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[bookmark: _Toc516172818]1. Introduction
[bookmark: _Toc516172819]1.1 Background of Research
Over the years there have been substantial developments and advancements of digital technologies. Thus the growth and developments of digital technology is seen to act as a major contributor behind the overall growth and sustainability of business across the globe in different markets. In this context, it can be said that the use and implementation of digital technology have the overall capability of influencing and changing the overall competition as well as the structure across different industry markets (Bharadwaj, 2013). Thus to explain in details, the advancements in the fields of digital technology have changed the process in which business act and conduct their operations. For example; with the rise of the platforms of electronic commerce, businesses have been able to access the cost effective operational measures with a better customer focus and reach. In addition through the correct use and implementation of digital technologies, it is also possible for the business to develop high innovation considering the services and products offerings to the segments of customers or buyers in the market. In addition, the development and popularity of different platforms across the social media have also benefitted the organizations in innovating and strengthening of their market and promotional effectiveness that leads to better product promotion and improved appeal of the brand in the respective market of business activities and operations. However, there are also some specific challenges associated with the use of digital technologies. These include the complexity, the costs, the increase of market competition and other factors or parameters. 
[bookmark: _Toc516172820]1.2 Research Rationale
The impacts and influences of the digital technologies upon the business activities and operations is considered to be gaining a high importance and significance among the research scholars and market researchers. This selected research paper, will analyze and produce a detailed understanding and analysis of the key influences or impacts that the use and implementation of digital technology has over the activities and operations of businesses. In this regards, the research will focus upon identification and measuring of how the use of digital technology can have a positive influence over the organizations. In addition the negative influences and the limitations over digital technology usage will also be discussed in the research paper.
[bookmark: _Toc516172821]1.3 Aims and Objectives 
The chosen research paper aims to analyze and identify how the use of digital technology can influence the business activities and operations of organizations. The overall research will be based upon the chosen organization of Wiser, UK. 
The selected research objectives have been discussed as below;
· 
· To evaluate the importance of digital technologies on Wiser, UK.
· To investigate the different business opportunities created by digital technologies for Wiser, UK (Grover, 2013).
· To measure the influences that digital technology has on the customer support and services. 
· To analyze the challenges and limitations of digital technology in the context of Wiser, UK.
· To recommend effective strategies for Wiser, UK to successfully implement the digital technologies. 
[bookmark: _Toc516172822]1.4 Research Questions 
The questions that will be addressed or embraced by the research paper have been discussed as follows:
· What is the importance of digital technologies on Wiser, UK?
· What are the different business opportunities created by digital technologies for Wiser, UK?
· How can digital technologies impact or influence the customer support and services?
· What are the different challenges and limitations of digital technology in the context of Wiser, UK?
· How can Wiser, UK successfully implement the digital technologies? 
[bookmark: _Toc516172823]2. Literature Review
The world is witnessing high digital technological growth and development. This has resulted in different digital disruptions that have a high capacity of influencing or impacting the business operations and activities of organizations to higher possible extent. To exemplify; the development and growth of the different e commerce platforms, the social media platforms, cloud technology platforms and others have largely impacted in ways that organizations perform their businesses within the competitive market environment. However in addition to the advantages, the use of digital technologies in an organizational context, is said to be having specific limitations and challenges. This overall analysis of the impacts that digital technology has on business operations and activities will be discussed in the literature review as follows:
According to, Westerman, 2014, digital technology is considered to be assisting or helping the business organizations in reformation of their business processes and activities along with streamlining them to meet the set targets and goals effectively. This in turn helps the businesses to achieve a high reduction in the overall operational expenses and costs. The expansion of e commerce platform helps the businesses to make their products and services available to the customers online therefore of offering of better convenience.. This helps the businesses to fulfill the altering requirements of the contemporary day customers in the concerned market. Digital technology also successfully builds up the customer relationship management (CRM) for the businesses. Through digital technology, businesses can effectively innovate and improve their overall customer support and services in addition to improving the levels of customer communication and engagements. This can result in better appeal of the brand among the segments of customers or buyers targeted in the market. In addition, the implementation of the different platforms of social media also enables the betterment of the different marketing and promotional activities. This in turn helps in reducing the marketing costs and efficiency by innovative and cost effective marketing messages and platforms. In addition, by implementation of the different technologies the different processes can be effectively automated that increases the growth and enhancement of business operations. In addition, when implemented properly, digital technologies also result in, achievement of high competitive edge or advantages in the concerned market of business activities. 
