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Marketing is considered important in the hospitality industry as it directly interacts with the business's revenue. Companies require to stay on its foot if they need revenue and customers. This essay will compare two respected hotels using marketing methods and strategies. The selected Hotels are Raffles and Best Western. The Raffle is a luxury hotel that delivers rich experiences in Singapore, Dubai, the UK, Moscow, etc. The Hotel is owned by FRHI Holding Ltd, which is a leading worldwide hotel firm with about 100 hotels and resorts globally under the Raffle, Swissotel, and Fairmont brands (Raffles, 2022). In contrast, Best Westerns is the huge chain in the industry and an award-winning network of hotels and has developed to 100 countries, accommodating all guests and travellers with its premium and delightful offers. The company is known for spreading its roots subsequent to the same ethos of assuring that guest leaves the Hotel satisfied with its premium services and stay reliable to their independence (Best Western, 2022). 
[bookmark: _Toc117646551]Marketing choices 
The marketing choice assures to satisfy and please the customers, and the main emphasis of the Hotel is to satisfy the clients, which assists in the revenue of business (Hao et al. 2018). Both hotels are well-known for offering the same set of guest experiences and services to their customers. Raffle targets upper-middle-class people and the marketing choice of Raffle focuses on attracting elite clients or people who need expensive and luxurious experiences. However, Raffle market itself in a steady and gradual way. They usually take time to reflect the image of the brand, a lifestyle of peace and unbelievable luxury with beautiful gardens and elite and premium service. Further, the strategies of Raffle are effective because the target market niche is wealthy to be profitable and delivers the great possibility to develop (Pathmananathan and Aseh, 2021). Whereas the marketing choice of Best Western assists the company in positioning itself competitively in the market and attaining its objectives and goals. The marketing team of Best Western is to enhance profit generation and provide award-winning partnerships by deliberately marketing and positioning the Hotel. This helped a lot. Best Westerns positioned itself in the market against competitors. In addition to this, the strategy of Best Western involved at the moment has enabled the firm to enhance hotel guest satisfaction (Levy, 2021). 
[bookmark: _Toc117646552]Current market positions 
Due to excellent guest service, and luxurious experience, Raffle is one of the leaders of the 19th century and is considered one of the best international hotels in the world. This brand is known for transforming landmark properties in storied destinations all over the world. The Raffle is on its track to more than double its memorable portfolio, adding a host of different locations that will continue to set the standard in the premium and luxury hospitality industries. Raffle approaches every initiative with premium care, decrement, and thought. The Raffle has reached this status due to its marketing stance, all of which are well-designed and steady and enhance the luxurious resorts, hotels, and guesthouses, thus the clients would know what they will get if they select Raffles for their stay in a foreign country (Baker, 2020). On the other hand, 88% of the Best western business arrives through electronic distribution. The Hotel earned top identification in areas such as quality and cleanliness of hotels and services, quality of brands, product consistency on-site employees, and overall values. Further, it is identified for its different business models and different hotel portfolio. The firm continues to enhance and innovate both the leisure travel experience and business (Chen and Chon, 2016). 
[bookmark: _Toc117646553]Marketing strategies 
It is important to comprehend that even if these marketing strategithey use the same frameworksare the same. Raffle Hotel used a differentiation-based-centric strategy targeting upscale clients. This policy is effective because the target market is wealthy and provides good potential growth. These clients are the ones who are extremely wealthy and can afford the premium services of Raffle and will not mention them as substitute brans which is why this differentiation and diversification policy is highlighted. However, the differentiation strategy for Raffle must be intended as late as possible in the value chain, and it is most effective when providing directly to the clients (Hargreaves, 2015). The strategy is effective because it selects the niche that is well applicable to the abilities and strengths of resources. Further, the core capabilities of Raffle and its unique abilities in serving the target niche market deliver the most dependable and strongest basis against challengers and also perform as an entry barrier to dissuade possible new entrants (Kimes and Ho, 2019). Contrary to this, Best Westerns implemented a marketing strategy based on creativity and employed digital marketing methods. It can be noted that Best Westerns has an online website. The brand emphasizes the upscale segment, and the target clients are leisure and business travellers. Content marketing is an important strategy used by Best Westerns. This is useful in optimizing the performance through channel mix. However, this strategy of the Hotel engages at the moment and enables the brand to enhance guest satisfaction with the company. The advertising strategy of Best Westerns is the use of conventional approaches to marketing such as newspapers, TV, online ads, and ads on media channels. The Hotel promotes its brand through various events, travel shows, and conferences. The use of postcards deliver perception into travel stories and encourage customers with exclusive and daring experience (Levy, 2021).  
