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[bookmark: _Toc141423168]Introduction 
Apple Inc. is a significant player in the UK's fiercely competitive and evolving smartphone market. Due to their luxury style, cutting-edge functionality, and strong brand devotion, Apple's iPhones have a sizable market share. Apple, one of the top smartphone manufacturers in the nation, constantly introduces cutting-edge technology, capturing users' attention and influencing market trends. The company has had a significant impact on the UK smartphone market by providing a strong ecosystem of services and seamless integration across Apple devices. This allows it to serve a wide spectrum of customers who are looking for high-quality, user-friendly, and fashionable mobile devices. The document provides a glimpse over the factors and components that can potentially affect the demand and the price elasticity of demand which can assist the company in determining the price elasticity for their products in the market. It is essential for the company to address such factors as it can largely impact the revenue stream and customer engagement which can ultimately leads the company towards gaining competitive advantage in the industry. 




[bookmark: _Toc141423169]Apple Inc, UK 
The smartphone market has shown a remarkable growth in the UK as it became a crucial part of people’s daily life over the past decade. Technological developments, rising customer demand, and intense rivalry amongst top businesses have all shaped the industry. Apple UK has emerged as one of the market leaders among these titans of the sector, commanding a considerable share. The UK smartphone market is dominated by Apple, a global technology firm based in the United States. One of the most recognisable and sought-after businesses in the nation, Apple has built a sizable and devoted consumer following thanks to its iconic iPhones (Levy, 2023). Apple has continually offered new features and functionalities, pushed upgrades and increased sales, thanks to its dedication to innovation, svelte design, and user-friendly interface. There are a number of reasons behind Apple's success in the UK smartphone industry. First off, consumers have great brand loyalty as a result of its reputation for creating high-quality devices (Andhika and Jatra, n.d.). Customers are kept within the Apple ecosystem thanks to the company's closed ecosystem, which consists of products, apps, and services including iCloud and the App Store.
Apple has effectively maintained a strong market presence by utilising its effective marketing and advertising methods. Consumer enthusiasm and anticipation are increased by high-profile product debuts and considerable media coverage, which increases demand for their most recent goods. Apple has historically held a substantial proportion of the UK smartphone industry in terms of market share, closely vying with other key companies like Samsung and Huawei. Although the industry is cutthroat, Apple's ability to offer a variety of iPhone models at different price points and client preference levels has helped them maintain a dominant market position (Jia, 2023). Additionally, the company's emphasis on customer care and support, in addition to its wide network of retail outlets and authorised resellers, have been critical in helping customers have a great shopping experience.  Apple UK has had a significant role in influencing this sector, which has experienced fast expansion and evolution in the UK smartphone market. Apple has carved out a substantial niche for itself in the UK smartphone industry by offering cutting-edge products that are backed by a dedicated client base, high brand recognition, successful marketing tactics, and a dedication to complete customer happiness.


[bookmark: _Toc141423170]Market equilibrium and demand affecting factors for Apple Inc
Market equilibrium occurs when consumer and producer supply and demand are balanced. This results in a balance between supply and demand. The market clears at this equilibrium price, which means there are neither shortages nor surpluses (Smith, 2023). When the demand for Apple goods, particularly iPhones and other gadgets, equals the supply that Apple offers to the UK market, market equilibrium is reached in relation to Apple UK. Consumer preferences, brand loyalty, product innovation, and competition with other smartphone makers are some of the variables that affect this balance. Apple's ability to keep the market in balance hinges on its capacity to properly predict consumer needs and respond to them while assuring a consistent supply of its goods. There are various specific factors, that may potentially affect the demand of products for the company, such factors are discussed below:
[bookmark: _Toc141423171]Price of the substitute product 
Smartphones, tablets, laptops, and other electronic gadgets from rival companies like Samsung, Huawei, Google, Microsoft, and others could replace Apple products in the UK. Various alternatives to Apple's software and services are also available, including the Android operating system, Google Suite, and cloud storage services. The demand for Apple's goods may be impacted if the cost of alternatives like Samsung, Huawei, or other rivals drops. If the features and performance of the cheaper options are comparable, consumers may be more likely to choose them. A drop in the cost of alternatives could potentially cause a change in customer tastes and a decline in the demand for Apple's goods. On the other hand, Apple might stand to gain if the cost of its competitors rises. Demand for Apple's products may rise as a result of consumers thinking of them as relatively more attractive or cost-effective than more expensive alternatives (Enache, Friberg and Wiklander, 2023). The magnitude of replacement product pricing adjustments, consumer tastes, brand loyalty, and general market conditions all have an impact on how much Apple's demand is affected. Even when the prices of competitors' products alter, Apple will need to differentiate its products through innovation, brand appeal, and distinctive features to sustain and build demand.
