This essay is going to cover the topic of marketing and how it is used in organisations, the trends which effect the macro environment and how it can be adapted to best fit the ever-changing digital world we now live in. However, before covering any of this, we must know what marketing itself is. Marketing is the process by which a corporation promotes the purchase or sale of a product or service. Marketing is range from affiliates who work on behalf of a business to help promote products, to delivering products to consumers or other businesses alongside the classics, advertising & selling. (Twin, 2020) Marketing has been used throughout history dating back to early 1900s in attempts to draw in people's attention towards a specific product and set to have the main goal of increase sales by selling as much as possible with little to no concern for anything else. (KnowThis.com, 2018) That was until the 1950s came round, as companies now began to realise the most effective strategies were to appeal to the customer's needs, and that is what an effective marketing team strives to do, embrace feedback in hopes of developing products which customers wants, so that the product sells itself, all that is needed is for the customer to acknowledge its existence.

Marketing is a vital part of any organisation; it is important as it informs current and future customers about an organisation and how it may help them meet a need. It keeps the company in people's minds long after a transaction is completed, so that the business will be the first one they think of when in need of aid. Alongside this, marketing disperses the information about a business, leading it to have a significant impact on the organisation's reputation, and achieves this by presenting a strong, professional marketing method. Furthermore, marketing broadens the reach and draws attention to what is being sold, making it more likely that people will purchase it. With all points linking to the organisation's overall growth. (Staff Writer, 2021) The goal of marketing is to establish a brand, attract new customers, and keep existing ones loyal. Marketers must understand what variables influence customers' decisions to use a particular hospitality service, and they must conduct ongoing research to ensure that marketing campaigns are directed at the target audience. Knowing which market segment, a company is targeting allows marketing approaches to be tailored to fit that market and increase the likelihood of success. Younger people are more inclined to respond to social media, whereas older people are more likely to be influenced by television, radio, and newspapers. (BBC Bitesize, 2019) As previously stated, effective marketing allows for organisations to grow, and increase their number of customers both new and loyal, this majorly benefits organizations as it allows them to flourish by interacting with customers and differentiating themselves from competitors, as well as assisting in the discovery of new products and empowering people to make decisions. Alongside this effective marketing allows organisations to view marketing as a competitive advantage rather than merely a sales augmentation department by businesses, (profitworks.ca, n.d.) as by taking this view, it shows that the organisation is not just built on the one goal of profit and cares for the needs and wants of customer which will then be shown within the products which get made. Depending on the organisation's goals, the marketing objectives can be used to achieve the goals set, for example, if an organisation wishes to increase their market share, then they would begin research into gaining an increased percentage of new customers, whether this be first time buyers into the industry, or by persuading customers to leave competitors, again depending on which of these customers they goal is to obtain, the marketing done will be tailored fit to them, a new customer would be wary and cautious if it’s a brand new industry, and thus the organisation would wish to give more details to ensure security for the customer, whereas for a customer who is just purchasing from a competitor, the organisation would wish to display any additional benefits they could offer if they’re product is at similar prices or more, or they would simply try to push their cheaper prices if that were the case, any form of marketing could have its success measured by the SMART technique (www.smart-goals-guide.com, n.d.) which allows for any one goal to be specific, measurable, accurate, reasonable and time framed, so an example would be to gain market share by 5% within the next two quarters by taking customers from competitors, by doing so allows for organisations to see how effect certain strategies are and thus whether or not they should be adapted more, left as they are, or completely dropped from usage. Another effective marketing strategy which could be used would be the social marketing concept. The Societal Marketing Concept evaluates what the customer wants today while also considering what society wants now and, in the future, emphasising the importance of meeting society's long-term goals. Its goal is to meet current consumer and commercial needs while also ensuring that future generations will be able to meet their own. This philosophy's components frequently strive to be socially and environmentally responsible, addressing concerns such as pollution, employment conditions, safety, and corporate social responsibility. The societal marketing idea may be the finest of the marketing concepts since it considers society's long-term interests and thus provides a solid foundation for a successful marketing plan. It is, however, the most difficult of all Marketing Concepts. Companies must strike a balance between three factors at the same time: the company’s profits, consumer wants, and society’s interests. (Maximilian Claessens, 2015)
The macro environment is built up from 6 elements, PESTLE (Political, Economic, Sociological, Technological, Legal & Environmental) each having their own effects on businesses and being a key point to carefully consider. PESTLE is a technique for analysing the key forces that affect a company. If the organisation is a sailboat, various external influences act on the boat like the wind, waves, and currents, making it easier or more difficult for the boat to reach its destination. As a result, it is a crucial navigational aid for businesses as they consider their future and plan how to get there. (Oxford Learning Lab, 2018) As each element has such a strong impact on any organisation it is hard to pick one and say this is the best above all others as it is simply not true, there is no one best, and the actual “best” would be to take full advantage of all six. However, having said this, due to the ever growing, rapidly changing times, technology is one every company of any kind needs to be aware of, as the population increasingly moves online every day, with 52.4% of the world access online media via mobile phones (Khalid Saleh, 2015) and locations such as Asia which was once seen as a “poor” continent having grown over 2000% of internet users since 2000, (Internet World Stats, 2021) meaning that more markets are becoming open to an international scale whether they wish to or not. Furthermore, due to recent pandemic, which led to numerous nation lockdowns (Institute for Government Analysis, 2021) and thus the closing of many businesses both temporarily and permanently, especially those who either did not or could not resume sales via online channels, such as smaller pubs and restaurants. (Office for National Statistics, 2020) However, to those who already did or were quick enough to adapt, they manage to see a continuation of sales and some would even have been lucky enough to now be competing in a market with no nearby competitors, an extreme example of this would be Amazon, which managed to not only survive the pandemic and the lockdowns issues, but actually managed to increase gross profit by ending the year with a staggering 35.17% equal to $189.172B (www.macrotrends.net, n.d.) So, from using the pandemic as just one example, we can see just how important it is to have up to date technology running throughout any business. Furthermore, as previously mentioned, the pandemic is just one example, another would be the up and rising cryptocurrency, as it is effecting marketing on all different sorts, initially just by having customers rapidly jump from being lower class, to now being apart of the wealthiest people on the planet, with some only investing a small amount from £1000 which if invested correctly is now worth millions, (admin, 25 October 2021) however without drifting from the point to far, these cryptocurrencies has also effected large time business such as tesla, as it is an easy liquidation method (Carisbel Guaramato, 27 April 2021) which could help deter organisation from going into debt or prevent from ever requiring a loan in the first place, which in theory would then have a backlash towards banks if more businesses decided to go down this route, thus effecting the entire economy. Another section of cryptocurrencies are the NFT’s which can be purchased and traded via certain marketplaces, as alone these NFT’s are beginning to change people's status as holding certain NFT’s make people more desirable, (www.bloomberg.com, 26 August 2021.) but more importantly as of now, the new metaverse’s being made from major tech companies such as Roblox, Nvidia & Facebook now renamed Meta to name a few, (Bobrowsky, 2021) as this allows for businesses to have a whole new area of advertisement, with one company “Coke” having already invested into NFT’s and metaverse as a new branch of advertisements. (Marketing Dive, 29 July 2021) So, from looking at the facts, it is quite easy to distinguish just how important and impacting the technology is especially today’s business.
