search were self-esteem, teenage girls, social media, and digital editing tools. The one yielding the best results was utilized. A well-defined research methodology ensures a study is conducted systematically, producing reliable and valid results. (Hassan, 2024). Trusted organizations, such as the World Health Organization (WHO) and the Ministry of Health (MFH), provided up-to-date information. While searching for information in the UWSTD library, filters were set to include peer-reviewed journals published between 2014 and 2024. They focused on teenage girls aged 13 to 19 years old. Each article was reviewed and grouped thematically to analyze self-esteem, social comparison, and body dissatisfaction. 
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	Theme
	Associated Codes

	Theme 1: Internalisation of Unrealistic Beauty Standards
	appearance comparison, beauty filters, ideal body pressure, body image, cultural beauty norms

	Theme 2: Social Comparison and Validation Seeking
	social comparison, validation, likes and feedback, self-presentation, online approval

	Theme 3: Psychological Consequences of Filter Use
	body dysmorphia, anxiety, filter dependence, low self-esteem, identity confusion




	[image: Pie chart with solid fill]Research Validation and Analysis
Kelly, Martin-Peters, and Farber (2024) emphasize that validating your secondary data analysis is crucial to confirm that your data sources, methods, and results are suitable, precise, and pertinent to your research question or decision.  Only peer-reviewed and recent studies (2014-2024) were included to ensure the validity and reliability of this secondary research. Each source was carefully reviewed for relevance and credibility to the research question, focusing on teenage girls, social media, digital tools, self-esteem, and body image. A thematic analysis was conducted to identify common patterns across the literature, including body dissatisfaction and the impact of beauty filters on teenage girls' body image. This approach allowed for a critical understanding of the topic while acknowledging the limitations of relying solely on secondary data (Aveyard, 2019). 

	 [image: Badge Follow with solid fill]Inclusion Criteria 
Studies published within the last decade focusing on digital tools on social media platforms, such as Snapchat and Instagram, for teenage girls aged 13-19 in the UK. Peer-reviewed academic sources related to self-esteem or body image. 
	[image: Badge Unfollow with solid fill]Exclusion Criteria 
We excluded studies published outside the UK context, those older than 10 years, non-academic sources, outdated studies, and those focused on older adults. 

	[image: No Phones with solid fill]Ethical Considerations
According to Aveyard (2019), ethical secondary research involves critically engaging with literature, appropriately acknowledging sources, and using reliable, peer-reviewed material to prevent misleading interpretations. This research adhered to ethical guidelines for secondary research. No human participants were involved, and all data were sourced from public, peer-reviewed literature. Key ethical principles included:  
• All sources were accurately cited to prevent plagiarism and uphold academic integrity through the Harvard referencing style.  
• No personal or identifiable information was utilized.  
• Only valid and reputable research was incorporated.  
        • The study complied with academic policies and ethical standards, including data protection and referencing guidelines (Cacciattolo, 2015).
These measures guaranteed that the research was carried out ethically and responsibly.    
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