[bookmark: _Toc141423172]The relevance of complement products 
Accessories and peripherals that improve the use and performance of Apple devices, such iPhone covers, AirPods, Apple Watch bands, and MacBook chargers, could be a complementary good or service for Apple in the UK. Software and apps that effortlessly work with Apple devices might also be seen as complimentary. The pricing of accessories like iPhone covers or AirPods may influence consumer demand for Apple products positively if they become more affordable. Because these supplemental products are more reasonably priced, people may be more inclined to buy or upgrade their Apple gadgets. As a result, buyers may regard Apple's iPhones, AirPods, and other products as offering greater value overall, which might enhance demand for such products.
The demand for Apple devices may be slightly impacted negatively if the cost of supplementary goods is rising. As the total cost of ownership rises, higher prices for accessories and peripherals may discourage some customers from buying or upgrading their Apple products. However, given that choosing an Apple device is frequently influenced by aspects other than the cost of accessories, including as brand loyalty, performance, and ecosystem integration, the overall impact on Apple's demand may not be considerable(Webster, 2023). Apple may improve total consumer satisfaction and loyalty by providing a wide range of complementary products and services that are of a high calibre. Apple can continue to increase demand for its products in the UK by maintaining competitive pricing and offering a seamless and connected ecosystem.
[bookmark: _Toc141423173]The effect of consumers income 
According to some evidence, Apple customers are generally wealthier than users of other platforms. Additionally, the UK iOS app economy, which supports over 440,000 employment, has experienced historic growth. Apple hasn't noticed any overt effects of the general economic downturn on its iPhone sales, despite the fact that the company expects to see a decline in sales as a result of weaker Chinese demand and supply chain disruption. About 49% of Apple's net revenue comes from its best-selling product, the iPhone, while services currently make up 23.6% of net revenue. As a result, it's probable that Apple's substantial client base and variety of revenue sources will serve to lessen the effects of any changes in consumer income (Tushar Goyal and Himanshi Gaur, 2023). The demand for Apple's products may be favourably impacted if the UK customers' incomes are rising. Customers may be more inclined to spend on high-end electronic devices like iPhones, iPads, MacBooks, and other Apple items if they have greater disposable money. On the other hand, if Apple's consumers' income is declining, it can lead to a decline in the demand for the company's goods. Customers may postpone purchases or choose less expensive alternatives to Apple's premium gadgets if they have less disposable income.
[bookmark: _Toc141423174]Preferences and tastes of the consumer 
Due to a number of factors, Apple product tastes in the UK have changed over time. Consumer tastes have been influenced by technological development, shifting lifestyle trends, and the demand for seamless integration. Devices with better performance, more advanced features, and better connectivity are in higher demand. Apple must stay on top of trends to satisfy changing market expectations as consumer preferences shift towards the newest developments. Apple can keep and draw in a devoted customer base by releasing new goods with cutting-edge technology and meeting customer wants. However, a fall in demand for Apple's goods and services may result from a failure to adjust to changing preferences (Song and Sela, 2022). Consumers may leave Apple's environment if they discover alternatives that better suit their preferences. Apple needs to keep innovating and providing goods and services that cater to consumer needs in order to maintain demand and maintain its position as a top brand in the cutthroat UK market.