As stated above, with the world increasingly adapting into a digital era, new streams of marketing are opening allowing organisations to become more creative with marketing strategies and become more specific with whom their target audience is as there is a higher chance to engage with them via digital mean rather than in person. This new age of marketing is classified as “digital marketing” and is the use of the Internet, mobile devices, social media, search engines, and other platforms to reach consumers. In comparison to traditional marketing, some marketing experts consider digital marketing to be an entirely new endeavour that necessitates a new way of approaching customers and new ways of understanding how customers behave, as it allows businesses to target a specific segment of their customer base and is interactive, allowing for real-time feedback, saving time, resources, and money. (Barone, 2020) Digital marketing allows for organisations to expand themselves on a horizontal level (Study.com, 2021) by selling their product/service on more markets, which could help contribute to a vast number of goals, growth in general, expanding to become an international organisation, increase number of customers by opening into new markets, or the simple, increase sales & profit. One of the many options to partake within digital marketing is the pay per click, where businesses can create and display content to their targeted audience, and then get compensated for particular actions made on the ad using PPC advertising networks. In many cases, the company will pay for ad clicks that direct consumers to their website, but on some platforms, the company may also pay for impressions, video views, and on-site engagements. PPC advertising allows for businesses to gain a competitive advantage by promoting their brand and products in front of interested users who would not have found them otherwise. It may, unsurprisingly, be an invaluable tool for raising brand recognition, generating leads, and increasing conversions. (Disruptive Advertising, 8 December 2018) Another marketing method to be used would be SEO formerly known as search engine optimisation, and is the practise of increasing a website's ranking in search results on Google, Bing, and other search engines. By containing high-quality, informative listings that fit the user’s search query you are more capable of ranking higher due to the search engine wanting to provide the best outcome for users. An organisation can boost the visibility of their website's pages in relevant and meaningful search results by implementing SEO marketing, thus allowing for an increased customer base, which in theory then increases sales, as the customers would already be interested in the product/service. (Storm, July 25 2019) Lastly, social media marketing is the use of social media and social networks to promote a company's products and services and can also be referred to as SMM. Companies can use social media marketing to communicate with existing consumers and reach out to new ones while also promoting their intended culture, mission, or tone. Marketers can track the performance of their efforts with social media marketing's purpose-built data analytics tools. Marketers can use a variety of tactics and strategies to promote content and get users to interact with it on social media networks. Many social media platforms allow users to contribute precise geographic, demographic, and personal data, allowing advertisers to target their messages to what users are most likely to respond to. (Hayes, 2021) Social media developed as a marketing platform as it allows businesses to obtain real time feedback and engage with more customers within a shorter time period, and from that have developed a better customer service, (PushON, 2018) as customers no longer need to write an email and wait for a reply, nor phone, they can simple message via their phone with ease, and due to how social media is viewed within society, more people feel comfortable doing so, thus resulting in customers getting help more frequently, while businesses can gather research at an alarming rate in comparison to past techniques, and in that case social media is a very beneficial platform, alongside this social media continues to grow and change to become the best it can be. However, there are still many limitations to social media in the aspect of fake accounts disrupting businesses, or potentially even ruining their credibility, and despite them being able to be resolved on the small scale, those antagonises can just continue to make accounts to infiltrate businesses on social media, as there is always a way around blocks yet, and when considering this aspect, social media is not as perfect as it may present itself for businesses. So, when looking over both sides of social media marketing, despite the issues which can be arise, it still is a majorly beneficial factor for any business to incorporate, just due to the sheer numbers of people on social media.

To summarise, marketing is a crucial point for any organisation despite whether they are digital, or newly founded or an older company, marketing will always be of use if they wish to be successful. Organisations can take advantage of marketing as a tool to help achieve their overall goals, if used correctly and proceeded with caution, such as increasing market shares, growth or just an increase in sales. Businesses must also be aware of the macro environment and how it can affect their marketing, especially due to how spontaneous the changes occur, and lastly, organisations should seriously consider the new age of digital marketing if they have not already including social media, despite its unique draw backs. The ultimate purpose of marketing for an organisation is the same as any other part of an organisation, which is to streamline itself to become as efficient as it can.
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