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[bookmark: _Toc99123492]Report - Environmental Experience
[bookmark: _Toc99123493]Executive Summary
This article seeks to assist the reader in comprehending the significance of conserving a tourist destination's architecture.
[bookmark: _Toc99123494]Introduction
People, places, residencies, culture are all part of surroundings that’s why all experience is considered a part of environment. Tourism is a term that encompasses both human behaviour and a sector with a high turnover rate. Tourism and the environment research span a wide spectrum of social and natural scientific disciplines, with major contributions made in a variety of sectors. Tourism incorporates nature into its products, has an impact on the environment, and can contribute to conservation in some cases, but there is little research on environmental planning and impact assessment for large-scale tourism development, despite the fact that there are numerous books on the topic. (Buckley, 2011)
[bookmark: _Toc99123495]Findings
The landscape's capacity to encourage and develop subjective interpretations among individuals determines a location's ability to enhance the environmental experience. These locations are particularly important to tourists because they encourage education and other positive outcomes. People must recognise the importance of architecture in order to completely comprehend and feel the landscape's experience.
The management of natural assets at tourism destinations 
The physical environment and a diverse range of natural resources are critical to tourism's success and in turn, tourism has a large influence on natural resources and the environment, but when properly managed, it may also help to conserve these resources. It is important to engage with the agencies or organisations in charge of managing the impacts of tourism on the environment and natural resource conservation in the nations where tourism takes place. The categorization of natural assets in tourism focuses on three basic categories of attractions: animals, plants, and physics. The asset's importance might be categorised as high, moderate, or low. Existing and acknowledged approaches for measuring the relevance or significance of a particular type of asset and its fragility can be used to create these categories. The influence of visitors on an asset can be categorised as fragile, moderate, or resilient / resistant then, as a minimum, has to be defined the forms of monitoring and management that should be used to assist in the long-term management of an asset. (Hughey and Ward, 2003)
Surprisingly, the administration of such spaces must achieve two paradoxical goals: aid reduce human effect on the environment while still making it accessible and appealing to as many visitors as possible.
Positive environmental experience
There is evidence to show that direct encounters in nature have a beneficial impact on people's environmental attitudes and behaviours. As a result, experts have advocated for more regular interaction with nature, particularly throughout youth, as a means of fostering pro-environmental sentiment. (Rosa and Collado, 2019)
We were obliged to stay at home due of the epidemic, but it also pushed us to spend more time outside. Prime Minister Justin Trudeau said in September 2020 that Canada will safeguard 25% of its land and marine by 2025, and 30% by 2030. Canada, along with 82 other nations, signed the Leaders' Pledge for Nature, pledging to reverse the world's unparalleled loss of natural resources by the end of the decade. Deforestation, food systems, fishing practises, pollution, ocean plastic waste, biodiversity and nature-based remedies, and a green and just pandemic recovery strategy are all addressed in this ten-point promise. More than that, as part of their ambition to achieve zero plastic waste by 2030, the Canadian federal government has finally unveiled plans for a Canada-wide ban on single-use plastics. (Clifton-Ross, 2021)
Tourism and the environment may work together to benefit each other. Tourism contributes to improved water quality and greater conservation of environment and local natural resources in a variety of sites. It has the potential to produce more funds for environmental infrastructure and services.
Negative environmental experience 
Overcrowding and congestion are negative aspects of the environmental experience, and solutions are sought to mitigate this impact. Damage to the natural environment, such as path erosion, garbage, destroyed habitats, culture and traditions change as foreigners arrive, culture and traditions change as foreigners arrive, overcrowding and congestion are negative aspects of the environmental experience, and solutions are sought to mitigate this impact (eg greenwashing is a phenomenon very common in the industry and the measures taken against this practise are increasingly complex).
[bookmark: _Toc99123496]Conclusion
Tourism embodies the spiritual component of life on Earth on a tangible scale. People visit Earth for vacations; it is a voyage on which they gather experience, and at the end of the journey, the chosen tourist location must have improved or at least remained unchanged as a result of this interaction.
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[bookmark: _Toc99123498]Report - Fiscal and economic incentives
[bookmark: _Toc99123499]Introduction
Tourism is one of the world's most significant sectors for international collaboration and one of the most promising and profitable sectors of the national economy, has a significant influence on indices of a country's economic and social well-being. Tourism increases the economy's revenue, produces thousands of employments, improves a country's infrastructure, and fosters cultural interchange between outsiders and natives. (Yehia, 2019)
Governments all throughout the globe employ fiscal incentives to attract private investment in some industries, such as tourism. Incentives increase the return on money, making an area more appealing for investment. Fiscal and economic incentives vary by country or government, for example, in the Canary Islands, Special Incentives for Tourism Destination Rehabilitation to Improve the Profitability of Accommodations are available (Rodríguez-Díaz and Rodríguez-Díaz, 2018) and The EU provides either direct or indirect funding through financial intermediaries. (Bienkowska, 2016)

