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	01  Introduction and Research Aim 
Overview: This poster provides an overview of my dissertation's approach, which focuses on secondary research to examine how social media influences young people' self-esteem and body image in the UK.

Research Goal: To investigate how social media affects young adults (18–30) in the UK's perceptions of their bodies and self-worth, looking for trends in social comparison and psychological effects.

	02 Search Strategy 
The terms The research issue led to the development of key terminology including Instagram, TikTok, young adults, body image, self-esteem, and social media. The search was further expanded by using synonyms such as mental wellness and attractiveness satisfaction (Aveyard, 2019).

Boolean Operators: To increase relevance and refine search results, boolean operators (AND, OR, NOT) were applied. For instance, "body image" AND "social media" AND "UK" (Cohen, Manion, and Morrison, 2018).

Structured Plan: Using a search log to document databases searched, keyword combinations, and pertinent results, a systematic search strategy was adhered to. This approach facilitates a methodical and open literature review procedure (Aveyard, 2019).



	03 Searching for Information 
Google Scholar, PubMed, UWTSD Library, GOV.UK, and NHS Digital were the databases used; these were chosen based on their reliability and applicability (Coughlan and Cronin, 2020).

Filters: UK emphasis, age group 18–30, peer-reviewed, applied date range 2010–2025.

Procedure: Findings are monitored in a summary table (see Appendix A); keywords are modified to increase relevancy.


 
	04 Picture / Graph / Visual Aid / Statistics 
Chart: 42% of women and 23% of men in the UK report having low body confidence (Mental Health Foundation, 2022).

Goal: Supports the research emphasis and draws attention to the scope of the problem.



	05 Research Validation and Analysis
Definition: Verifying the validity, dependability, and applicability of sources (Saunders, Lewis, and Thornhill, 2019).

Validation: To evaluate the quality and relevance of the sources, organised reading and comparison strategies were used, supported by summary tables (Aveyard, 2019).

Analysis: Using thematic coding, recurring concepts like as exposure to social media, body dissatisfaction, and self-esteem were grouped into themes for Chapter 4 (Braun and Clarke, 2006).



	06 Inclusion Criteria 
Included Sources: Peer-reviewed, published in recent 10 years, UK-based, completely accessible online (Booth, Sutton and Papaioannou, 2016).

Goal: Ensures relevance to young adults in the UK while keeping focus.

	07 Exclusion Criteria 
Sources that are inaccessible, older than ten years, and non-UK studies are excluded.

The goal is to guarantee that literature is up to date, pertinent, and trustworthy (Booth, Sutton, and Papaioannou, 2016).



	08 Ethical Considerations
· The trustworthiness, transparency, and credibility of the research findings were enhanced by ethical considerations.
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% of UK Adults Reporting Low Body Confidence

Women	Gender	42	Men	Gender	23	
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