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Executive summary 
The report shows a detailed analysis of the customer service experience in one of the established British supermarket chains, ASDA. The report also explains the major marketing theories, related to ASDA. Furthermore, the main marketing and customer relationship management theories are explained in the report. The marketing and CRM theories will give an insight into how the organization is working amidst the rigorous conditions of Covid-19 since 2020. The different factors that influence the quality systems and controls are explained, with a major analysis of the Covid-19 pandemic. Lastly, the methodical process that supports ASDA’s engagement in quality-procedures and other factors are explained. Being one of the established organizations of the UK, it incorporates different methods and processes that meet the customer requirements and maintains good customer relationships, especially in times of Covid-19. 

 

	


[bookmark: _Toc77371407]Introduction 
People in the current world look for feasibility and convenience and they look for employment opportunities according to their specialization. Industries that create room for job opportunities and bring change in the business industry need a ready market at their conveyance. The Covid-19 pandemic situation has digressed the scenario of every possible organization of the world. It has affected the customer service experiences and the processes have curbed down to a great extent (Russell et al.,2017). The retail sectors provide accessibility and aid to many customers, especially in times of crisis. 
The report shows a detailed analysis of the customer service experience in one of the established British supermarket chains, ASDA. The report also explains the major marketing theories of ASDA. Furthermore, the main marketing and CRM theories are explained in the report. The marketing and CRM theories will give an insight into how the organization is working amidst the rigorous conditions of Covid-19 since 2020 (Sobande, 2020). The different factors that influence the quality systems and controls are explained, with a major analysis of the Covid-19 pandemic. Lastly, the methodical process that supports ASDA’s engagement in quality-procedures and other factors are explained. Being one of the established organizations of the UK, it incorporates different methods and processes that meet the customer requirements and maintains good customer relationships, especially in times of Covid-19. 
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