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Target population: Universi dents (aged 18-25

This population was selected because young adults are at a key
life stage where habits are still forming. University students also
represent a high-consumption group due to convenience-based
lifestyles, while simultaneously reporting great concern for
environmental issues. Intervening at this stage offers an
opportunity to establish long-term sustainable behaviours with
potential effects on future households and workplaces.

Why do we need to take action?

Climate change is one of the most urgent global challenges, driven largely by
human behaviour. Everyday actions such as excessive energy use, reliance on

"~ environmental behaviours. Targeting everyday behaviours is therefore crucial, as
small, sustained changes at the individual level can collectively lead to
meaningful reductions in environmental impact.

Real-world application

e :Pre- and post-intervention surveys assessing attitudes and self-reported behaviour

» Observational measures (e.g. reduction in single-use plastics sold on campus)

e Comparison across intervention and non-intervention sites
If effective, this campaign could be easily adapted for other populations and environmental
behaviours, supporting wider climate change mitigation efforts through evidence-based behaviour
change strategies.
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