[bookmark: _Toc99123500]Findings
It is vital to define the major elements of national tax regimes inasmuch as they have a substantial influence on visitors and the tourism sector in order to comprehend the taxes encountered by the tourism sector and to quantify their impacts on its competitiveness. Real estate tax rates vary widely between nations and are generally determined by local governments, either as a percentage of the value of the property, per square metre of land or buildings, or based on expected rental revenue. (Larhlid et al., 2017)
Companies and organisations have long employed incentive tourism, or incentive travel, programmes as a non-cash incentive to their workers and external partners for attaining critical business objectives. The first known incentive tourism programme took place in the 1900s, when NCR Corporation gave their employees a weekend at the New York Plaza. It was not an often-utilised corporate tool to inspire employees. (Lu, 2016)
Tourism can employ public and private finances to upgrade tourism and transportation infrastructure in remote, hilly, island, and coastal locations, which frequently also serves to provide general-interest services, to assure accessibility, supply, and competitiveness. Incentives can also be used for decongestion and coordination of tourist flows for locations facing over tourism or to help people in the field enhance their skills and employability. (Bienkowska, 2016)
Incentives are frequently handled on a discretionary basis, rather than through the tax code, and can result in a variety of well-known issues. These include a preference for large foreign investors, tax administration administrative costs, and corruption. As a result of often small profit margins and severe rivalry from both domestic and international industries, tourist businesses may be subject to anti-competitive tax regimes. Some nations address these and other investment climate difficulties by implementing unique tax advantages for tourism, such as tax holidays, customs duty exemptions, and initial capital allowances.
Despite this, many nations' tourism tax regimes are characterised by exemption schemes and tools that generate little income and impose significant burdens on businesses. It's critical to distinguish between different types of tourism when assessing the usefulness of incentives. Oceanside resort "enclave tourism" providers, for example, are usually up against stiff competition from other beachfront destinations. (Corthay and Loeprick, n.d.)

	Incentive 
	Advantages 
	Disadvantages 

	Corporate income tax holidays 
	· ❏ Simple to administer. 
· ❏ Limits compliance costs and 
direct contacts with tax administration (important when corruption is an issue). 
	· ❏ High costs in terms of forgone revenue. 
· ❏ Largest benefits go to high-profit firms, which would likely have invested even 
in the absence of tax holidays. 
· ❏ Opens door to tax avoidance through transfer pricing and re-designation of 
existing investment as “new.” 
· ❏ Creates distortions between old and new firms. 
· ❏ Attracts short-run projects. 

	Lower income tax rate 
	❏ Same as above, but does not reduce compliance costs as much. 
	❏ Same as above, but less costly and distortionary. 

	Investment allowances and tax credits 
	❏ Effective targeting instrument.
❏ Revenue costs are transparent and 
easier to control than corporate income tax holidays. 
	· ❏ Distorts the choice toward short-lived capital assets. 
· ❏ Opens door to abuses, whereby qualifying firms may sell and re-purchase the 
same asset to claim multiple allowances, or act as purchase agents for non- 
qualifying firms. 
· ❏ Adds administrative complexity. 

	Accelerated depreciation 
	❏ Same as above, but less distortionary. 
	❏ Same as above, with less administrative burden. ❏ High costs in terms of forgone revenue. 

	Tariff exemptions 
	❏ Effective measure to reduce cost of inputs for exports. 
	❏ Very prone to abuse, when qualifying purchases are re-directed to buyers not intended to benefit from the incentive (non-exporters). 
❏ Administratively complex. Requires strong administrative capacity to limit abuse. 


