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Comparison of the marketing methods of Premier Inn and Hilton Hotels
Any firm, particularly those in the hospitality sector, must have marketing as a core component. It entails using a variety of strategies to market and sell goods and services to prospective clients. Marketing is essential to the hotel sector since it enables hotels to draw in and keep guests while also generating income and increasing brand recognition. The marketing approaches and plans of two international hotel companies, Premier Inn and Hilton Hotel, will be contrasted in this article. Two of the most well-known international hotel brands in the world are Premier Inn and Hilton. The British hotel brand Premier Inn was established in 1987 and is a division of Whitbread Plc. With more than 800 hotels across the UK, Ireland, and Germany, it is the largest hotel brand in the country (Whitbread PLC, 2021). Contrarily, Conrad Hilton started the Hilton Hotel, an American worldwide hospitality corporation, in 1919 (Hilton Worldwide Holdings Inc., 2021). These two hotels were chosen because they represent two opposing extremities of the hotel industry's spectrum. While Hilton Hotel is recognised for providing luxurious lodging, Premier Inn is known for providing affordable lodging.
Over the years, Premier Inn and Hilton Hotel have used various marketing strategies and made various marketing decisions. In the past, Premier Inn has emphasised providing economical lodging and has positioned itself as a hotel chain that is accommodating to travellers on a tight budget. Its marketing initiatives, which highlighted its affordable rates and cosy accommodations, have mirrored this. For instance, Premier Inn introduced its "Good Night Guarantee" promotion at the beginning of the 2010s, promising clients a restful night's sleep or their money back (Mizik et al., 2018). The goal of this campaign was to set Premier Inn apart from its rivals and foster brand loyalty. In recent years, Premier Inn has increased the emphasis on technology and the customer experience in its marketing strategy. For instance, it created a mobile app that enables clients to reserve rooms, check in, and access data throughout their stay (Premier Inn, 2021). To improve the client experience, it has also made investments in smart room technologies, such as voice-activated room controls (Lee, 2021). These marketing decisions show Premier Inn's intention to stand out from other low-cost hotel companies and appeal to a younger, tech-savvy population. On the other side, Hilton Hotel has concentrated on providing upscale lodging and has positioned itself as a premium hotel brand. Its marketing efforts have highlighted the high-end amenities and individualised service it offers. For instance, Hilton Hotel introduced its "Stay Hilton. Go Everywhere." campaign, which highlighted the unique experiences that guests could have at Hilton hotels (Goldman, 2003). This campaign was a way for Hilton Hotel to differentiate itself from its competitors and build brand loyalty among luxury travelers. In recent years, Hilton Hotel has also expanded its marketing approach to include a focus on sustainability and social responsibility. For example, it has launched a program called "Travel with Purpose," which focuses on reducing environmental impact, supporting local communities, and promoting diversity and inclusion (Hilton, 2021). This marketing approach reflects Hilton Hotel's desire to appeal to socially conscious consumers and differentiate itself from other luxury hotel brands. In terms of changes in their marketing approaches, both Premier Inn and Hilton Hotel have embraced digital marketing and social media (Krishen et al.,2018). Premier Inn has leveraged social media to engage with customers and promote its brand. 
In the hotel sector, Premier Inn and Hilton Hotel now have differing market positions. The company's emphasis on technology and price has made it more appealing to a wide range of clients, including younger, tech-savvy visitors and those on a tighter budget. With ambitions to develop hotels in fresh areas like Germany and France, Premier Inn has increased its presence in foreign countries recently. These markets include the Middle East and Asia (Premier Inn, 2021). This increase demonstrates the brand's dedication to development and its aspiration to dominate the worldwide hotel market. The Hilton Hotel brand has been successful in attracting high-end business clients and affluent tourists because to its emphasis on luxury and personalised service. A sizable amount of Hilton Hotel's income is generated outside of the US, indicating the company's strong presence in foreign markets (Hilton Worldwide Holdings Inc., 2021). Through its Canopy by Hilton and Curio Collection brands, the company has also made a deliberate effort to attract younger travellers and increase its footprint in the lifestyle hotel market in recent years (Hilton Worldwide Holdings Inc., 2021). This growth demonstrates the brand's dedication to innovation and its ambition to maintain relevance in a hospitality sector that is continually changing. Other hotel brands, such as global chains and independent hotels, compete with both Premier Inn and Hilton Hotel. While Hilton Hotel competes with other luxury hotel brands like Marriott and Four Seasons, Premier Inn competes with other cheap hotel chains like Travelodge and ibis (Grigsby, 2015). Even yet, despite the COVID-19 pandemic's hurdles, both brands have solid market positions and devoted consumer bases (Gursoy et al., 2020).
