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Introduction 
Cultural misunderstanding generates a negative impact on the hotel sector that critically impacts the hotel business. This study describes the various reasons for cultural misunderstanding, skills and behavioural changes required by the front-of-house staff to mitigate the challenge of the language barrier issues in hotels.   
[bookmark: _heading=h.30j0zll]Reason for Cultural Misunderstanding in the Hotel Industry
I worked with an international hotel recently as a front-of-house staff and I found that in those hotels, guests from various regions used to visit and the challenge that we used to face was the language barrier. Language can become a critical factor of a cultural barrier for the effective operation of the business which directly impacts their profit generation (Hack-Polay et al., 2022). I used to assume that everybody who visited the hotel could understand English easily. As per my experience from this work, I found out that various guests use to speak different languages and sometimes they are rigid to their mother tongue. I learned that it has become a crucial challenge for us to manage the language. However, during my work, I faced a significant challenge as a front-of-house staff to manage the guests and it gradually frustrated the guests as well as me which eventually generates cultural misunderstanding.     
[bookmark: _heading=h.1fob9te]Skills Required by Front of House staff for Mitigating Cultural Misunderstanding in Hotels
Cultural misunderstandings are one of the challenging factors for the hotel front desk staff they have to manage guests from different cultures and behaviours (Daskalaki, 2020). As identified language is the prime factor that generates severe cultural misunderstanding in the hotel industry. As front office staff, I need to deal with the issues who speak different languages which generates a challenge for them to understand or translate sometimes. Therefore I feel that the most important skill set I need to gain is the knowledge of foreign languages to the most possible extent. I found that the adoption of the knowledge of a foreign language helped me to understand the cultural diversity of various regions. This helps to develop the approach toward the guests more easily and this helps in satisfying the customers from different cultural backgrounds.  
As an employee of a hotel, it is my duty to learn more about different cultures and their perspectives to welcome and give best services to the guests and resolve conflicts and misunderstandings more accurately.    
[bookmark: _heading=h.3znysh7]Behavioral Changes the Hotel Staff Need to Adopt to Reduce the Chances of Cultural Misunderstanding
As a front-line staff of the hotel, I evaluated that employees' friendly behaviour toward the guests can mitigate the challenge of cultural misunderstanding to a significant extent. In order to be an effective employee I want to enhance my patience level, kindness and active listening skills which can help me to understand people’s concern more accurately. Employee behaviour is one of the important factors for any hotel industry as it helps the hotel sector to gain satisfied guests (Peng et al., 2020). I had evaluated that the change in approaching the guests even though their cultural behaviours are new to us had a significant impact on the hotel's image on the guests. I want to become more effective through the adoption of the change in behaviour for example dealing with the guests as per their beliefs.  I think that it helps the hotel to make a strong impact on the business by reducing cultural misunderstandings.     
[bookmark: _heading=h.2et92p0]Conclusion 
The above study defines language as one of the prime barriers in any hotel sector that deals with international clients. However, it can be concluded that the adoption of training to learn as much as possible can help the front-of-house staff to deal with the guests effectively. Moreover, it can be stated that as an employee in the hotel I need to become friendly with the arrived guests. It can help me to understand and resolve misunderstanding as well as reduce the chances of conflicts. 

[bookmark: _heading=h.tyjcwt] 
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	[bookmark: _Toc153160144]INTRODUCTION
· The study states the importance of multilingualism in a country.
· It depicts the benefits of multilingualism in the hotels in UK
· It states the necessary skills of multilingualism in the Diversity Hotel in London.
· It highlights how multilingualism plays a role in increasing language awareness among UK people.
The study highlights multilingualism in the UK. Multilingualism is a specific skill which represents communication in more than one language. The necessity of multilingualism skills in a particular hotel is described in the study. Moreover, the study discusses the importance of multilingualism to increase language awareness in Diversity hotel staff in London. Moreover, the study describes how multilingualism can benefit in increasing language awareness in the study. 
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	[bookmark: _Toc153160145]OUTLINING THE BENEFITS OF MULTILINGUALISM
· Multilingualism helps to adopt the culture of different languages along with language understanding (Fox et al. 2019).
· It mitigates communication barriers among two entities.
· It allows a business to gain a competitive advantage in the international market
· It enhances the engagement of the consumers in the business by improving the consumer satisfaction level.
Multilingualism not only spreads awareness among the people. It helps to adopt the culture of a specific language by adopting it. It enables a person to communicate with different people. On the other hand, Multilingualism mitigates the communication barriers that are caused due to different languages. Moreover, it helps in creating relationships in business, improves cross-cultural understanding, provides international business opportunities and enhances customer engagement in business. Moreover, it improves the level of customer satisfaction.