Source: Adapted from Zee, Stotsky, and Ley (2002).
Incentives are monetary or non-monetary rewards given to employees in exchange for increased productivity. An incentive might be a bonus or anything in addition to a normal pay-check or compensation. Incentive works well as a stimulator or motivator since it motivates employees to enhance their efficiency and achieve the goal. 
Incentives that are monetary or financial can be a salary increases on a regular basis, employees are given a part of the earnings as a common incentive to encourage them to work productively, a one-time bonus given to an employee for sharing exceptional achievement, commission, retirement advantages such as pensions, provident funds, and gratuities for employees that need protection and safety. (Waqas and Saleem, 2014)
Incentives that aren't monetary or financial are suitable for employees with higher levels of self-esteem and self-actualization which might be fulfilled only by non-monetary rewards. Incentives can be the job-related recognition and prestige, superior-subordinate relationships, promotions and opportunities, recognition, job security, empowerment and many times a challenging job. Employees become bored when they have to do the same thing every day. They want professions that provide diversity and allow them to demonstrate their abilities. Employees are happy and motivated when they are given demanding work, job autonomy, and intriguing employment. (Rae, 2022)
[bookmark: _Toc99123501]Conclusions
The incentives are offered to affect human behaviour, people with positive economic incentives are rewarded monetarily for making particular decisions and acting in specific ways. Negative economic incentives penalise people for making certain decisions and acting in specific ways. Because tourist operations are labor-intensive, the fundamental goal of these initiatives is to generate local investment and employment. (Grégoire, David and Mercedes, 2015)
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[bookmark: _Toc99123503]Report - Regulatory Affairs 
[bookmark: _Toc99123504]Introduction
Regulatory Affairs is important to the tourist business as well as other industries since it protects the health and well-being of millions of people throughout the world. It also builds and manages relationships with professional associations and tourism organisations. It is scientifically accountable to the authorities and serves as the point of contact for the authorities when conducting internal or external audits, whether the audit's scope is connected to scientific, regulatory, or public relations operations.
[bookmark: _Toc99123505]Findings
All tourist businesses must follow the laws of the jurisdiction in which they do business and complying with such a diverse set of rules has always been a burden on the hotel business, and it has the potential to hurt its competitiveness.
Hotels are subject to plenty of laws and regulations, ranging from rules governing the structure or services provided to tourist regulations and even municipal ordinances. Hotels that operate worldwide must comply with each country's local laws, which can differ significantly within the European Union and much more when nations from all over the world are included, with rules and regulations that are unique to each place. (Codo, 2018)
Local governments have always played an essential role in promoting tourist development in their communities. Infrastructure development, the creation of tourism sites and experiences, festival and event assistance, and the implementation of tourist promotion strategies were all part of this thus, coordinating regulatory agencies appeared to ease the burden of a wide legislation and to improve the tourism. Local governments in each region work together to drive and coordinate the implementation of these action plans. (Role of Local Government in Tourism, 2017)
Because the hotel industry is made up of five distinct sectors, regulatory affairs must adhere to the regulations that apply to each sector in each location. The food and beverage industry, the lodging industry, the leisure industry, the tourist and tourism industry, and the meeting and events business are among these industries. (Kurtz, 2022)
The tourist sector is governed not just by tourism-specific legislation, but also by regulations governing other areas like as the environment, consumer protection, and cultural and historical preservation. As a result, hotels and employees in the tourist business must be aware of not only tourism-specific legislation, but also other general legal measures that apply to this activity.
Tourism operations are regulated by a number of municipal regulatory and administrative authorities. Work legislation, health and sanitation, building and zoning, courts and seizure, historical preservation, fire department, law enforcement, and tax assessor / collector, GDPR, environmental protection agencies are only a few examples. (LaColle, 2018)
Regulators exist to guarantee that all tour and service providers provide safe, accurate, and efficient service to the visiting public. There are multiple levels of regulation in travel and tourism: global, European, national (for example, the UK government is responsible for regulations linked to airport security and health and safety in various areas and tourist sites), and local. Inspections of hotels, business standards, and restaurants are primarily focused on ensuring that everything is in order for tourists. (Trade associations and regulatory bodies, n.d.)

