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	Student Number
	2513101
	Student Name
	Audrey ABOUEU

	

	Website Chosen 
	The cooking academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: With a good browser and a good connectivity, the website does take 2 to 3 second to open and a publicity accessible guideline and tools allows you to properly drive your search on the website.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has many sub-pages such as cooking classes, wine and whisky tasting events only to site these few. When opening the website, we are presented with three top sub-pages featuring classes (cooking, baking) and categories (cooperate social responsibilities, virtual team building, wellbeing in the workplace).




	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: the website provides an option to book courses. The Beginner’s Cookery Class
Is available for booking at the price of £199 from feb17 from 9h30am to 15pm at Rickmansworth. You can also buy an open voucher valid from the date of purchase. You can see the available places for the course that you chose, you also have a short video explaining what to expect during the experience. The differences available plate form where you can find out more about them will be at the bottom.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the website should have a clear separation between the different the sub-page by using different colours. The “my account” option would have been better on the right inside of the page. May create an apps separate from the website that can only deal with everything course.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? The cooking classes section is well organised into sub-pages explaining what to expect for each cooking classes and well visible on the pc compere to the web being open on the mobile phone. On the mobile you can get some pop ups from over site when the pc offers you a larger capacity on the screen.


	Answer: the website can be a quiet overwhelming with all the information available if you are not use to the site and that is your first visit. The sub-pages are quiet heavy with information.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: the use of colour on the web site has been well implemented, the use of the sage green is quiet inviting especially for a cooking website remind me of the green olives. The customer can find the list of their sponsors and clients. The website has a good range of picture of previous participants and their achievement.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: a list telephone number has been provided on the website where you can call. An email address is also available for you to send an email. For a specific request from the website a form is available to fill out and send back


	Question 2d – How effective are the social media links on the website?


	Answer: the social media (Instagram) is well active with feed a reset as October 2025 with video and pictures of the different activities that took place al throughout the year, with 2655 followers the uplink is available and take you straight to the website. Class menus, open gardens and reviews can be found there. They also have a chapter on menopause where you can learn a lot about the subject.


	
Section 3 – Perceived Value

(75 words maximum for each answer), 

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website has a clear presentation of the services and experience they offer to customer. At the top you will find the cooking classes, the team building and leaderships events, the corporate social responsibilities, Corporate Social Responsibility, Wellness in the Workplace, Private Classes & Chef Tutoring and vouches. Even if the website is more overview-oriented images and clear heading are used describe what to expect.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The reviews are easily accessible on the website from the section “about us” where customer can read a variety of customer comments about different types of experiences. You can also find reviews from site like Trustpilot. The website has not an apparent date on the different reviews left by customer.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are available on the website. A half-day cooking class are around £125 for a 3hour class. Private and exclusive classes (for friends and family) start at around £1,200. Event and party cookery experiences start from around £600 for half-day and £999 for full-day classes. These prices are shown on class listing pages or product pages where you can book or buy vouchers.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking class

	
	2.corporate
 event

	
	3. Learning to cook

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I can safely say yes, because the website quite relevant to the current market with more people looking into learning to cook.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: create an apps 
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