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Nox is a smart jewellery line, originally focusing on rings 
exclusively, that aims to add a layer of protection and security to 
vulnerable people within the entertainment sector. 
 
Nox wearables enable their user to send an alert notification and 
their live location to selected contacts and trigger a fake phone 
call to their own number, inconspicously at the touch of a finger.

M i s s i o n
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W e a r a b l e s 
M a r k e t

(Oura, 2021)
(Apple, 2021)
(Fitbit, 2021)
(Munchies, 2021)
(Jiobit, 2021)
(Tycho, 2021)

W e a r a b l e s 
M a r k e t
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I s  t h e r e  a  n e e d ?

(Wilson, 2021) (Specia, 2021)

(Mitchell, 2017)(Samuelson, 2021)
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S o ,  h o w  d o e s  i t
w o r k ?

•	Fake phone call 

•	Location alert to friends 

•	Location alert to authorities 
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W h a t  m a t t e r s 
t o  u s

SAFETY

EMPOWERMENT
 
INCLUSION

RAISING AWARENESS

RELIABILITY
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W h a t  d o  w e  l o o k 
l i k e ?
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W h a t  d o  w e 
s o u n d  l i k e ?

•	Confident
•	Forward-thinking 
•	Knowledgeable 
•	Attentive 
•	Committed 
•	Approachable 
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B u d g e t  & 
P l a n n i n g

Discovery - £11,700
Design Development - £14,000
Product Development - est £25,000
Manufacturing - N/A by this point.

(ONN, 2021)



Arianna Cerroni | Student no: 2023698 | Creation Presentation

O n e  m o r e  t h i n g . . .

https://www.youtube.com/watch?v=TCow2H36U5k


Arianna Cerroni | Student no: 2023698 | Creation Presentation

THANK YOU! 

Any questions?
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