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[bookmark: _Toc212743369]Introduction to the Research Journey 
The study was based on how social media marketing affects consumer behaviour, and Tesco in the UK was used as an example. The objective was to investigate the relationship between the type of content and the interactive features with consumer engagement and brand loyalty. The qualitative approach was chosen as secondary, and thematic analysis was used to support it. This approach was used to analyse the social media of Tesco and consumer reaction in terms of actual online data.
[bookmark: _Toc212743370]Chosen Reflective Model Explanation
This reflection is based on the Reflective Cycle by Gibbs, which acknowledges a systematic approach to the assessment of learning experiences. It consists of six steps: description, feelings, evaluation, analysis, conclusion and action plan. It is an effective model since it enables reflection step-by-step and gives emphasis on both thoughts and actions. It assists in realising what is done right, what can be done to improve, and what may be used in future studies.
[bookmark: _Toc212743371]Stage-by-Stage Reflection Using Gibbs' Cycle 
Description
It began with the selection of a case study of Tesco because it has a strong presence on social media and is relevant in the UK retail market. The collection of data was done by collecting secondary sources on Facebook and Instagram websites of Tesco, blog articles, and company reports. Thematic analysis was applied to determine patterns and major themes concerning consumer engagement.
Feelings
Initially, the study was intimidating since there was a lot of online information. The process of choosing pertinent data was time-consuming. But with the themes coming out, the confidence increased. The process was either more organised and meaningful. It was also accompanied by a feeling of success when the results were found to be consistent with the research goals.
Evaluation
The research objectives were clear, and this was a major strength as it served as a way of staying focused. Thematic analysis was effective in the organisation of the qualitative data. Nevertheless, there was a shortcoming in the form of a lack of primary data. There were no direct opinions obtained without consumer interviews or surveys. Nevertheless, there was a layer of quality in secondary sources.

Analysis
The volume of content was the primary source of the difficulties in data filtering. The analysis was more relevant due to the inclusion of certain time frames and platforms. The selection of Tesco came in handy, since they have a diverse and well-documented social media strategy. This choice not to use primary data saved time, but reduced personal knowledge.
Conclusion
The study taught the importance of organisation, regularity and transparency of analysis. It took time and critical thinking to understand consumer engagement using social media. One of the outcomes was learning to implement thematic analysis.
Action Plan
In future research, which is a mixture of secondary and primary data, secondary data would have given the study more credibility. More valid evidence and increased reliability can be realised through the use of survey tools or focus groups.
[bookmark: _Toc212743372]Final Thoughts 
The research experience has developed in data analysis, academic writing and critical thinking. It has improved planning as well as effective reflection. The experience also provides a concrete foundation for succeeding in academic projects and professional positions that will involve digital marketing and consumer research.
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