In order to connect with their target markets and advance their brands, Premier Inn and Hilton Hotels employ several marketing techniques. With a major emphasis on its mobile app and website, Premier Inn's marketing approach emphasises accessibility and technology. The "Good Night Guarantee," which ensures that customers will have a comfortable stay or their money back, is highlighted in the brand's marketing efforts (Premier Inn, 2021). To attract particular demographic groups, such as families and business travellers, Premier Inn also use tailored advertising (Premier Inn, 2021). With active profiles on websites like Facebook and Twitter, the brand is also well-represented on social media (Premier Inn, 2021). The way Premier Inn uses technology and targeted advertising shows that it is dedicated to innovation and that it recognises the value of digital marketing in the current hospitality sector. The marketing plan for the Hilton Hotel places a strong emphasis on its loyalty programme and alliances with upscale companies while emphasising luxury and individualised service. With its "Conrad Concierge" service, which enables visitors to personalise their stay using a mobile app, the brand's marketing efforts promote its high-end facilities and individualised experiences. (Hilton Worldwide Holdings Inc., 2021). With a committed staff that assists customers in the planning and execution of high-end events at its locations, Hilton Hotel also has a significant presence in the meetings and events sector (Hilton Worldwide Holdings Inc., 2021). The company also collaborates with high-end companies like Waldorf Astoria and Aston Martin, which enhances its reputation as a premium brand (Hilton Worldwide Holdings Inc., 2021). The Hilton Hotel's emphasis on individualised service and luxurious experiences showcases its dedication to giving visitors a high-end experience. Both Premier Inn and Hilton Hotel include corporate social responsibility (CSR) and sustainability into their marketing plans (Cherapanukorn et al., 2014). In addition to emphasising its dedication to sustainability in its marketing efforts, Premier Inn has introduced sustainable practises in its hotels, such as lowering waste and energy usage (Premier Inn, 2021). "Travel with Purpose," a specific sustainability programme of Hilton Hotels, aims to lessen the brand's environmental impact and aid local communities (Hilton Worldwide Holdings Inc., 2016).Hilton Hotel's use of sustainability and CSR in its marketing reflects its commitment to responsible tourism and its understanding of the importance of environmental and social responsibility in today's hospitality industry.
Both Premier Inn and Hilton Hotel have taken sustainability and green message into account while developing their marketing strategies. In addition to emphasising its dedication to sustainability in its marketing efforts, Premier Inn has incorporated sustainable practises in its hotels, such as lowering trash and energy usage. Through programmes including lowering the usage of single-use plastics and procuring food locally, the company's "Good Together" project seeks to lessen its environmental effect and help neighbourhood communities (Premier Inn, 2021). The green messaging used by Premier Inn demonstrates the company's dedication to ethical travel and appreciation for sustainability in the modern hospitality sector. Similar to this, Hilton Hotels' "Travel with Purpose" sustainability initiative strives to lessen the brand's environmental impact and aid local communities. The programme involves activities including promoting sustainable procurement methods and lowering waste, energy, and water use (Hilton Worldwide Holdings Inc., 2021). In addition, Hilton Hotel promotes the usage of renewable energy sources and minimises the use of single-use plastics in its marketing activities (Hilton Worldwide Holdings Inc., 2021). The emphasis on sustainability and green language in the marketing of both Premier Inn and Hilton Hotels demonstrates their dedication to ethical travel and environmental stewardship. By emphasising their sustainability initiatives, they draw in visitors who are concerned about the environment and prioritise sustainability while making travel decisions. Additionally, their emphasis on sustainability might draw visitors who value socially responsible enterprises and support organisations that are dedicated to minimising their impact on the environment.
In conclusion, the marketing approaches and techniques used by Hilton Hotel and Premier Inn show their dedication to adjusting to changes in the hospitality business and satisfying the demands and preferences of contemporary customers. Both businesses have developed their marketing strategies over time, placing a heavy emphasis on personalised experiences and digital marketing. Their dedication to sustainability and green marketing also shows that they recognise the value of responsible travel and environmental stewardship. Overall, the marketing methods used by Premier Inn and Hilton Hotels have enabled them to hold onto their positions as the top international hotel chains in a cutthroat market.
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