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	[bookmark: _Toc153160146]DEMONSTRATING THE IMPORTANCE OF LANGUAGE AWARENESS SKILLS IN THE CONTEXT OF A HOTEL STAFF
· Spanish is one of the multi-languages that is used in the UK 
· More than 206 thousand people in the UK speak Spanish more or less in professional and personal life (Statista, 2023).
· In the UK most of the hotels support multilingualism which means different languages are accepted in the hospitality industry in the UK.
Spanish is one of the many languages that is used by the inhabitants of London. A lot of people in the UK have the freedom to speak Spanish rather than English. Moreover, a lot of hotels in the UK support multilingualism to increase the diversity and cross-culture in the industry. It states that to attract the consumers of the International market, the UK hospitality industry has adopted multilingualism creating opportunities for future growth. 
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	[bookmark: _Toc153160147]CONTD…
· Language awareness helps in mitigating communication barriers.
· It allows to boost the morale of the employees in a business
· It allows a company to adopt a different culture.
· Diversity Hotel London supports multilingualism by providing training to their staff regarding differences in language.
Language awareness not only mitigates the communication barriers, it also helps boost the morale among the employees in an organisation. Diversity Hotel London sports multilingualism in their company which represents that the company provides training to their consumers about multilingualism. It indicates in these languages the hotel management supports Spanish and increases their brand awareness by catering to the requirements of the Spanish consumers in the UK. 
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	[bookmark: _Toc153160148]CONCLUSION
· Multilingualism helps in adopting different cultures along with different languages.
· It mitigates the barriers between people that are caused due to language.
· Spanish is one of the most spoken languages in the UK after English
· The Diversity hotel in London supports multilingualism by providing training to their staff to assist customers in different languages including Spanish.
Multilingualism is adopted by the hospitality industries in the UK which reduces the barriers between two cultures and helps to adopt cross cultures. Diversity Hotel in London provides their employees to assist consumers in different languages including Spanish. [image: ]
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	Self-Reflection 
While conducting the presentation, I gained insights into several nuances surrounding the study area of multilingualism in the UK hotel sector. Therefore, I have utilised Rolfe's Reflective Model to outline my experiential learnings below: 
What?
I conducted extensive research to gain insights into the effects of multilingualism on the performance of UK-based hotels. Subsequently, it was understood that due to the variety of hotel guests, multilingualism is an important element in hotels which helps in catering to their requirements more clearly. Berthele (2021), opines that multilingualism expands one's knowledge and worldview while allowing one to communicate with diverse cultures. Therefore, during the presentation, I also understood that Spanish is a major language used in the UK in the multilingualism category. Hence, I think that embracing multilingualism offers opportunities to learn the depth of different cultures, their approaches and how they can be integrated for better communication purposes in hotels. 
So What?
During the process of constructing different ideas surrounding the presentation, my perceptions regarding the importance of multilingualism changed in a vivid manner. I began to understand its importance in more than just communication but also extending towards cultural nuances, emotive contexts and so on. Zephaniah et al. (2020), claim that communicating with customers with their preferred language helps hotels to exponentially increase satisfaction levels. I believe that UK hotels prefer multilingual candidates is also due to the wider net of guests arriving each day in the country from different corners of the globe. 
The presentation process also taught me about my strengths such as being able to conduct in-depth research studies while emphasising my skills and knowledge to respond to arising situations. As per Liu et al. (2021), strengthening one’s strengths through academic prospects can enable better growth prospects in the future. Concerning this prospect, I believe that with the multilingual orientation of UK hotels, it is essential for people striving to enter the industry to understand and communicate in more than one language. I also understood that multilingual employees are able to understand customer requirements more aptly, mitigating the communications gap and creating better business growth opportunities overall. 
Now What? 
The lessons learnt from the presentation will prove to be an invaluable asset in my future career orientation as I will also strive to embrace more languages and their cultural nuances to increase my knowledge horizons and improve customer satisfaction prowess. The prospect of keeping customers engaged is a major element of overall business growth. Subsequently, I think multilingualism awareness among the UK people has been increasing at a rapid pace and it will be to my advantage to learn new languages. 
Though, I believe that language only acts as a means of communication, it also serves a more in-depth purpose to understand the emotions hidden between each spoken sentence. Multilingual endeavours' also enhance attention to detail for serving customer needs. Therefore, over time my ideas regarding the subject area changed from a mere skill requirement to an important knowledge milestone. Thus, the experience has provided me with relevant insights into the job opportunities provided to multilingual students in the UK hospitality sector.  
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