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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site is easy to find, loads very quickly, and is easy to navigate. The site uses appropriate images, and this makes the site load quickly. A fast-loading website is not just a matter of convenience. It also has SEO benefits, meaning it can rank higher in search results, attracting more visitors. So, if you are website owner, you should make optimizing your websites loading speed a priority. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site is very well laid out, depending on where you want to go you can easily choose the page you want. The subpages are well structured, the hotel page is presented in great detail, with pictures, making the decision much simpler. On the restaurant side, the choice is a little more difficult, because here we don’t have pictures. We have page for each category, food, drinks, kids, this week’s special, Sunday best.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Depending on what you want to book, you can easily navigate, making booking very easily. On the page where you need to make the reservation for the restaurant, you also have the hours between which breakfast, lunch, and dinner are served. As well the calendar making booking extremely easy to make. On the hotel side a big plus are the photos, so we know exactly what the room looks like.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: The graphics and colors of the site give it a touch of elegance and refinement. The only thing I would change would be in the menu; I would add pictures next to the dish. It’s a recommendation from me and I think many clients will be delighted, because when you are indecisive, a picture is a lifesaver. Otherwise, everything is perfect.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It is very well presented and structured. Personally, I don’t think there are any differences between the mobile version and the desktop version. You can easily navigate both versions, the only difference being how familiar you are with your laptop or mobile phone. Although the mobile version is optimized for smaller screens to make it easier to use with your finger.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: Images videos, and colours are essential elements in a website design, and the way they are presented can significantly influence the user experience. The quality of the images is at an elevated level and looks professional, the size is adapted so as not to influence the page loading speed, the image is relevant and support the message. The presentation of images, videos, on a website is well thought to ensure a pleasant user presentation.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site doesn’t have a chat to communicate, but it has very well-structured feedback from that includes a lot of details. It has a phone number displayed, and you can call directly if you need assistance. Online chat can facilitate building customer relationships through frequent and personalized interactions. Without this functionality, the hotel restaurant may have difficulty maintaining contact with existing customers and attracting new customers.


	Question 2d – How effective are the social media links on the website?



	Answer: Social media has a significant impact on website links and digital marketing strategies. Sharing your website content through social media platforms helps increase its exposure. Social media facilitates interaction with customers and building a community around the brand. The Facebook and Instagram pages are constantly updated, a close relationship with customers is maintained and events are presented on both platforms. Social media plays a crucial role in driving traffic to website, improving brand visibility.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Making the services offered by a company clear to customers is essential for ensuring satisfaction, attracting new clients, and retaining existing ones. Social media promotion, using social platforms to attract customers and promote exclusive offers. They offer personalized deals or packages for various occasions, managing reservations for room, meals events. Train staff to actively promote services during interaction, whether in person, on the phone, or via email.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Making customers review available is crucial for building trust, enhancing credibility, and providing valuable insights for potential customers. On the mobile version you can see that the reviews are update, but in the desktop version the latest review are from 2024. We can see that over the years it has maintained the line of positive reviews which gives future customers confidence. Encourage customers to leave review on popular platforms.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: I saw the commitment of the staff, they responded to every feedback and based on the feedback which is 82% positive it is something I would recommend to family, friends and those who need a service that this business provide. I see pictures on their Facebook and Instagram page where celebrate their clients who choose to spend different events in their lives there. This shows openness to customers and trust in the business.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Considering the price-quality ratio, I don’t see that the price is high. The company has chosen to keep the price at an average level so that the turnover is high and then your profit will definitely increase, customers will be satisfied and thus they will come back and recommended you to their acquaintance. A satisfied customer will always bring another friend with him and thus the business grows.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. The High Field

	
	2. Address 

	
	3. Garden restaurant in Edgbaston 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. The name of hotel and the address is first in the searching and garden restaurant in Edgbaston is second in the list.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Highfield Edgbaston is situated near Birmingham, one of the UK major business hubs. Its location provides easy access to a large market and various business opportunity. The hotel is connected with public transport and major roads market. The hotel offers facilities suitable for corporate events, meeting, conferences, catering to the needs of modern business looking for professionals’ environments. The hotels can make partnership with local business for corporate events, catering, and accommodations services. Offering customized packages for corporate clients can make the hotel an attractive option for business looking to host events or accommodation staff. Maintaining a formidable reputation through excellent service and guest experiences can position Highfield Edgbaston as a preferred choice for corporate stays and event.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I had to make recommendations, it would be to include professional photos in the restaurant menu to create a visually appealing experience. Maybe I will thing to add a virtual tour to give potential guests a realistic view of the property. One blog with articles about local attractions, events, travel trips, and hotel updates to engage visitors and improve SEO. Considering to adding a live chat feature for real-time assistance with inquiries and booking. Implementing this recommendation can help to improve the overall effectiveness of the hotel’s website, increase bookings and customer satisfaction. Highlight positive guest review and testimonials on the homepage and dedicated pages to build trust and credibility, link to social media profiles and encourage sharing.
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