Method

Participants

The participants for this study were selected through purposive sampling to ensure the inclusion of individuals with relevant experiences related to the research questions. A total of 12 participants, four in each of the three focus groups, comprising six males and six females ranging from 22 to 47 years of age, were recruited. All participants worked in office jobs in West Wales and responded to a request following a post outlining the study on LinkedIn. Participation was voluntary, and informed consent was obtained before data collection. 

Data Collection and Materials 

Data were collected through three focus groups via semi-structured questions, which allowed for flexibility while maintaining a focus on key topics. Three central areas of focus guided the discussions: the effect of dominant traits on their work and relationships, how they handle stress or challenges and an exploration of the strategies or practices used to balance or enhance their dominant traits. The focus groups, which lasted approximately 45 minutes, were conducted in a location convenient for participants and audio-recorded with their permission. 

Data Analysis
Data were analysed using Braun and Clarke’s (2006) thematic analysis, following the six-step process:

1. Familiarization with the Data: Read and re-read the data to understand its meaning. Note initial ideas and potential patterns.
2. Generating Initial Codes: Identify and organise meaningful features of the data by systematically coding it and highlighting interesting sections. Generate codes that capture significant features of the data and apply them across the entire dataset.
3. Searching for Themes: Group codes into broader patterns or themes. Collate codes into potential themes. Look for relationships between codes and broader themes. Gather all relevant data for each theme.
4. Reviewing Themes: Refine themes by checking how well they capture the dataset. Review all coded data for each theme to ensure coherence. Split, merge, or discard themes that are not useful or coherent. Revisit the dataset to ensure no important information is missed.
5. Defining and Naming Themes: Clearly define what each theme represents. Create a detailed analysis of each theme. Consider how themes relate to each other and the research question. Develop concise, informative names for each theme.

Ethical Considerations
Ethical approval for this study was obtained from the psychology discipline ethics board. Participants were assured of confidentiality, and pseudonyms were used in all documentation. Data were securely stored, and participants retained the right to withdraw from the study at any time without penalty.


































