Swansea Business School BA Marketing Management modules
	Module title
	Learning outcomes
	Assessments

	LEVEL 4

	Finance for Business
	· Explain the nature, behaviour and purpose of cost accounting and apply cost accounting concepts, techniques and methods to business transactions.
·  Review the basic principles of accounting including use of appropriate software.
·  Prepare financial statements from initial data, dealing with both routine and non-routine transactions and analyse financial statements with confidence.

	In-class assessment 
2 hour exam


	Academic and Professional Skills
(+Cymraeg)
	•	Identify and use credible and accurate sources of information to support academic and professional tasks.
•	Apply critical thinking skills to analyse information, ideas, and arguments in academic and workplace contexts.
•	Reflect on the development of their academic and digital skills, identifying strengths, challenges, and areas for future improvement.
	In-Class Assessment (25%)
A time-constrained activity assessing students' ability to identify credible and accurate sources of information and distinguish between reliable and unreliable content.

In-Class Written Assessment (25%)
A short written task requiring students to apply critical thinking skills to analyse information, arguments, or scenarios.

Academic and Digital Skills Interview (50%)
A structured interview in which students reflect on their development of academic and digital skills throughout the module. Students will discuss their progress, challenges overcome, use of digital tools, and how their skills have developed to support future academic study and professional practice.

	Global Business Challenges

Proposed title change: Fundamentals of Global Business and Economics
	· Demonstrate understanding of the interdependence of national economies and the consequent impact on businesses
· Understanding of recent developments in the global economy
· Globalisation/deglobalisation in the 21st century
· Assess the impact of both micro- and macro-economics on business environments that will force organisational change
· Ethical, cultural, sustainability
· Demonstrate understanding of basic economic principles and modules.
	Simulation role play

	People and Organisations
(shared with Motorsport)
	· Culture
· Structure/goals
· Management and leadership
	Written (1500 words, 50%)
Group presentation (50%)

	Marketing Fundamentals 
(+Cymraeg)
(shared with Motorsport)
	•	Explain fundamental marketing principles and consumer behaviour concepts. 
•	Apply market segmentation and targeting techniques to develop marketing solutions for defined audiences. 
•	Create and communicate marketing campaigns and recommendations using appropriate professional and digital formats.
	Portfolio (50%)
Students design a marketing campaign for a business, motorsport team, event, or product. They produce:
•	Customer persona 
•	Segmentation and target market analysis 
•	Marketing objectives 
•	Promotional materials (social media posts, poster, video, email, etc.) 
•	Brief rationale explaining their choices

Presentation (50%)
Students pitch their campaign to a panel, client, or class audience and justify:
•	Target audience selection 
•	Marketing channels chosen 
•	Expected impact 
•	Campaign effectiveness measures

	Entrepreneurial Innovation
	· Business model canvas (plan)
· Innovation vs invention (entrepreneurial mindset)
· Understanding the competition
	Written – venture planning (50%)
Solo presentation (50%)

	LEVEL 5

	Integrated and Digital Communications
	· Identify how organisations interact with consumers.
· Understand customer engagement with media and content.
· Understand how to develop integrated digital and traditional communications campaigns.
	· Develop and integrated communications campaign.
· Pitch the campaign to an audience and defend/justify.

	Data Informed Decision Making
	· Understanding the ‘weight’/importance of OLAP, OLTP and big data
· Creating business dashboard based on data obtained
· Interpret data relevant to chosen industry/organisation
	Portfolio:
· Presentation: live showcase of developed platform
· Screenshots
· Peer review reflection

	Consumer Behaviour and Customer Relationship Management
	· Apply decision-making processes in relation to CRM.
· Be familiar with the concepts of social identity and self-concept.
· Analyse the key concepts of consumer psychology theory.
	Portfolio
· Consumer diary and mind map
· Academic interview

	Marketing in Practice
(shared with Motorsport)
	•	Evaluate contemporary marketing theories, frameworks, and practices within a range of organisational contexts. 
•	Develop evidence-based marketing strategies that respond to organisational objectives, market conditions, and customer needs. 
•	Apply and justify the use of digital marketing techniques to support the growth and performance of small and medium-sized enterprises (SMEs).
	Individual Written (50%) – 2,500 words
Students will critically evaluate marketing theories and frameworks and develop an evidence-based marketing strategy for a chosen organisation or SME. The report should draw upon relevant academic literature, market research, and industry evidence to justify recommendations.

Group Marketing Consultancy Roleplay (50%)
Students will work in teams acting as marketing consultants for an SME client. Through a roleplay scenario, they will present and justify digital marketing recommendations, demonstrating their ability to apply marketing theory to practice, respond to client questions, and communicate professional solutions.

	Leadership (HRM module tbc)(+Cymraeg?)
	
	

	Placement
(+Cymraeg)
	
	

	Enterprise and Professional Development (optional alternative to Placement)
(+Cymraeg)
	· Reflect critically on personal and professional development, identifying strengths, weaknesses and opportunities for enhancing employability.
· Apply enterprise, innovation and strategy concepts to real world business situations.
· Interpret and make us of quantitative and qualitative business data to make informed decisions.
	Consultancy project/simulation
Video diary - processfolio

	Semester abroad option semester 2

	LEVEL 6

	Independent Project - 40 credits
(+Cymraeg)
	· Design project/execute
· Critical evaluation and application of appropriate theories and models
· Analyse primary and secondary datasets to generate business insights
· Project management skills?
	Independent project – choice of dissertation, live project/consultancy

	International Business Communication
	· Understand and interpret divergent international cultures
· Analyse international business communication situations
	Written (50%)
Written (reflection) 50%

	Brand and Reputation Management
	· Evaluate strategic approaches to brand development and management in relation to organisational objectives.
· Assess the influence of ethics, corporate responsibility and shareholder perceptions of organisation reputation and brand value.
· Design and justify brand and reputation management strategies to address organisational challenges and representation crises.
	· 50% audit
· 50% crisis management simulation

	Strategic Management
	· Evaluate internal vs external environments to develop and implement strategic frameworks
· Develop an understanding of common and more bespoke strategic models
· Ability to assess an organisation’s internal resources to evaluate strengths/weaknesses
	Written – establish framework (50%)
Professional dialogue (50%)

	Advanced Digital Marketing
	· Critically evaluate complex, multi-source big data streams to synthesise actionable consumer insights and design predictive, highly segment marketing campaign.
· Formulate and justify a strategic framework for integrating artificial intelligence and machine learning tools into automated marketing ecosystem while balancing operational efficiency with consumer travel.
· Appraise and navigate the ethical, legal and privacy implications of data scraping, algorithmic bias and automated AI decision-making with global marketing framework.
	Digital content creation and campaign execution.
Presentation.



