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[bookmark: _Int_jbWBDbkG][bookmark: _Int_yDRi3rG0][bookmark: _Int_qZr0hNwn]The health and social care campaign I am going to be aiming at is linked to mental health stigma it is called Open Mind UK. I think it is important to talk about mental health stigma and come up with ways to overcome it. This is because stigma is a major barrier that stops people from accessing the support, treatment and care they require. This is due to the fear of being judged or treated differently by other people this includes being excluded from society. (www.kcl.ac.uk, n.d.). My campaign will be a digital way of spreading awareness and support through social media. My aim is to change public fear and judgment to more understanding and empathy within the public. I will do this by using platforms like TikTok, Instagram, and LinkedIn. I will create types of content that are engaging to all individuals as well as help try to reduce the judgment that individuals face.  Another aim of mine will be to make it normal to talk about mental health rather than individuals feeling embarrassed and ashamed to talk about it. This could help people feel more safe to speak and share things about their mental health as well as help get the support, treatment and care they need. The 2 groups that my campaign will help are young people as well as adults. Firstly, young people aged 16-25 have expectations and standards set within social media and face peer pressure as research shows 42% of young people worry about being judged if they ask for help or support regarding their mental health. Also 51% of people feel overwhelmed with pressure when dealing with their problems alone. (Children and Young People’s mental health coalition, 2024). Therefore, using short and relatable reels or videos could benefit them as they could feel heard or related too as young children spend a lot of their time on social media. My campaign also targets adults as they may hide their mental health issues due to feeling scared, embarrassed or hesitant as well as have the fear that they will ruin their career. Therefore, my campaign will also run on LinkedIn where I will spread awareness that having a mental health condition does not mean that someone is bad at their job. (ACAS, 2023). In general stigma leads to individuals avoiding or refusing to go seek help and support it could also be because they do not want to be diagnosed officially. This could make their overall mental health worse as individuals are hiding their feelings. Hence my campaign will improve public wellbeing in many ways including the mental wellbeing of individuals being talked about and awareness being spread which could remove the fear, shame and anxiety of individuals going through mental health problems. Also, the physical wellbeing of individuals could be improved as physical symptoms like lack of sleep and many other effects could be prevented early on if the support and help is being provided to the individual. It also helps prevent individual from being excluded by others leading to them being isolated as my campaign promotes an inclusive and supportive environment where people support one another. (Mental Health Foundation, 2022). 
It is suggested that awareness and knowledge have been increasing in the past years however public attitudes towards mental health have worsened as people are becoming less understanding and are more likely to distance themselves from those who have mental health. (Mind, 2025). Stigma is a major barrier as it is suggested that 39% of people within the UK fear negative judgment from their family, friends and overall public if they seek therapy, support or treatment as well as this 22% say that their fear of public judgment is why they avoid seeking for help. (Wang et al., 2024). This is why people stay quiet as they are scared their mental health worsens. Therefore, my campaign tries to decrease the numbers and rates of this happening within the UK. 
Some legal law and frameworks that link to the campaign are the data protection act 2018 and UK GDPR as my campaign uses social media sites due to which I need to ensure that the public’s personal information is safe and secure as the campaign is interacting with the public online. My campaign will ensure to follow the legal rules and ensure all stories or data is anonymous as this protects the privacy of all individuals. (UK government, 2025). I aim for my campaign to be connected to the NHS and healthcare services as under all the posts and videos we could put NHS mental health support links which individuals could easily access and use. (NHS, 2021). The public should be involved in this campaign as when the public engages with our content on social media, they will develop awareness and knowledge which could help them to show support as well as empower them to speak against stigma this helps create a safer environment for individuals with mental health problems as they may be more confident in school or work as well as in front of their family, friends and overall public. (Owen, 2025). We could get individuals involved in the campaign as I continue posting clips on ways to support a person’s mental health as well as other engaging content which help individuals engage in an interactive way. They could then repost or share the posts within Instagram as well as to their close people. This also helps them share and spread knowledge in their circle. The more knowledge and awareness spread the less stigma regarding mental health will be seen. (Robinson, 2024). 
The overall timeline that I have given of 3 months will start with me planning the content I would like to post in my social media planforms. This could include me seeking opportunities to collab with the NHS or other organisations. (nhs.uk.every-mind-matters). Also, I could use the first month to start looking for volunteers to help me with my campaign. I could also start working on making my logo and thinking of the overall design of my social media platform. In the second month I could set up the social media accounts as well as start putting out posters. Lastly, in the third month I will start posting the videos and pictures created as well as advertise more to reach out to individuals who require support. (social-media-mental-health-campaign). 
[bookmark: _Int_kXxQPYeq]In conclusion, mental health stigma isolates individuals and becomes a barrier for those wanting to access support, care, and treatment. Therefore, the Open Mind UK campaign uses social media apps which individuals already use and spend time on to spread awareness and knowledge as well as aim to replace public fear with empathy which could help have a more supportive society. 
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BRENEMIND UK (BREAKING MENTAL
HEALTH STIGMA)

The health and social care campaign I will be focusing on
is related to breaking mental health stigma. I have named

my campaign Open Mind UK. I will use a digital platforms
to advertise and spread awareness about mental health.
T willdo this by using platforms like TikTok, Instagram, @ . m
LinkedIn and many other sites. This will help break down

negative stereotypes about mental health conditions.

(TikTok, Instagram oder LinkedIn, 2025)

STATISTICS SUGGEST THAT 397 OF PEOPLE IN THE Uk FEAR JUDGEMENT AND 227 DO NOT ACCESS THE CARE
THEY NEED A2 STIGMA BECOMES A BARRIER FOR THEM T0 DO SO. (WANG ET AL., 2024). ALSO 427 OF
YOUNG PEOFLE WORRY ABOUT BENG JUDGED WHEN SEEKING MENTAL HEALTH SUPPORT AS WELL AS 517
FEEL IMMENSE PRESSURE OF DEALING WITH IT ALONE. (CUPMHC, 2023).
Even though awareness of mental health has grown
public opinions have remained the same as King's
college london suggests that overall public kowldge
and willingness to interact with individuals with j
mental health illness has declined. (Kings college

London, 2025).
My overall timeline for this campaign will be 3

months as I aim to plan and then work on my social

media platform.
My target audience will be mostly young individuals as I

wil be using platforms like TikTok and Instagram to

spread awareness I will also advertise on the platform
Linkedin. This will have an major impact on indivdaiuls as

(Nadiia Lapshynska, 2026)

it replaces fear with empathy and reduces iisolation
helping inivdaiuls feel more secure when wanting toask I will use TikTok reels and shorts to
for support. I will be implementing this digitaly and my engage more people and to spread the

timeline will start with creating an account and knowledge of mental health topics. I will
publishing posts related to mental health I then will ensure that I follow the GDPR/Data
start to make videos based on other indidvaiual’s protection act 2018. (UK Government,
expereinces regarding mental health stigma. 2025)

Mental health leads to indivdiauls feeling isolated therefore my campaign will help use the
social media to help indivdaiuls get the support advice and help they need as well as ensure
to spread awareness to the wider public so that mental helath stigma is reduced and an
overall supportive enviroment is created for all inivdiauls where they do not feel left out




