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Presentation Notes
Title page
Hello, my name is Bamidele and I will be taking you through my contemporary themes research paper based on navigating the digital frontier and overcoming challenges in technology-driven hospitality. 
This presentation will discuss various different aspects relating to technology and hospitality, such as: the impact on COVID-19 on technology in hospitality, customer relationship management, user experience design, the effects of tech-driven hospitality in luxury hotels and any future policy and management options.
Introduction
The hotel and hospitality industry has always been at the forefront of adopting innovation and adjusting to shifting consumer expectations. According to WANG and Jing, 2009, a modern theme known as "tech-driven hospitality" has recently been the industry's driving force. The use of technology in many areas of the hotel and hospitality industry is known as "tech-driven hospitality." Technology has completely changed how hotels engage with visitors and streamline their operations, from smartphone applications and online booking systems to smart room controls and individualised client services. With the power of cutting-edge solutions, this theme captures the meeting point of technology and hospitality, resulting in smooth and unique visitor experiences.
Overview
This theme provides an insight in to how hotels are able to gain a competitive edge in a market that is getting more congested. The rise of internet travel agencies, home-sharing websites, and alternative lodging options has considerably affected the sector. Hotels must distinguish themselves to stand out and draw visitors. By embracing technology, hotels may differentiate themselves from their rivals and attract new customers by providing distinctive features like interactive in-room technology, virtual reality experiences, and AI-powered Chabot.
Additionally, tech-driven hospitality improves cost-effectiveness and operational efficiency. Processes are streamlined, human errors are eliminated, and resource management is optimised through automation and digital solutions.
The relevance of tech-driven hospitality also results from changing modern travellers' requirements and expectations. Consumer behaviour has fundamentally changed due to the digital revolution, and travellers now expect connected, frictionless experiences at every turn.
With the help of automated housekeeping systems, data analytics, and revenue management, hotels can run more profitably, distribute resources wisely, and maximise guest satisfaction.


COVID-19 & Technology
In addition to improving customer satisfaction, the use of technology in the hospitality industry also addresses health and safety issues, particularly in light of the COVID-19 pandemic. 
Hotels can offer contactless services such as online check-ins, the use of digital keys and contactless check out services. These services have the aim of reducing face to face interaction and thus reducing the transmission of viruses.
Customer relationship management (CRM)
CRM is concerned with creating and preserving solid customer relationships. CRM is essential for using guest data to personalise services, target marketing campaigns, and raise guest satisfaction in tech-driven hospitality. To personalise experiences and encourage guest loyalty, CRM tactics and technology will be used.
Data analytics and business intelligence are essential for exploiting guest data to obtain insights, spot trends, and make data-driven decisions.
In order to compete in the market, hospitality companies are aware that their clients demand ongoing innovation. As a result, they make an effort to innovate continuously. The use of CRM can assist with the process of innovation by providing hospitality industries with data which informs them of which areas require innovation.
User Experience (UX) Design
UX design is concerned with producing user experiences that are seamless and clear. UX design principles are crucial for creating user-friendly interfaces, mobile applications, and interactive in-room technology in tech-driven hospitality. UX design principles increase customer engagement and satisfaction.
Technology improvements provide new possibilities but also raise questions about privacy and data security. To ensure customer confidence and secure their personal information, the fundamental ideas around privacy protection, data security measures, and compliance with data protection requirements must be adhered to.
Effects of tech-driven hospitality in Luxury Hotels
The modern theme of tech-driven hospitality might be seen to have an adverse effect on the luxury hotel industry.
Luxury hotels have traditionally been associated with grace, extravagance, and top-notch guest service. With the rise of tech-driven hospitality, these businesses must figure out how to use technology without sacrificing the intimate, customised service they are known for. If used correctly, technology integration in luxury hotels can improve customer experiences, optimise processes, and help hotels to maintain a competitive global market advantage.


Future policy and management options
Government agencies and business organisations can play a significant role in creating regulations and standards that encourage the safe use of technology in luxury hotels. This can entail establishing rules for data security and privacy, making sure that laws are followed, and encouraging transparency in the use of visitor data.
Collaboration and knowledge sharing among luxury hotels should be encouraged to promote innovation and best practices. Hoteliers, technology providers, and experts can exchange insights, success stories, and difficulties at industry conferences, workshops, and forums.
Training and upskilling are also areas to consider. As technology becomes increasingly integrated into the operations of upscale hotels, it is essential to offer employees the chance to receive training and upskilling. This can involve developing technical abilities for using and maintaining technological systems and soft skills to guarantee a flawless visitor experience.
Encouraging guest input and continuous improvement is another solution. Gathering and evaluating input from customers regarding the use of technology is crucial for ongoing development. Luxury hotels should have systems to collect customer feedback and modify their tech-driven offers in response to it. According to Farrington et al, regular surveys, online reviews, and platforms for visitor feedback can offer insightful information that can be used to improve the guest experience.
The ethical use of visitor data must be a top priority for luxury hotels. Maintaining customer trust requires putting stern data protection controls in place, getting explicit consent, and ensuring data security. The privacy and security of guest information should be given priority in hotels' policies and procedures, which should be aligned with data protection standards.
Conclusion
It is clear that the use of technology in the hospitality industry can result in better guest experiences, more operational effectiveness, and a more robust market position. Luxury hotels can provide seamless, personalised experiences that meet the expectations of today's tech-savvy visitors by utilising technological solutions like mobile check-ins, personalised guest services, data analytics, and digital marketing techniques.
Luxury hotels must understand how visitors' demands and expectations are changing in the digital era. The use of technology can assist with uncovering these demands and expectations.
It is clear that technology integration in luxury hotels is not only a trend but a crucial step in satisfying current customers' expectations. By embracing technology, luxury hotels can open up new doors for success, sustainability, and growth in the competitive and dynamic luxury hospitality market.
Thank you
Thank you for your time.
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