[bookmark: _Toc99123506]Conclusion

More than a lack of technology, environmental management is hampered by a lack of acceptance. Eco-certification based on industry is less successful than government regulation. (Buckley, 2011)
Tourism legislation governs how the public sector of tourism administration prepares and promotes tourist sites. (What do I need to know in order to understand tourism legislation?, 2014)





[bookmark: _Toc99123507]
References:
Buckley, R., 2011. Tourism and Environment. [online] Annual Reviews. Available at: <https://www.annualreviews.org/doi/10.1146/annurev-environ-041210-132637> [Accessed 5 March 2022].
Codo, X., 2018. How does regulation affect the hospitality industry?. [online] Linkedin.com. Available at: <https://www.linkedin.com/pulse/how-does-regulation-affect-hospitality-industry-xavier-codo?articleId=6408231010852487168> [Accessed 10 March 2022].
Kurtz, J., 2022. What Is the Hospitality Industry?. [online] WebstaurantStore. Available at: <https://www.webstaurantstore.com/blog/3726/what-is-the-hospitality-industry.html> [Accessed 9 March 2022].
LaColle, M., 2018. Government Agencies that Impact the Hospitality Industry - ppt download. [online] Slideplayer.com. Available at: <https://slideplayer.com/slide/12340293/> [Accessed 12 March 2022].
Lgma.ie. 2017. Role of Local Government in Tourism. [online] Available at: <https://www.lgma.ie/en/news/role-of-local-government-in-tourism.pdf> [Accessed 7 March 2022].
Travel and Tourism industry. n.d. Trade associations and regulatory bodies. [online] Available at: <http://stravelandtourism.weebly.com/trade-associations-and-regulatory-bodies.html> [Accessed 7 March 2022].
Youtube.com. 2014. What do I need to know in order to understand tourism legislation?. [online] Available at: <https://www.youtube.com/watch?v=SFunQYmiuO4> [Accessed 15 March 2022].






[bookmark: _Toc99123508]Report - Guest Experience
[bookmark: _Toc99123509]Introduction
Cesar Ritz is widely regarded as the inventor of the guest experience pinnacle; terms like “ritzi” and “putting on the ritz” owe its origins to him. (Michelli, 2008)
The interactions tourism stakeholders have with their visitors from the time they arrive until they go are referred to as the guest experience. This phrase is most commonly used in the hospitality business to describe how well tourism in general treats its’ visitors. In order to provide an exceptional guest experience in its hotels, ritz has developed a set of principles.
[bookmark: _Toc99123510]Findings
Customers are drawn not just to services, but also to the meaning and sense of the services. Customer experience is a multifaceted, holistic evaluation of a client's cognitive, emotional, social, and physical responses to a firm following a direct or indirect engagement with a product, company, or an organisation and this is why the experience they have has a great impact on their loyalty. (Brun, Rajaobelina, Ricard and Berthiaume, 2017) The core of hospitality is a great guest experience that can even make them return as a loyal customer.
The visitor experience can be measured using a variety of technologies, one of which is online review sites where guests can post their experiences for everyone to see. Analysing the competitors to see their strengths and weaknesses or if they have more positive reviews, using guest satisfaction surveys to see the details of their experience. (Hougaz, 2021)
In order to provide an exceptional guest experience in its hotels, ritz has developed a set of principles that emphasis the unique leadership behaviours that lead to Ritz-superlative Carlton's corporate culture, great workforce empowerment, and amazing customer dedication, which have since been pursued by many other companies seeking excellence in guest experience.
The COVID-19 pandemic has brought to the forefront changing guests’ needs and businesses must be aware of how these demands are evolving in order to provide a great visitor experience, and they must go above and beyond to ensure that guests feel comfortable, secure, and clean. Travelers are arranging more last-minute vacations to take advantage of possibilities when COVID-19 lockdowns and restrictions are removed or implemented with little warning. As a response, businesses have created innovative customer experiences within current trends and have a higher chance of adjusting to consumer needs and building client loyalty over time. They're dealing with the COVID-19 demands by remodelling their eateries to improve the client experience. Multiple ordering and delivery options are part of the new restaurant's ambitions. (Toor, 2021)

[image: ]
(Reichheld and Jennings, 2022)


The latest trends in the hospitality industry
Without a doubt, the pandemic and the subsequent economic downturn will have a severe impact on hospitality in 2020 and 2021, with long-term consequences. Increased customer awareness of all things sustainable, meaningful, and health and well-being has ushered in new trends and established new benchmarks for hospitality firms. (Weisskopf and Masset, 2022)
Because technology has helped bridge the gap between service providers and customers, hotels, vacation rentals, and other hospitality firms have gone to considerable measures to limit person-to-person interaction.
Consumers are used to using voice-activated gadgets like Amazon's Alexa and Google's Assistant at home, thus digital assistant technology was already gaining acceptance in hotels prior to COVID. It's only reasonable that they'd want to utilise them when they're on the road. Touchless technologies and mobile apps go hand in hand. Companies like Marriott and Hyatt pushed out new features in their mobile apps in response to COVID-19, meant to suit evolving client demands. Guests may check in and out of their hotel room without ever having to touch or communicate with anyone. Hotel firms, on the other hand, were developing electronic room keys and expanding the functionality of their mobile applications well before COVID.
The future of hotels and hotel architecture, according to architects, is all about "multifunctional spaces." Meetings, organisations, and events in particular are interested in versatile conference venues that allow guests to easily roam between the inside and outside. The over-communication of cleanliness is one of the most critical hotel marketing trends we're witnessing right now. Architects expect that hospitality design will eventually become more ecologically mindful, with hope. This is largely owing to the fact that the cessation of air travel and tourism has had a good environmental impact. (Zajac, 2020)

