	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2533000
	Student Name
	Christian Armillis

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	cook@cookingacademy.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website is made up of an excellent presentation, which is why it is quick and easy for customers to use. The clear images are in perfect harmony with the explanation of a service, and with a simple click below you can directly access the course.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site is well structured and easy to access the subpages, for example by clicking on cookery classes the skills you choose will appear first, whether beginner level,
Fish cooking or knife skills masterclass and then the types of cuisine for example European or Asian but not only that there are a variety of useful courses for those who want to undertake a career in hospitality. By going to the Italian cooking classes customers will be able to choose between a half day Italian cooking class or one day Italian cooking class where they will learn to make fresh pasta from scratch.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can access and book online on the various courses with all the detailed information and a presentation video

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The quality of the images is very good but can be improved. You may notice that on the cooking classes page below when the different levels are listed there are the same images and the same text, so it should be revised. In general, you can notice in some photos the description is sometimes not very clear .


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is very well presented and gives a good impression due to the quality of the images and the colours which are perfectly in line with the site's theme. Photos of chefs making fresh pasta are happy and are essential for an excellent impression on customers. You won't notice any difference between the computer and mobile phone. The page has been created very well. It is obvious that the quality of the site on a computer appears better because it is richer, while on mobile phones it is simpler and more immediate.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: It is interesting to observe the site and how the images, the colours and the videos are presented in an optimal way. At the beginning of the page, you can notice three important sentences that directly strike the eye of the customers. The white title texts are written in block letters and perfectly enlarged and send a direct and convincing message: “inspire, discover and have fun” Cooking Academy School (2026) , Also creates quality videos that attract customers even more , such as how to make fresh pasta.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
With the use of chat tools, the site demonstrates an even higher professional profile and helps satisfy all customer requests, ranging from product information to purchasing or enrolling in a specific course or solving some problem, such as cancelling a purchase.

	Question 2d – How effective are the social media links on the website?


	Answer: The site is very active on social media, and it is here that it manages to further optimize its results with quality posts and videos that are able to increase its followers more and more. On LinkedIn it is possible to access the bibliography, customers will find everything even more interesting because they will be able to learn about the company .


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: browsing the site, you can notice how under each page there is an explanation of the course, essential for customers who want information before accessing, and in addition you have access to chat and ask questions, and therefore have a clear idea of ​​the service requested.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Browsing the cooking academy website, we will notice that most of the reviews are positive, especially the recent ones.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Cooking Academy not only offers a variety of quality services to customers but also opens more doors in the future if you have a passion for catering and cooking, but the reason that makes it even more recommendable is for the events and the different cooking courses it offers and meeting fantastic people.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices have been created in a manner consistent with the services offered to customers


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.The 

	
	2.Cooking 

	
	3. Academy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: es, I believe that websites are fundamental for every business, for example if you dream of opening your own restaurant it is fundamental for me to push and attract more customers through this.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 


	My suggestion is to improve the quality of images and texts for example I noticed that going under the cooking classes page where there are different levels appear for each level the same photos and texts this should be different for everyone I think , in general the website is presented very well but it can improved by modifying these small gaps and avoiding complaints from customers.
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