Introduction
Today we are going to present an introduction to Greenwashing within the automobile industry. We’ll look at how Greenwashing happens, how its used and how it can be fixed to address root causes.
What is Greenwashing?
· According to the Oxford English Dictionary, this is the “disinformation to present an environmentally responsible public image.”
· Greenwashing happens when organizations and companies create a false impression and promotion of being environmentally friendly. 
· This is often presented as the exaggeration or misrepresentation of sustainability within their services, merchandise, and policies. 
· Companies often use words such as “Eco Friendly” to Greenwash and appear more environmentally but aren’t.

Root Cause Analysis
Over the last few decades, it has become a priority for the world to become conscious of the environment and how it’s been affected especially within the automobile industry.
· The automobile industry is a top example of greenwashing as it has had a complicated relationship with sustainability.
· Car manufacturers often make minor changes to materials they use however create cars that produce environmentally harmful emissions. 
· There is a lot of regulatory pressure on Automobile companies to stay within emissions guidelines and levels.
· Combined with the demand for sustainable cars and how expensive technology can be can influence companies to exaggerate their sustainability rather than investing.
To understand why Greenwashing happens in the automobile industry, we need to look at some of the issues with which they are faced.
· Regulations – Car makers face strict emissions levels and carbon rules that influence quick changes.
· Competition – Fast production of cars from different companies to achieve being environmentally friendly or sustainable for example the range of Electric vehicles on the market.
· Cost can also be an influence on Greenwashing Car companies will avoid real investment and choose to use marketing and environmentally friendly slogans to promote being sustainable instead of being genuine.
· Weak regulatory oversight can occur because mis leading eco-claims may not be taken as seriously and not warren legal penalties. 
These pressures can lead to the automobile companies to continue to Greenwash.
Automobile companies feel the regulatory risks and feel the need to show how environmentally friendly their cars are.

There are many consequences to Greenwashing in the Auto Industry. 
· Loss of trust from customer- Research has shown that greenwashing can lead to belief disconfirmation, confusion and even brand hate.
· Legal or regulatory risks that may cause fines and lawsuits.
· Greenwashing can cause companies to be at financial risk due to their undermining of genuine sustainability.
For change to be seen it is Important that the root causes are being addressed.
· Regulators need to be stricter with regulations and rules regarding environmental claims and enforce them.
· Incentives should be available to companies based on their genuine Environmentally friendly performances and not of marketing or slogans.
· Also, the industry can help to educate customers and strengthen their ESG frameworks to authentically support environmental and sustainable development within the Automobile industry.






 