[bookmark: _Toc99123511]Recommendations

Customer relationships are critical to corporate success which is why it’s critical to instil excellent customer service abilities in every single employee. These talents are utilised to provide a great guest experience when approached from a problem-solving viewpoint. Respect, patience, self-control, concern, attentiveness, empathy, flexibility, communication, effective listening, responsibility, efficiency, tenacity, decisiveness, persistence, creativity, sense of humour, assertiveness, persuasiveness, a positive attitude and the ability to keep anger under control, are some specifically skills that each hotel employee should develop and be taught to value in order to create great guest experience. (The 20 Most Important Customer Service Skills You Need To Have - Sling, 2022

[bookmark: _Toc99123512]References:
Brun, I., Rajaobelina, L., Ricard, L. and Berthiaume, B., 2017. Impact of customer experience on loyalty: a multichannel examination. [online] Web-s-ebscohost-com.ezproxy.uwtsd.ac.uk. Available at: <https://web-s-ebscohost-com.ezproxy.uwtsd.ac.uk/ehost/pdfviewer/pdfviewer?vid=0&sid=b815ec2e-5651-43ca-885c-935ea9acb099%40redis> [Accessed 21 March 2022].

Hougaz, M., 2021. How Does an Online Reputation Management Tool Work?. [online] ReviewPro. Available at: <https://www.reviewpro.com/guest-experience-faq/article/what-is-online-reputation-management-for-hotels/> [Accessed 21 March 2022].

Michelli, J., 2008. The New Gold Standard. [online] Ebookcentral.proquest.com. Available at: <https://ebookcentral.proquest.com/lib/trinity/reader.action?docID=6255316&query=Guest+experience> [Accessed 21 March 2022].

Reichheld, A. and Jennings, S., 2022. Hotel Guest Experience Measurement and Strategy | Deloitte US. [online] Deloitte United States. Available at: <https://www2.deloitte.com/us/en/pages/consumer-business/articles/hotel-guest-experience-strategy.html> [Accessed 21 March 2022].

Sling. 2022. The 20 Most Important Customer Service Skills You Need To Have - Sling. [online] Available at: <https://getsling.com/blog/customer-service-skills/> [Accessed 21 March 2022].

Toor, M., 2021. Guest experience: Trends, tips & Best practices for 2021. [online] Qualtrics. Available at: <https://www.qualtrics.com/blog/guest-experience/> [Accessed 16 March 2022].

Weisskopf, D. and Masset, D., 2022. 2022 Top Hospitality Industry Trends. [online] Hospitalityinsights.ehl.edu. Available at: <https://hospitalityinsights.ehl.edu/hospitality-industry-trends> [Accessed 10 March 2022].

Zajac, J., 2020. 2022 Hotel Trends That Are Here To Stay Right Now. [online] Five Star Content. Available at: <https://fivestarcontent.co/blog/hotel-trends-to-watch> [Accessed 13 March 2022].








