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Health and wellbeing – Emerging trend within the industry
When formulating a plan for one's life, the state of one's health should be towards the top of the list of priorities. The whole of society holds it in the greatest regard, and as a result, a great deal of importance is placed on it. Those who have excellent health are more likely to be able to participate actively in the activities of their community. People are more aware than they have ever been that the food they consume, the lifestyle choices they make, and the health results they experience are all connected. People's choices on food and lifestyle have also been called into question as a result of the current COVID-19 epidemic. Standard operating procedures in many different businesses, including the hospitality industry, have been modified as a result of the increased public interest in the protection of their own health. The following are some examples of enterprises that fall within this category: Shin and Mattila (2019) assert that recent advancements in health and wellness have had a significant impact on the hospitality business. Casino in Las Vegas have a wide variety of one-of-a-kind amenities aimed at the hotel's health-conscious clientele. These suites include a sauna, a steam room, an infrared sauna, a whirlpool tub, and a private fitness center. These accommodations not only offer shower water loaded with vitamins and blackout drapes that prevent electromagnetic radiation, but they also have both of these amenities. Customers that place a high priority on their own health and safety are prepared to spend top bucks for the luxury of staying in these rooms, despite the fact that these accommodations come with a premium price tag. According to the findings of a recent poll conducted by Even Hotels Brand, almost thirty percent of all holidaymakers are interested in improving their health and fitness while on their trip. The fact that approximately 15 million of these health-conscious guests have complained that it is very difficult to maintain their eating habits and level of physical activity has forced numerous hotels to rethink their strategies in response to these concerns.
Because of the insightful conversation we had on this subject, I was able to acquire a great deal of new information as a result of our conversation. For example, I found out that between the years 2005 and 2017, the percentage of hotels that provide gyms and other workout facilities increased from 60% to 90%. I only found out recently that many modern hotels give its visitors with fitness-related products in the comfort of their own rooms. Some examples of these items are yoga mats, workout balls, and gym equipment (Chang, 2020). In addition to this, they are continuously trying to enhance the quality of their mattresses and the other components that make up the bedroom. There are a lot of hotels that go out of their way to accommodate guests who are concerned about their health by stocking the hotel minibar with non-toxic toiletries and nutritious foods for guests to enjoy throughout their stay. In addition to this, they are putting in a lot of work to improve the health and wellness infrastructure that is already in place by using unconventional methods. There are a number of hotels, for example, that now provide complimentary yoga mats and shoes to its guests. In addition to this, they organize and instruct a variety of group activities, such as yoga and group runs, with a group of individuals whose fitness levels are comparable to their own.
The trend that hotels are moving toward offering organic and healthier food alternatives on their menus has been picked up by other media sites, and this movement has been repeated. Because the products they sell do not include any gluten, wheat, or sugar, consumers who are concerned about the state of their health may make purchases from them without fear (Shin et al., 2019). Hotels are making attempts to increase the quality of the air that is found within their establishments as well as the amount of natural light that is allowed to enter their structures. Vacationers are interested less in participating in dangerous activities and more in making the most of their time for relaxation and rejuvenation when they are away from home. My research led me to discover that many hotels provide their clients the opportunity to customize their stay in order to maximize their level of contentment. Individualization has always been one of the most important aspects to consider for each and every tourist and visitor. Because of the availability of customized features, hotels are now able to accommodate the preferences, time constraints, and financial constraints of its customers.
Recently, employers in the hospitality industry have begun to place equal importance on their employees' emotional well-being as well as their physical health and welfare. After reading a large number of books, journals, and articles, one thing that I've realized is that the notion of mental health as a whole is gradually acquiring the momentum and attention that it really deserves. Hotels have begun implementing actions that successfully cater to the health awareness of their customers after being made aware of the need of maintaining good mental health. These hotels have been informed about the value of mental health. Guests of some hotels have the opportunity to take part in daily group talks, during which they are encouraged to share concerns about either their personal or professional life (Shin and Mattila, 2019). They were able to disperse the burden and experience a significant reduction in stress by traveling with other travelers. I came to the unexpected realization that styles change really quickly, particularly in my profession. However, for the hotel industry to expand and prosper, early adopters of these trends are required in order to pave the way for future development. They will have an easier time maintaining their current level of profitability and expanding their standing in the market throughout the course of the whole period.
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