[bookmark: _Toc141423175]Price expectations of target audience 
[bookmark: _Hlk141421554]Economic conditions, market trends, and Apple's pricing tactics are just a few of the variables that may have an impact on consumer expectations regarding the cost of Apple's goods and services in the UK. Customers may often expect that Apple's prices will either be fairly consistent or go up over time since it is a premium brand known for its high-quality products. Customers may engage in a practise known as "pre-emptive buying" if they anticipate that the cost of Apple's goods and services will rise. In order to avoid prospective price increases in the future, customers might decide to buy Apple items sooner rather than later (Zhang, Choi and Cheng, 2023). This expectation of price increases may momentarily increase interest in Apple's goods and services. As a "wait-and-see" strategy, shoppers may put off making purchases if they anticipate price drops. As a result, buyers may put off buying Apple items in the hopes of finding better discounts down the road, which could temporarily reduce demand for those devices.
[bookmark: _Toc141423176]The impact of demography 
It is evident form the research that IOS (operating system of Apple’s smartphones) attained a significant market share of 50.79% till the first quarter of 2023. It directs the spotlight on the fact that the company owns a large share of the market and the number of customers are elevating. It is crucial to note the fact that the county has the highest number of Apple stores in the continent which justifies great accessibility for potential buyers along with the stronghold over retail presence in the region (Tushar Goyal and Himanshi Gaur, 2023). The demand for the company's goods and services may increase as a result. A larger market share and possibly better sales and revenue for Apple in the UK are indicators of a rising client base. Due to the brand's reputation for innovation and high quality, some demographic groups, such as younger, tech-savvy consumers, professionals, and creative people, may be more likely to purchase Apple products. For Apple to maintain and grow its client base in the UK, understanding demographic preferences and adjusting marketing methods are crucial.
[bookmark: _Toc141423177]Components affecting price elasticity of demand for the Apple Inc 
[bookmark: _Toc141423178]The substitution effect over the price elasticity 
The price elasticity of demand for Apple products in the UK may be impacted by the cost of alternatives. One of the variables that affects the price elasticity of demand is the presence of close substitutes. Customers can simply move to another product when the price of the original product rises if there are numerous alternatives to the original product. This increases the elasticity of the demand for the original product. People need necessities regardless of their economic level, yet they can live without luxuries if their income declines. Demand for necessities is frequently inelastic, which means that shifts in price have minimal impact on the quantity needed. Contrarily, the demand for luxuries is typically elastic, which means that changes in price have a considerable impact on the amount demanded. Due to their high costs and premium features, Apple products are sometimes regarded as luxury items. It follows that consumer demand for Apple goods is probably more elastic than consumer demand for essentials (Xia, 2023). As customers transfer to the less expensive alternative, the demand for Apple products may decline if the price of a comparable alternative drops. The market for Apple products would become more elastic as a result. On the other hand, if a competitor's price rises, more people may transfer from the more costly competitor to Apple products, increasing demand for Apple products. As a result, the demand for Apple products would become less elastic. 
[bookmark: _Toc141423179]The income effect over price elasticity of demand 
The price elasticity of demand for Apple products in the UK is significantly influenced by the percentage of income. When compared to many other electronic devices, Apple's goods, including iPhones, iPads, and MacBooks, are typically regarded as high-end and luxury, commanding a higher price point. As a result, buying Apple items often takes up a sizable chunk of a consumer's cash, particularly for those with lesser salaries or financial restrictions. The demand for Apple products is typically more elastic in these circumstances. Customers become more sensitive to pricing adjustments when they devote a sizable percentage of their income to buying Apple products (Zhang, Choi and Cheng, 2023). These customers might look for alternatives or postpone their purchases until prices drop if Apple were to raise the price of its products. This elastic demand for Apple products may be seen from the responsiveness to pricing adjustments.