[bookmark: _Toc99123513]Essay - What it is, why is important and how to create a Brand image?
“Everything from your hotel's personality and beliefs to your guests' views, conceptions, and experience is part of the brand. It expresses who you are, what you believe in, and how you want your audience to see you.” (Hannan, n.d.)
[bookmark: _Toc99123514]How to create a brand?
Companies' brands are their lifeblood. They improve market share, customer loyalty, channel power, the opportunity for larger profit margins, and protect against competition threats. "Brands" are increasingly referring to "global brands" in a world marked by rapid globalisation. (Steenkamp, 2014)
Understanding the organization's mission is critical to developing an effective brand strategy. The focus of the study should be on the value that the company wishes to provide to its consumers. (Brand Strategy, 2021)
[bookmark: _Toc99123515]The power of emotions
People have an intrinsic desire to form bonds with one another. A company may tap into its target market's emotions by finding a means to connect with them on a deeper level. Incorporate branding into the culture of the organisation by including employees in a range of teambuilding activities that create loyalty. (Taylor, 2021)
Staff awareness in branding process
Employees are a key part of the branding process, they are the ones that reflect the company's identity in day-to-day operations, thus they should know how to handle customer contacts properly.
[bookmark: _Toc99123516]The power of story telling
“Storytelling is a fundamental part of being human”
Stories allow us to exchange knowledge in a way that elicits an emotional response, aids in understanding the content and each other, and helps us remember it. We can obtain a better knowledge of other people's experiences because stories generate an emotional connection. The most crucial role of a tale is to remind us that we are not alone in the world as we create narratives to make sense of it. Because the empathy that the tales engender is passed on to the community as a whole, the shared storytelling experience can endure beyond the event (and the narrative) itself. 
We all have a similar set of feelings, worries, and hopes, even if we don't have the same experiences. When such feelings, anxieties, and hopes are expressed in a personal narrative, a folk tale, or a myth, they form a bond between the listener, the characters, and the storyteller. The cornerstone of developing stronger communities is that connection, which acknowledges how we are alike and fosters understanding despite our differences. (Hennebury, 2020)
Stories allow a company to engage with customers on a personal level. Consumers no longer want the ideal image; they want the raw and authentic details, and storytelling is the perfect method to deliver just that. (Carlson, 2020)
[bookmark: _Toc99123517]Building trust through brand image
“You never get a second chance to make a first impression”, Oscar Wilde and Will Rogers have both been credited with this remark however, no one has any proof that they said it. It is well known how essential it is to make a good first impression, especially in business. Customers will form opinions about a company and brand based on a multitude of variables, including how the personnel are dressed, the website, the business cards, the cleanliness of the store, and so on. These minor things may seem insignificant, yet they are points of interaction with potential clients. In this situation, it's all about the presentation. The brand image establishes awareness and is critical in gaining trust and loyalty from potential customers. (Thimothy, 2016)
From a business perspective, client loyalty entails gaining consumer confidence in both the product and the services offered and it is also a metric used by businesses to assess their success. Customers who trust a brand are prepared to spend more money on that brand because they feel it can give features such as distinctiveness, functionality and, most importantly, quality that their competitors cannot. (Azizan and Yusr, 2019)
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[bookmark: _Toc99123520]Introduction
People anticipate to solely experience happy feelings during their journey. Even before guests arrive at the hotel, they have high expectations for the hotel workers. The hotel's service does not end with the reservation of a room, services in the hotel industry can extend up to and beyond the guest's departure. In other words, hotel personnel should go above and beyond the expectations of their clients and this is the best reason to make the employees part of the hotel brand. (Silenaite-Enyed, 2019)

[bookmark: _Toc99123521]Findings

Staff awareness programme is the finest choice for any company that wants to include its employees in their plan. Organizations may improve awareness of the day-to-day dangers they encounter and advise measures and processes to take to mitigate those risks by using thought-provoking training, tools, and activities. It is well recognised that keeping an employee is less expensive than hiring a new one. The simplest approach to achieve this is to create a corporate culture and a plan for staff retention. The corporate culture that a hotel fosters, has an impact on an employee's decision to stay and may even persuade them to do so. Employees are happier when their employers invest in their growth and work satisfaction. 
Knowing how harassment affects the visitor experience can help tourism officials and operators plan for and implement ways to combat the problem. The findings may aid in the promotion of safe travel for vulnerable tourists, as well as the identification of situations or areas to avoid where harassment is common. Tourists will keep focused on the good aspects of their holiday as a result, resulting in a pleasant tourism experience overall. (Skipper, 2009)
First and foremost, each department may have its own set of challenges, necessitating the ability of the over-sight manager to appreciate their own distinctive nature of the best. (Roux, 2020)
[bookmark: _Toc99123522]Tourism awareness
Tourism is a socio-cultural event for both the guest and the host, and depending on the differences in cultures and the nature of the encounter, it can be helpful or damaging to the host society. Tourist satisfaction is strongly dependant on the host community, and a bad experience might lead to a negative outcome. (Skipper, 2009)
Relationship and contact of the host community with the tourist.
Both the quality of the tourism experience for visitors and the quality of life for local populations are affected by host-guest relationships. The tourism sector's long-term viability necessitates a cordial connection not just between host residents and the industry, but also between inhabitants as hosts and visitors as guests. Residents were more likely to be supportive of tourism if they saw more positive (benefits) than negative (costs) consequences. (Zhang, 2008)
[bookmark: _Toc99123523]Education and trainings increase staff awareness
Strategic human resource management is to guarantee that the organization's culture, style, and structure, as well as the quality, dedication, and motivation of its employees, all contribute completely to the attainment of business goals.
Staff training is important in a variety of ways: it increases productivity by arming employees with professional knowledge, experienced skills, and valid ideas; it also motivates and inspires workers by providing them with all the information they need at work and helping them understand how important their jobs are. Employees will be exposed to what the job entails, how to accomplish it, and what part the position plays in the overall business throughout the training. This will help them better understand their work and, as a result, appreciate what they do. (Xiao, 2010)
Staff commitment 
The three elements of sustainability - financial, environmental, and social – are a strategy that highlights the company's and many existing hotels' dedication to produce financial, environmental, and social values. It entails being crystal clear about the company's mission and considering all stakeholders. (Härkönen, 2012)
[bookmark: _Toc99123524]Benefits to diversity
Multiculturalism gives firms access to an endless supply of talent, ideas, perspectives, and opinions. (Ahmed, 2020)
The recognition of the differences and similarities across cultures, as well as the use of such sensitivity, develops effective communication which is critical in today's multicultural society for all consumers to feel secure, welcome, and appreciated. Staff awareness creates an inclusive business because it's not just the guests, it is also for the employees who need to have the same supportive environment, with time for prayer and religious practise, flexible working arrangements for holidays and cultural occasions, and mutual respect between co-workers. (Understanding Cultural Awareness in Hospitality - Complete Hospitality Training, 2022)