On the contrary according to, Fitzgerald, (2014), to the positive impacts or influences the rise and growth of digital technologies can also be considered to be having negative influences and challenges over the business activities and operations of organizations. To explain in detail; it is evident that the overall growth and development of digital technologies have made the demand for digitally talented and skilled labor. Therefore the business organizations are effectively entitled towards hiring of proper industry talents. In addition, organizations must also spend additionally to arrange for the high training and development facilities for the employees and staffs for facilitating better performance and productivity in the digital business environment. In addition during implementation of the digital technology the businesses or organizations must also face high resistances from the staffs and employees towards the digital transformation and changes within the business organization. This issue is seen to hold high levels of challenges for the organization considering the requirement of the resources needs resource acquiring and resource allocations. The growth and developments of digital technology have also resulted in the businesses or organizations being highly keen on use and implementation of the cloud technology platform. This specific platform is seen to be used for the purpose of storing high valuable data and information. These information and data stored in the cloud technology platforms are prone to the hacking and data leaks. This in turn can largely result in loss of valuable information and data related to the company as well as the clients and the customers. To make the data security highly reliable additional expenses must be incurred by the businesses or organizations so as to facilitate the high encryption and the data security. This is seen to be resulting in high challenges for the organization with rise in the costs or expenses of business activities and operations. The growth and development of the digital technology has facilitated the development and use of the electronic commerce platforms among the businesses or organizations. With the reduced operational costs and expenses of the platforms of e commerce, businesses in the market are seen to be facing huge threats from new entrants into the market. The lower operational and marketing costs have benefitted new businesses to achieve their desired market growth and success. This has the capability of substantially enhancing the overall levels of market competition, which in turn can effectively put the sustainability of the business organizations under a constant threat. In addition the implementation and application of digital technologies also require constant upgrading and maintenance that requires higher expenses. This can result as a challenge for the business operations and activities. 


[bookmark: _Toc516172824]3. Research Methodology
[bookmark: _Toc516172825]3.1 Research Design and Approach
The research design for analysis of the impacts and roles of digital technology on business operations and activities will be made survey in nature. The use of deductive approach will be used and incorporated in the research paper or research study. This will help in contrasting and comparing of different cases and theories that will help in fulfillment and embracing of the research objectives and the research questions effectively and efficiently.  
[bookmark: _Toc516172826]3.2 Research Strategy
In order to analyze and identify the impacts and roles of digital technology on business operations and activities, quantitative strategy will be used in the research. By implementation of this approach, the information and data gathered from the questionnaire survey will be evaluated by use of quantitative techniques. Therefore the implementation of statistical analysis will be done (Bryman, 2014). For this specific purpose the incorporation of the program of Microsoft Excel will be done.  The results and findings generated by the statistical analysis will then represented in the form of charts and graphs. This will result in better understanding of the research findings and outcomes. 
[bookmark: _Toc516172827]3.3 Data Collection Process
The overall information and data related to the selected research paper will be collected through implementation of the technique or process of primary data collection. Therefore the valuable information or data relating to the selected research study will be acquired through a detailed survey initiated among a specific selected respondents or participant group of 50. These will be the employees working for Wiser, UK. The overall survey will be based and implemented on the basis of a well designed questionnaire. The questionnaire will comprise of the close ended questions which will be asked to respondents during the survey. The different feedbacks obtained through the questionnaire will be measured by using Likert Scale. The different numerical information and data will then be evaluated quantitatively and the results will be obtained or achieved. 
[bookmark: _Toc516172828]3.4 Data Sampling Process
In order to conduct the survey for gathering of reliable and valuable feedbacks for analysis, 50 respondents will be selected or sampled. The overall respondent sampling will be done by implementation of the technique of non probability sampling. This will help in selection of random respondents thereby increasing the accuracy and precision of the feedbacks yielding precise and reliable findings or outcomes (Panneerselvam, 2014). The respondents will be selected among the staffs and employees working in the organization of Wiser, UK. 
[bookmark: _Toc516172829]3.5 Research Ethics
The chosen research on investigating of impacts and roles of digital technology on business operations and activities will obligate by all the ethical guidelines as per code of research ethics. During the research survey by using questionnaire proper authorization will be taken from the respondents of the survey (Best, 2016). Under no circumstance will any of the respondents be forced to actively take part in the research survey. In addition the research respondents' identities will also be kept confidential. All the information and data collected will be kept private for use in the research only and no misinterpretation of information and data will be done. 
[bookmark: _Toc516172830]4. Expected Outcomes 
The research results and outcomes is expected to identify and analyze the different impacts or influences that the use of digital technology has upon the business activities and operations of the business organizations. The findings of the research will explain in details the different positive impacts of digital technology on business activities. The different sets of limitations associated with the use and implementations of digital technology in businesses will also be discussed in the research findings and discussions. 
[bookmark: _Toc516172831]5. Timeline of the Research 
The research timeline has been showcased by use of a Gantt chart as showcased below;
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