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AIM(S)

· To provide students with an appreciation of marketing concepts and techniques.  
· To consider the importance of consumer trends and behaviour in the development of marketing strategies.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:

1. Demonstrate an understanding of the importance and practice of marketing and the impact on promotional activities in the logistics industry.
 
2. Demonstrate an understanding of the impact of consumer behaviour and trends in the development of marketing strategies.

INDICATIVE CONTENT
		
· Marketing Mix:   Product, Place, Price, Promotion, Physical Evidence, People, Process; the extension of the Marketing Mix:  4 Cs:  Consumer, Cost Communication, Convenience; 7 Cs, Compass Model.;  
· Market Segmentation:  The market environment: competition, demographics, cultural forces.   The application of market research, market segmentation, analysis of consumer needs and behaviour.
· Distribution: Access to channels of distribution; factors affecting choice of channel(s) and customer service levels; etailing; carbon footprint.
· Sustainability: The role of corporate ethics in the marketing strategy; sustainable product development; Corporate Social Responsibility;  Impact of culture on marketing strategies
· Role of Government, Non-Government and Pan-National organisations: BRICKMATE, NAFTA, EU, AFTA, MINT, Convisant

LEARNING AND TEACHING STRATEGY

Individual topics will be introduced by a weekly lecture of two hours. Lectures will be supported by self-assessment exercises and/or directed study. Seminars, group discussions and workshops will be used to understand the role and importance of marketing in a logistics context

Allocation of teaching hours to deliver the module are:




	Activity type
	Hours
	Percentage

	Scheduled learning
	60
	30%

	Independent learning
	140
	70%

	Placement learning
	0
	0%

	TOTAL
	200
	100%



ASSESSMENT

Formative:

A group presentation on a subject drawn from the indicative content

Summative:

Assessment Component 1 – 50%
The assessment will be in the form of a report analysing key marketing aspects of a specific scenario within the logistics industry (word count 1,750 words +/-10%)

Exemplar

Select an organisation with which you are familiar. What is the Core, Actual and Augmented product or service that it delivers?

(Essay 1,750 words +/-10%)

Assessment Component 2 – 50%
The assessment will be in the form of an essay analysing the impact of sustainability in the development of marketing strategies. (word count 1,750 words +/-10%)

Exemplar

The Bruntland Report defined a sustainable society as
“…..one that meets the needs of the present without compromising the ability of future generations to meet their own needs”.
Discuss the report’s definition demonstrating where the examples of marketing strategies with which you are familiar do, or do not, meet the needs of today without compromising the needs of tomorrow.

(Essay 1,750 words +/-10%)

Assessment Summary

	Activity type
	Percentage

	Written
	0%

	Coursework
	100%

	Practical
	0%

	TOTAL
	100%












EDUCATION FOR SUSTAINABLE DEVELOPMENT (ESD)

	Does the module contribute to ESD?
	Yes


	
	No


	If yes please provide brief details (no more than 100 words):

Environmental issues such as social inclusion and sustainable operations are recognised as strategically important throughout chains of supply and production and this is evidenced by the Indicative Content of this module.
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