[bookmark: _Toc99123525]Conclusions

Staff awareness leads to a better understanding of business and customer demands and helps to improve advice in handling different difficulties experienced by hotel guests. An informed and alert staff is one of the most significant components in developing a favourable picture of the hotel's activity and, as a result, the hotel's image, which indirectly impacts hotel guests' behaviour and helps them form correct behavioural patterns in the environment. (Ovcharenko, Galenko and Orlovskaia, 2019)
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Reflection on greenflasion and climateflation
Will green inflation become a reality?
Due to the quick reopening of the world economy following the Covid-19 limitations, commodity prices, especially gas, have risen. As a result of this, companies switched part of their use to cheaper but more carbon-intensive coal as a response of the price hike. Carbon emissions costs rising should potentially allow for a faster shift to green energy. However, because to the required expenditures, the changeover will not occur immediately, resulting in increased marginal electricity prices. (Mazelier, 2022)
Europe and the rest of the globe are at a crossroads. As the human tragedy unfolds in Ukraine, rising commodity prices are driving inflation in many nations to levels not seen in over 40 years, necessitating a major shift in energy policy. Our reliance on fossil fuels is no longer only a concern to the environment; it is now increasingly recognised as a threat to national security and our core principles of liberty, freedom, and democracy. (Schnabel, 2022)
The argument that more sustainable results would result in greater prices across vast swathes of the economy appears simple, at least in the early stages of the transition to a more sustainable, net-zero future. (Vivanco, 2019)
According to Seema Shah, chief strategist at Principal Global Investors, inflationary pressures coming from attempts by governments and corporations to adhere to net-zero objectives would extend well beyond energy prices.She also stated that it is logical to predict that corporations who fail to fulfil UN climate objectives will face harsher sanctions. (Smith, 2021)
In summary, the greenium is intrinsically inflationary: we must assume that, at the very least in the medium term, we will have to spend more to achieve our zero-carbon targets, which will lead to price increases. (Desmyter, n.d.)
As we work to create a more sustainable economy, we are entering a new era of energy inflation, with three independent but interconnected shocks that are likely to cause inflation to rise for a long time. 
Many businesses are changing their manufacturing methods to cut carbon emissions. However, most green technologies, particularly during the transition phase, require considerable amounts of metals and minerals such as copper, lithium, and cobalt. Electric automobiles, for example, utilise almost six times the amount of minerals as traditional vehicles.
The first shock is associated with the costs of climate change, sometimes known as "climateflation." (Schnabel, 2022)
To reduce greenhouse gas emissions, the European Union will raise the cost of generating carbon for transportation and manufacturing, phase out gasoline-powered automobiles, and impose carbon taxes on trading partners. (Abnett and Twidale, 2021)
Some of the effects of rapid action to reduce greenhouse gas emissions might be mitigated, while others are already irreversible. If warming generates feedback loops that release even more climate-warming carbon emissions, such as the melting of Arctic permafrost or global forest dieback, things might become even worse. (Chestney and Januta, 2022)
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Essay – How the war affects tourism?
War and armed conflict have long been silent victims of the environment. The environmental impacts of conflict are typically diverse and destructive, ranging from soil pollution and forest devastation to natural resource looting and management system failure according to Ban Ki-moon, Secretary General of United Nations in a speech. (Mathiesen, 2014)
