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Student Details
Name and student ID: 
Mohammed Alfayed 2025425141
Topic chosen:
The use of social media to promote businesses
Title of source: 
Social Media Marketing: The Ultimate Guide
Author(s): 
The author of this article is Leeron Hoory.
Year published: 
This article was published in 2025 and is regularly updated.
How did you find this source?
I found this source by searching “Social media to promote businesses” on google.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it covers my chosen topic and it is from a trusted and well known company who have a good reputation in the business world. Also, businesses find information from these types of articles from Forbes Advisor useful as they share their analysis of the markets, provide future forecasts, and give business advice. Furthermore, the author of this source has many years of experience in writing and has published work for big brands such as Newsweek, Quartz, Slate, and others.
Is it relevant to the topic? 
Yes, my source is definitely relevant to my chosen topic as it covers how to use social media to help increase engagement with the target customer audience and increase sales which, in turn, helps to achieve business goals and promote businesses.
Is this a useful article?
Yes, this is a very useful article for businesses who are veterans in using social media to achieve their business goals, as well as those businesses which are new to it. This is because the article gives advice on what to focus on when using social media to promote businesses.
Is this an academic source? 
No, my chosen source is not an academic source however, it is a trusted mainstream business journal which is widely accepted by businesses.
When was it published? Is it recent enough? Why?
This source is updated regularly and was last updated in August 2025 which is recent and therefore relevant to the chosen topic.


Author Credibility
Who is the author? What are their qualifications or expertise?
The author of my chosen source is Leeron Hoory who is currently a staff writer at Forbes Advisor and specialises in software and technology. She has a B.A in English and Art History and has over 10 years of experience in writing and content strategy. In addition, she also has many years of experience writing for tech brands.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
This article is reliable because the author is a professional writer who has many years of experience writing for businesses. Furthermore, although the article is not an academic source and is not peer reviewed, it has been through an internal review process, which means that it was fact checked and reviewed by other qualified staff members before being published. Additionally, while this article does not have citations and references, which means that some information may be difficult to verify, it does have quotes from experts who are well known in the business world.
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