On the other side, individuals with greater earnings might spend a smaller percentage of their total income on Apple products. The demand for Apple products among this group of customers is more likely to be inelastic. These customers might still be eager to buy the products even if Apple slightly raised the price because they place a higher value on the Apple brand, design, and features. Overall, a key element in establishing the price elasticity of demand is the percentage of income spent on Apple items. Consumers with higher price elasticity are more responsive to price changes, which suggests that demand is elastic and susceptible to price adjustments (Moll, 2023). Lower price elasticity, on the other hand, indicates that demand is inelastic and that consumers are less sensitive to price fluctuations, allowing Apple to impose higher prices without suffering a substantial drop in sales.
[bookmark: _Toc141423180]Employable pricing policy for Apple Inc
The demand for Apple products in the UK and its price elasticity are influenced by a number of factors. Apple's strong customer devotion is largely attributed to its brand image and reputation for innovation and high-quality products. Demand is significantly influenced by product features and technological improvements, as buyers are frequently prepared to spend more for the newest and most sophisticated devices. The demand for Apple's products is also influenced by customer choices and lifestyle trends, such as the increasing significance of smartphones and other electronic gadgets in daily life (Zhang et al., 2023). The smartphone industry of the country is engaged in greater sense of competition and employing a single pricing policy may not result in effective policy to engage with. Given the variables influencing demand and price elasticity, Apple's ideal pricing strategy in the UK would combine strategic and customer-focused methods. 
The competitive pricing policy can be used to elevate the revenue from entry-level and mid-range devices. Apple may keep premium prices for its flagship goods while introducing affordable prices for its mid-range and entry-level products. With the help of this technique, Apple is able to serve a wider range of customers, including budget-conscious customers who want to be a part of the Apple ecosystem but are less concerned with having the newest features. This strategy has the potential to expand audience reach and improve market share. While on the other hand the company must engage with the premium pricing policy for the flagship products equipped with utmost innovation concerning the industry. The iPhone and MacBook are two of Apple's flagship devices that are renowned for their cutting-edge technology and high-end features. Apple can continue to use a premium pricing strategy for these high-end items (Zhang et al., 2023). Customers who value the most recent technologies and excellent performance are frequently prepared to pay more, which helps Apple generate revenue and be profitable.
The company can gain relevant advantage through implementing promotional and seasonal pricing policies which can provide assistance in targeting larger group of audience. Apple might use seasonal discounts and promotional pricing during important shopping seasons, like Black Friday, to boost demand and draw in budget-conscious customers. Apple may increase the entire value proposition for customers by providing enticing packages, such as those that include hardware and software services. Hardware purchases can be combined with subscription services like Apple Music, Apple TV+, and iCloud to give users extra benefits and deepen their involvement with the Apple ecosystem. For Apple, UK, the ideal pricing strategy should combine premium pricing for flagship goods, competitive pricing for mid-range and entry-level devices, strategic bundling and subscription services, seasonal discounts, trade-in programmes, and geographic pricing strategies. In order to preserve its market position, improve customer satisfaction, and sustain long-term growth in the UK market, Apple should optimise its pricing strategy by taking a client-centric approach and comprehending the elements driving demand and price elasticity.


[bookmark: _Toc141423181]Conclusion 
The sense of competition in the smartphone industry is evidently inclining towards enhancement as a result of race towards innovation and technological advancement. Apple Inc is a major player in the industry followed by relevant innovations and continuous advancements in providing premium features to the consumers. It is crucial for the company to effectively comply with the concepts of economics with the aim to gain competitive advantage in the market. The above document provides the glimpse over the factors that may affect the demand for the company which are inclusive of the price of substitute and complementary products along with the tastes and preferences of the target audience. The price and the demography of the consumers can also lay a direct impact on market equilibrium and demand for the company. It is also crucial for the company to recognize that the substitution effect and the income effect plays a vital role in determining the price elasticity of demand for the company. Along with this, the company can gain more competitive advantage and assistance for revenue maximization through implementing a combination of different pricing policies for different range for products. For instance, competitive pricing policy can be employed for mid-range or entry-level products and premium pricing policies for the flagship products. 
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