During a war air, water, and soil are contaminated, people and animals are slaughtered, and those who are still alive suffer from a variety of health problems. Weapons use, damage of structures and oil fields, fires, military transport operations, and chemical spraying are all instances of the environmental devastation that war may cause. (Environmental effects of war, 2006)
Between 2020 and 2022, the globe appears to be a particularly unstable and disturbing place, and looking at the ongoing conflicts map, this year, the globe may anticipate more cities to be set on fire. (Malley, 2020)
[bookmark: _Toc99123530]Effect of war on tourism areas example
There is evidence that revenues in the tourist industry in Croatia have declined dramatically as a result of NATO bombardment of the Kosovo region, particularly in the areas of lodging and businesses. Despite the absence of a physical border with Kosovo's autonomous province, the region's instability has had a significant impact on Croatia's economy, particularly tourism. The Economist published a report on the bombs, warning of potential negative consequences for Croatian tourism. Indeed, according to aggregate data, tourist arrivals declined by 725,000 in 1999, and overnight stays fell by 4.726 million, nearly exclusively due to international visitors, compared to the previous year. (Tkalec and Zilic, 2021)
[bookmark: _Toc99123531]The effect of Abkhazia war over the Caucasian Riviera tourism
Abkhazia, a region nestled between the Black Sea and the Caucasus Mountains, is a strange Soviet time capsule, stuck in the amber of the Soviet Union's disintegration three decades ago. 
As the Soviet Union disintegrated in the late 1980s, tensions between Abkhazians and Georgians living along this length of the Black Sea coast rose as Georgia demanded independence. (Dowling, 2019)
Both imperial and Soviet Abkhazia relied heavily on tourism. Famous authors like Chekhov and political heavyweights like Stalin, or even Alexander Pushkin, who was a political exile in South Russia, spent the summer in Abkhazia's sub-tropical temperature, taking advantage of its 'pristine' beauty. (Sideri, 2012)
[bookmark: _Toc99123532]Caucasian Riviera the unrevealed beauty
Under the Caucasus Mountains, the Caucasian Riviera runs along the eastern beaches of the Black Sea. It goes from Russia's Novorossiysk to Georgia's Sarpi. The area is divided into five regions, of which four (Adjara, Guria, Samegrelo, and Abkhazia) are located in Georgia, and one (the Black Sea coast of Krasnodar Krai) is in Russia. The Caucasian Riviera is 600 km (370 mi) long, 350 km (220 mi) of which belongs to Russia and 250 km (160 mi) to Georgia.
It is a resort with "everything": sea, mountains, spa and relaxation treatments, historical and modern elegance, world-class Olympic area, world-class amusement park, and a casino area made renowned by the European Poker Tour. Sochi, the unofficial capital of the Caucasus Riviera, is Russia's most major spa and recreation resort, and the 2014 Winter Olympics were held there.
(Scarlat, 2021)
It's a resort that caters to the ski industry, the marina business, and beach tourists. They are classified as mass tourism by researchers. It is mostly incorporated into coastal cities and is built on public property, with the predominant concept being an enclave resort or resort town. Despite the fact that the majority of tourist enterprises are state-owned or government-run, some are privately held by government officials through patronage programmes. 
Considering 
According to the Butler TALC model, the Russian Riviera only experienced the phases of discovery, participation, and development, and then halted. Military and political tensions in the Caucasus were to blame for the stalemate. All three wars in the South Caucasus, involving people in Abkhazia, Ossetia, and Nagorno-Karabakh, have lasted a decade or more, and it has become difficult to explain to the very distrustful South Caucasus inhabitants about strangers coming to their area. They don't comprehend that tourist want to witness the beauty of the Caucasian Riviera, which helps to boost the local economy. Tourists, on the other hand, are wary of visiting the very volatile region. (Vartanyan, 2017)
Crimea is an excellent vacation destination, but guests are scarce. This is due to the resorts' proximity to the front lines, and the situation does not appear to be changing anytime soon.
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