[bookmark: _Toc117646554]Considerations to achieve sustainable and green marketing 
Sustainability in marketing is the procedure of communicating and providing value to clients in such a way that both human and natural capital are maintained or improved throughout. Basically, it is the promotion of socially and environmentally responsible practices, products, and brand values. In comparison, the green message is the policy of promoting and making services and products emphasizing environmentally and sustainable friendly practices. Numerous companies want to include factors of their core values in their materials and messaging when it comes to making digital marketing policies (Bosah, 2022). As demand for green messaging and sustainability increases, environmental practices in hotels are becoming more commonplace. It is stated that by offering retailers, hotels, and office tenants suitable platforms through project green to develop their green offerings, Raffle city encourages to make a greater positive influence on the environment and make sustainable living a part of the daily lives of stakeholders and customers. The Hotel is more committed to sustainability and green messages than a simple message in a bottle. The deep admiration and respect of Raffle hotel for the beautiful climate that surrounds the properties has led them to permanently eliminate all guest-associated single-use plastics (Yen, 2022). In comparison, Best Western Hotel has also enhanced its concentration on sustainability and has collaborated with Life Gate. The initiative used by Best Western is to stay plasticLess project. The Hotel intends to decrease the presence of disposable plastic. This has impacted the amount of plastic usage and waste produced daily and positively influenced the environment. Moreover, the Hotel endeavours to decrease the emission of greenhouse gases by employing alternative non-polluting technologies where pertinent. Sustainability hospitality brings together engaged firms and uses the collective power of the industry to provide impact locally and on a worldwide scale (Best Western a, 2022). 

[bookmark: _Toc117646555]Impact of Covid-19 on customers 
Initially, the worldwide pandemic has influenced and disrupted the way individuals live. However, Hotels were dining in, Hotel stays and travel was not extended, possible provided restrictions globally, which indicates having to rethink business models and operations to allow their guests to enjoy their signature experience where possible while remaining safe. The Raffle Company faced exceptional issues and changes as a result of the Covid-19 condition. Throughout these times, the health and well-being of their guests, partners, and employees have been and will endure being at the centre of their priority with complete dedication and attention (Raffle, b, 2022). Through a digital platform, Raffle notified its guests about reopening its hotels after covid-19 and assured them that they followed hygiene protocols and ensured cleanliness. The Raffle Hotel intended to enhance the skillsets of workers and returning back to society. They never stop exploring inventive methods to deliver opportunities for their associates to better themselves and develop (Tan, 2020). On the other hand, Best Western introduced the "we care clean" program to generate customer insight. They are leaders with a reputation for offering well-maintained and clean accommodations. The Hotel has developed the program with improved safety and cleaning protocols. This program presents everything from customer room and cleanliness of common areas to streamlined procedures that reduce contact among associates and guests while maintaining customer service. Also, Best Western provide relief for its guests amid the covid-19 downturn (Best western, b. 2022). 
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From the above findings, it has been identified that the brand's Raffle and Best Western were scrutinized dependent on the marketing strategies they executed as a part of their communication intentions. This depicts the clear differences between these two hotels. Also, the report has mentioned the initiatives taken by Hotel after covid-19. 
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